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All applications have undergone a double-blind peer review process.
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45% of papers are from Turkey and 55% are from other Countries

LANGUAGES
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IMCCS 1st INTERNATIONAL CONFERENCE ON
COMMUNICATION SCIENCES

May 5 -7, 2023
Sivas

Join Zoom Meeting

https://us02web.zoom.us/j/817295081717pwd=aU1QY1Y3aC8wSFk1TzIFL1ZDdkdhUT09

Meeting ID: 817 2950 8171
Passcode: 570523

&

Zoom

Academy Global Conferences & Journals

Sivas Cumhuriyet Universitesi



61 ILETTs;
S

G
&

M
Wi
o™

IMPORTANT, PLEASE READ CAREFULLY

To be able to make a meeting online, login via https://zoom.us/join site, enter ID instead of “Meeting ID
e or Personal Link Name” and solidify the session.

The Zoom application is free and no need to create an account.

e The Zoom application can be used without registration.

e The application works on tablets, phones and PCs.

Speakers must be connected to the session 10 minutes before the presentation time.
TECHNICAL INFORMATION

Make sure your computer has a microphone and is working.

You should be able to use screen sharing feature in Zoom.

Attendance certificates will be sent to you as pdf at the end of the congress.

Moderator is responsible for the presentation and scientific discussion (question-answer) section of the session.
Before you login to Zoom please indicate your name surname and hall number,

exp. H-..., S-... NAME SURNAME

Academy Global Conferences & Journals Sivas Cumhuriyet Universitesi
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES

May 5-7, 2023 - Sivas

5 Mayis/ 5 May 2023 /14:00-16:00 Time zone in Turkey (GMT+3)

CUISINE CULTURE: ANIME EXAMPLE

Salon / Oturum Baskani Bildiri No ve Bashg: / Paper ID and Title Authors
Hall / Session Chair
Doc. Dr. MURAT AYTAS FATIH AKIN’'DAN YIKINTILARLA CEVRILi BiR KENT PORTRESI Dr. O.gr. Uyesi ismail
Demirbag
DEAD MAN: BiR ANTi WESTERN ORNEGI Dr. Ogr. Uyesi Ozgir
ipek
SINEMASAL OYKULEME, KATHARSIS VE YENIDEN DEGER YARATMA: MINE Prof.Dr. Meral
FiLMiNDE iYi ERKEK TEMSILI Serarslan
i _ - — _ ~
—_ TURK SINEMASINDA TRANSMEDYA HiKAYE ANLATICILIGI: DOKUZ KERE LEYLA | Ars. Gor. Ozcan
:r:u FiLMi UZERINE BiR INCELEME BATCI
Ece CELIK
CARTOONS IN VISUAL COMMUNICATION TOOLS AND ELEMENTS OF TURKISH

Assoc. Prof. Dr. Meral
YILMAZ

YESILCAM DONEMI DiNi FILMLERIN iSLAM TARiHi ACISINDAN
DEGERLENDIRILMESIi

Prof, Dr. Unal Kilig
Dr. Ogr., Uyesi Nihal
Acar

Academy Global Conference & Journals

www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5-7, 2023 - Sivas

5 Mayis/ 5 May 2023 /14:00-16:00 Time zone in Turkey (GMT+3)

Salon / Oturum Baskani Bildiri No ve Bashg: / Paper ID and Title Authors
Hall / Session Chair
Prof. Dr. Birol GULNAR | ! METAVERSE OLCEG] GELISTIRME CALISMASI Dr. Ogr. Uyesi, Kirsad
Ozkaynar
Dr. Ogr. Uyesi,
Saadet Sagtas
Dog¢. Dr. Mustafa
Aslan
2 UNCOVERING HATE SPEECH IN THE ONLINE ENVIRONMENT AND Mo B oo
EXAMINATION OF THE BRAND “RUSSIA” (D;rl.\ agr. Uyesi, SELIM
(V] Dr. Ogr. Uyesi, MURAT
= FATIH TUNA
:'E 3 KULTURUN YENIDEN iNSASI: SOSYAL BIR MEKAN OLARAK INSTAGRAM. Dr. Ogr. Uyesi
Candan Kogak
4 BILIMSEL ARASTIRMALARDA KARMA YONTEM TERCIH NEDENLERI Dr. Ogr. Uyesi, Zafer
Yildiz
5 TURKIYE'DE OLCEK UYARLAMA CALISMALARINDA YAPILAN HATALAR 5&3?’- Uyesi, Zafer
3 NEO/PARALEL ENFORMEL SOSYAL KONTROL ARACI: SOSYAL MEDYA Prof. Dr. M. Burak
Goniltas
7 YABANCI DiL EGITiM-OGRETIMINDE SOZLU iLETiSIMIN ONEMI UZERINE Prof. Dr. Selim YILMAZ

Dr. Nezihe KARA

Academy Global Conference & Journals www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5-7, 2023 - Sivas

5 Mayis/ 5 May 2023 /14:00-16:00 Time zone in Turkey (GMT+3)

Salon / Oturum Baskam
Hall / Session Chair

Dog. Dr. Mete KAZAZ

Bildiri No ve Bashg1 / Paper ID and Title Authors

Liderlik Kavrami Baglaminda Dénisimci Liderlik Kuraminin incelenmesi:

| Mehmet Giney Ugur
Mustafa Kemal Atatiirk Ornegi

Mehmet Ferhat
Erdogan

The Role Of Phubbing In The Relationship Between Employer’ Leadership

Doktorant, Gilnaz
Perceptions And Work Performance: A Research On The Retail Industry

Kiig Ozkaynar

F_‘_rof. Dr., M. Sadik
Oncil

The Effect Of Real-Time Advertisements Used In Digital Media On The Dog.Dr. Murat Toksan
Purchase Behavior Of Consumers

Hall 3

Toplumsal insa Araci Olarak Kolektif Hafiza: Dumlupinar $ehitligi Ornegi Dr. Ogr. Uyesi, Kadir
Bendas

Pazarlamada Yapay Zeka: Kurgusal Markalar Ve Reklam Metinleri Dr Ogr. Uyesi, Kirsad

Ozkaynar

Dr. &gr. Uyesi, Tank
Yolcu

Dr. &gr. Uyesi, Aykut
Yilmaz

Academy Global Conference & Journals www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES

May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:00-15:00 Time zone in Turkey (GMT+3)

Salon / Oturum Baskam Bildiri No ve Bashgi / Paper ID and Title Authors
Hall / Session Chair
HEDONIK TUKETIM BAGLAMINDA 25 KASIM 2022 TARIHLIBLACK FRIDAY iNDiRIMINiN TURKIYE Bgretim Gérevlisi GAMZE
ORNEGI BEYGE
1
‘DORU’ ANIMASYON SERiSINDE ANTROPOMORFIK (INSANBICIMCi) KARAKTERLER Dr. Mahmut KUTLU
2
s s ‘SEKER HOCA' CiZGi FILMINDE MiZAHi KARAKTERLER Dr. Mahmut KUTLU
Prof. Dr. Kadir OZKOSE | 5
4 THE COMMUNICATION LANGUAGE OF YUNUS EMRE Prof. Dr. Kadir OZKOSE
> INFOTAINMENT: THE USE OF INFORMATION AND ENTERTAINMENT INJOURNALISM ﬁﬂs'""' Professor, FIRAT
i 6 KORKU TURUNUN SIRADISI BIiCiMi, DAVID CRONENBERG SINEMASINDA “BEDEN KORKUSU” VE Dr. Ogr. Uyesi AZIME
— ORGANSIZ BEDENLER CANTAS
(C
I 7 THE POSSIBILITIES OF DIGITAL CINEMA: CONTINUITIES AND BREAKS Assoc. Prof. Dr. Sinem
Evren YUKSEL
8 DiZ AGRISI HAKKINDAKi YOUTUBE VIDEOLARININ iCERiGiNiIN DEGERLENDIRILMESi Doc.Dr. Sefa AKTI
9 FATiH ALTAYLI - TEKE TEK PROGRAMININ “UZAKTAN EGITiM KARARI DOGRU MU?” KONULU Dr. Cicek TOPCU
BOLUMUNE YONELIK KIYASLAMALI BiR ALIMLAMA ANALIZi - le
Dr. Ridvan Yicel
10 BOYHOOD/GOCUKLUK FILMINE YONELIK ANLATISAL BiR KATEGORIZASYON Dr. Gicek TOPCU

Academy Global Conference & Journals

www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:00-15:00 Time zone in Turkey (GMT+3)
Salon / Oturum Baskani Bildiri No ve Bashg: / Paper ID and Title Authors
Hall / Session Chair
1 INTERTEXTUALITY AND INTERSEMIOTICS: THE LANGUAGE OF FASHION Assist. Prof. Dr. Inci Selin
Gumus
2 NOSTALJiYi YERLi DiZiLERDE ARAMAK: iZLEYiCi YORUMLARINDA GECMISiN YENIDEN iNSASI Dr. FATMA ESRA OZTURK
Dr. Ogr. Uyesi RABIYA
Assist. Prof. Dr. Inci SALTIK
Selin Gumus 3 Doc.Dr. Mete KAZAZ
oG.Dr. Mete
SPORTS BROADCAST FROM TRADITIONAL TO DIGITAL AND CHANGING VIEWER MOTIVATIONS Abdallah M H ALSHAIKH
~ 4 KULTUREL SINiRLARIN GOZLENEBILECEGi BiR BAGLAM OLARAK IGDIR'DA ETNiK GRUPLARIN YEREL | Ogr. Gér. Dr. Recep ALTAY
— BASINDAKi TEMSiLi
© 5 . .. - . L .
I EKONOMI POLITIK BAGLAMDA KANAL iSTANBUL HABERLERINiN iINCELENMESi: SHOW TV, ATV VE | Ars. Gér. Dr., Pinar
FOX TV ORNEGi BASMACI
3 SARI YELEKLILER HAREKETiNi HABER FOTOGRAFLARI UZERINDEN OKUMAK: CUMHURIYET VE YENI &r. Gor., Tamer ATAC
SAFAK GAZETELERI ORNEGI gr. or.,
7 Yiksek Lisans Ogrencisi,
CRYPTO CURRENCIES Kaan YAVUZ,
Dr., Rahim ARSLAN
8 PAZARLAMA iLETiSIMINDE LOVEMARK KAVRAMI: TURKIYE'NiN LOVEMARK'LARI UZERINE BiR Yuksek Lisans Ogrencisi,
ARASTIRMA Nisa Nur DONER
Dogent Doktor, SEBNEM
&IDEMIR

Academy Global Conference & Journals www.imccs.net
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INGILIZCE OGRETMENLERININ DIJITAL DERS MATERYALI KULLANIMLARINA YONELIK I;JMk'SIE-ISsi‘Zogr" Songil
YETERLILIKLERININ iINCELENMESi Doc. Dr. Aysel ARSLAN
Yuk. Lis. Ogrencisi Hiseyin
OICAN

10 OGRETMENLERIN METAVERSE KULLANIMINA YONELIK TUTUMLARI YUk. Lis. Ogr. HUseyin

&ICAN

Dog. Dr. Aysel ARSLAN
Yik. Lis. Ogr., Songil
KIMSESIiZ

Academy Global Conference & Journals www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES

May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:00-15:00 Time zone in Turkey (GMT+3)

EARTHQUAKES

Salon / Oturum Baskam Bildiri No ve Bashg1 / Paper ID and Title Authors
Hall / Session Chair
EV YAPIMINDAN TASARIMCIYA: iSLEVSEL NESNELERIN BIR KARSILASTIRMASI Ogr. Goér. Handan Sabriye
YAMAN
MESLEK YUKSEKOKULLARINDA BiR DONEMLIK URUN OLUSTURMA PRATIGININ DENEYiMi Ogr. Gér. Handan Sabriye
YAMAN
VOLUNTARY SIMPLICITY LIFESTYLE IN INTERGENERATIONAL TRANSITIONS IN THE CONTEXT OF Dr. Ogretim Uyesi Ayse
.l . RESPONSIBLE CONSUMPTION Betiil TANRIVERDI
Dr. Ogr. Uyesi IHSAN
TURKAL Dog. Dr. Giingdr KARAKAS
o
— THE USE OF SOCIAL MEDIA APPLICATIONS FOR COMMUNICATION AND COORDINATION IN Dr. MiYASE ASLANTAS
rIU DISASTERS: THE CASE OF ISKENDERUN AFTER THE KAHRAMANMARAS (6 FEBRUARY 2023)

POST TRUTH PANDEMISINDE HAKIKAT ARAYISI: VERI GORSELLESTIRMELER

Ogretim Gérevlisi,
Abdurrahman Cihad
KAYADUMAN

TELEVIZYONLARDA YAYINLANAN ANA HABER BULTENLERINDE KADININ YER ALDIGI KONUM

Mehmet Emin DERECINELI

VERIi KAPITALIZMi VE (FiKRi) MULKIYET TARTISMASI CERCEVESINDE YAPAY ZEKA SANATI

Dr. Ogretim Uyesi Can
CENGIZ

Academy Global Conference & Journals

www.imccs.net
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Dr. Ogretim Uyesi Bilal
SUSLU

THE “DISASTER OF THE CENTURY"” THE KAHRAMANMARAS$ CENTERED EARTHQUAKE AND THE
POWER OF SOCIAL MEDIA

Assist. Prof. Dr. Selver
MERTOGLU

HALKLA iLiSKIiLER OGRENCILERININ MESLEKi KAYGILARINA YONELIK BiR ARASTIRMA

Dr. Ogr. Uyesi iHSAN
TURKAL

10

TUKETICi TERCIHLERi VE SATIN ALMA DAVRANISLARINDA DOKUNMANIN ROLU

Yiksek Lisans Ogrencisi,
Hatice YILMAZ

Dogent

Doktor, SEBNEM OZDEMIR

Academy Global Conference & Journals

www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES

May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:00-15:00 Time zone in Turkey (GMT+3)

Salon / Oturum Baskani Bildiri No ve Bashgi / Paper ID and Title Authors
Hall / Session Chair
! A RESEARCH ON THE RELATIONSHIP OF EMPATHY IN COMMUNICATION-PSYCHOLOGICAL Assoc. Prof. Dr. MEHMET
WELL-BEING BIMEN
2 REFLECTIONS OF 6 FEBRUARY 2023 EARTHQUAKES IN TURKEY ON THE INTERNATIONAL PRESS: THE | Asst. Prof., Oguz Selim
EXAMPLE OF THE WALL STREET JOURNAL Kobaza
Assoc. Prof. Dr. 3 L . . L L o .
MEHMET OZMEN BiLGi ARAYISINDA MOTIVE EDILMi$ BiLGi YONETiIMi TEORiSiNi KURUMSAL iLETiSiME Dr. Ogr. Uy. DENiz OZER
UYARLAMAK: TEORIK BiR CERCEVE
4 | VOLUNTARY SIMPLE LIFESTYLE IN THE CONTEXT OF RESPONSIBLE CONSUMPTION IN E;g?ﬂ;:l‘v'éﬁsi' Ayse
INTERGENERATIONAL COMMUNICATION
< Dog. Dr. Gingér KARAKAS
JT:U THE SOCIAL IMPORTANCE OF POLITENESS AS ETIQUETTE IN COMMUNICATION

Dr. Ogretim Uyesi Ayse
Betill TANRIVERDI

DiJIiTAL REKLAMCILIK ANLAYISININ DUNU, BUGUNU VE GELECEGINE DAIR TARTISMALAR

Doktor Ogretim Uyesi
NEVA DOGAN

SOSYAL MEDYADA SAGLIK iLETi$iMi: HEKIMLERIN INSTAGRAM PAYLASIMLARI UZERINE BiR
ARASTIRMA

&gr. Gor. Dr. Yasemin
KESKiN YILMAZ

CEVRIM iCi VIGILANTIZM / NETILANTIZM

Dogent Doktor, SEBNEM
OIDEMIR

YENi MEDYA TEKNOLOJILERININ BILME VE EYLEME SURECLERINE ETKiSi UZERINE FELSEFi BiR
TARTISMA

Dr. &gr. Uyesi, FERDI SELIM

Academy Global Conference & Journals

www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:00-15:00 Time zone in Turkey (GMT+3)
Salon / Oturum Baskani Bildiri No ve Bashgi / Paper ID and Title Authors
Hall / Session Chair
1 | GENDERED LANGUAGE AND ITS SUGGESTIVE CONNOTATIONS FROM A SOCIOLINGUISTIC PGrE’Lg’ Hanife Nalan
VIEWPQINT Duygu KUCUK®Z AYDEMIR
2 | AN ANALYSIS OF FAMILY PHOTOGRAPHS FROM 19705 TO 20208 IN THE CONTEXT OF GENDER | DUY9Y KUCUKOZ AYDEMIR
Prof. Dr. Hanife Nalan
. GEN
Dog. Dr. Nuriye CELIK 3 . ) ‘_C N
VADELENDIRILMi§ HAYATLARIN CO$KULU KUTLAMASI: KREDi REKLAMLARINA Dr. Oretim Uyesi,
GOSTERGEBILIMSEL BiR BAKIS FAHRUNNISA KAZAN
4 | IDEOLOJI VE REKLAM: BEBEK MAMASI REKLAMLARINDAKI iDEOLOJIK SOYLEMLER ﬁ‘ff(';; Prof. Dr. Deniz BILGE
5 . CLEimi Rabia Erbas
LN THE EFFECT OF CARTOONS ON CHILDHOOD NUTRITIONAL HABITS: THE “HEIDI” EXAMPLE Assoc. Prof Dr. Meral
= YILMAZ
T ¢ | INGILTERE SINEMASI’NDA KULTUREL MELEZLIK Ars. Gor. Dr. ISMAIL TASAR
7| THE ROLE OF THE COVID 19 PANDEMIC IN DIGITAL GAMING ADDICTION: A QUALITATIVE Dr. Odrencisi Mehmet
STUDY ON UNIVERSITY STUDENTS ERDOGAN
Prof. Dr. Raci TASCIOGLU
8 | BiR COZUMLEME MODELI ONERIsi: GOSTERGEBILIMSEL COZUMLEME NASIL YAPILIR? Dog. Dr. Ahmet GUNES
9 TEYiT.ORG VERILERi UZERINDEN POST-TRUTH'UN YENIDEN URETiIM ALANLARINA DAIR BiR ANALiZ | Dog. Dr. Nuriye GELIK
10 | SOCIAL MEDIA USAGE FROM THE PERSPECTIVE OF HEALTH COMMUNICATION IN PANDEMIC Ogr. Gor. EBRU KANGAL
PERIOD SIVAS PROVINCIAL HEALTH DIRECTORATE INSTAGRAM ACCOUNT CONTENT ANALYSIS | ERDEM

Academy Global Conference & Journals www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:00-15:00 Time zone in Turkey (GMT+3)
Salon / Oturum Baskani Bildiri No ve Bashgi / Paper ID and Title Authors
Hall / Session Chair
1 | THE EFFECT OF DIGITAL TECHNOLOGY ON CARBON EFFICIENCY OF DAIRY FARMS IN CHINA gz;‘l‘gi'lng Lu
2 | |MPACTS OF CORPORATE SOCIAL RESPONSIBILITY ON BEVERAGE'S PURCHASE INTENTION OF Que Nhu DuongMy
YOUNG PEOPLE IN CANTHO CITY, VIETNAM Phuong Nguyen
Doc. Dr. Mikail BATU 3 | EFFECTIVE COMMUNICATION IS CRUCIAL DURING THE COVID-19 INFODEMIC posis, prot KR-Padma
4 | THE CONCEPT OF METAVERSE OR VIRTUAL REALITY AND THE ARTIST REFIK ANADOL'S WORKS Dr. Ogr. Uyesi $ikran
BULUT
o 5 | AFRIKA SINEMASININ iLK YILLARINDA YENi DALGA ETKIsi Dr. Ars. Gor. MUZAFFER
= MUSAB YILMAZ
T
6 | SURDURULEBILIRLIK KONUSU BILIMSEL CALISMALARDA NASIL ELE ALINMAKTADIR? LISANSUSTD E’:f' DD’r' mf;liﬁﬂz
TEZLERINE YONELIK BIBLOYOMETRIK BiR INCELEME . br.
7 | iKLiM DEGISIKLIGINE UYUM KAMPANYALARI NASIL YAPILMALI? GELECEGIN iLETiSiM Er‘c’,‘f;'DDr" m‘::‘;"g@;gz
PROFESYONELLERINE YONELIK NITEL BiR iNCELEME s
8 s s - P - . Prof. Dr. Selim YILMAZ
YABANCI DiL EGITIM-OGRETIMINDE SOZLU ILETISIMIN ONEMI UZERINE Dr. Nesihe KARA
? | DEVELOPMENT AND IMPORTANCE OF DIGITAL MARKETING: A REVIEW ON SOCIAL MEDIA Doktora Ogrencisi, Gilsah
MARKETING CETIN

Academy Global Conference & Journals www.imccs.net
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IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5-7, 2023 - Sivas

6 Mayis/ 6 May 2023 /13:30-15:30 Time zone in Turkey (GMT+3)

Salon / Oturum Baskani Bildiri No ve Bashg: / Paper ID and Title Authors
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Prof. Dr. Unal KILIC

SCU Rektor Yardimcisi
Kongre Baskani

1969'da Sivas Yildizeli'nde dogdu. 1987'de Sivas imam Hatip Lisesi'nden, 1992'de ise
Marmara Universitesi ilahiyat Fakiltesi'nden mezun oldu.1995 yilinda Cumhuriyet Universitesi
ilahiyat Fakiltesi'ne islam Tarihi Arastirma Gorevlisi olarak girdi. 1996 yilinda Selcuk Universitesi
Sosyal Bilimler Enstitiisii islam Tarihi Anabilim Dali'nda basladigi doktora tahsilini 1999'da “Yezid
b. Muaviye" adl tezini vererek tamamladi. Mayis 2005'te islam Tarihi dogentioldu. 2010 yilinda
ise profesér unvanini aldi.Halen Cumhuriyet Universitesi ilahiyat Fakiltesi'nde islam Tarihi
Ogretim Uyesi olarak gérev yapmakta olan Prof. Dr. Unal KILIC'in, ilk dénem islam Tarihi ile ilgili 40
civarinda yayinlanmis makalesi ile tebligi ayrica sekiz de kitabi vardir. Evli ve dort ¢cocuk babasidir.
ingilizce ve Arapca bilmektedir.
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Kongre Onursal Konugu

18 Agustos 1976 yilinda Konya’nin Beysehir ilgesinde dogdu. Ilk ve orta 6grenimini Beysehir’de
tamamlayan Birol GULNAR, Anadolu Universitesi letisim Bilimleri Fakiiltesi Egitim Iletisimi ve
Planlamasi1 Boéliimii’'nden 2000 yilinda mezun oldu. Selcuk Universitesi Sosyal Bilimler
Enstitiisii’'nde “Bilgisayar ve Internet Destekli Uzaktan Egitim Programlarmin Tasarim, Gelistirme
ve Degerlendirme Asamalart (Suzep Ornegi)” isimli teziyle 2003 yilinda yiiksek lisansini,
“Arastirma Gorevlilerinin Is Tatminini Saglama Araci1 Olarak Orgiitsel iletisim ve Iletisim Doyumu:
Kamu ve Ozel Universite Karsilastirmas1” isimli teziyle de 2007 yilinda yine ayni enstitiide
doktorasin1 tamamladi. 2009 yilinda 6gretim iiyeligine atanan Birol GULNAR 1n; orgiitsel iletisim
doyumu, bireylerarasi iletisim doyumu, yeni iletisim teknolojileri ve iletisim saha arastirmalarini
iceren bilimsel yayinlar1 bulunmaktadir.
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Typewritten text
Kongre Onursal Konuğu  
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Prof. Dr. Jason Keith Bofiaga

Invited Speaker

"Responding to emergencies has always been Jason’s calling. After his service in the United States Marine
Corps, he became heavily involved in global disaster response and has grown his commitment to
humanitarian work. His passion for teaching and volunteering for the underserved brought him back to the
Philippines where he became involved with the Yellow Boat of Hope Foundation, Inc. and Team Rubicon.
Currently, he is also an advisor for Disaster Relief Australia.

The yearning to be better at his passions in disaster management was better honed through his Double
Masters in Disaster Risk and Crisis Management and Business Administration Majoring in Sustainable

Finance and Fintech from the Asian Institute of Management

Lately, he has undertaken postgraduate studies from Yale University and Oxford University.

For today's topic, he brings with him on-the-field experience and academic expertise on:"
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FATIH AKIN’DAN YIKINTILARLA CEVRILI BIR KENT PORTRESI

Dr. Ogr. Uyesi ismail DEMIRBAG !
1 Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, - ORCID 1D: 0000-0002-0222-3000

OZET

Cektigi filmlerle diinya capinda pek ¢ok odiile mazhar olan Fatih Ak, siklikla
Almanya’da yasayan go¢menler {izerinden ilerleyen hikayelerinde aidiyet sorunlari, kiiltiirel
soklar, kimlik ve yabancilasma gibi birtakim meselelere odaklanir. Yonetmenin 2019 yapimi
Altin Eldiven (Der Goldene Handschuh) isimli filmiyse odak noktasin1 gd¢menler ve onlarla
ilgili politikalardan biraz farkli bir noktaya tastyarak 70’li yillarda yaganmis gercek bir seri katil
Oykiisiinii anlatir. Hamburg’da pek ¢ok cinayetin faili olan Fritz Honka, kendisi gibi ekonomik
anlamda yoksun, sinif alt1 insanlarin ugrak noktasi haline gelmis Altin Eldiven isimli barda
tanistig1 kadinlar birer icecekle kandirip eve gotiirmekte ve dairesine kapattigi kadinlara cinsel
siddet uyguladiktan sonra onlar1 6ldiirmektedir. Disaridan bakildiginda hayli sessiz ve sakin bir
goriintli ¢izen Honka, esasinda mubhtelif psikolojik sorunlardan mustarip bir karakterdir.
Yasadig1 saglik sorunlarini yalmizligiyla, ¢cevresindeki insanlarla iletisim kurmaktan kaginarak
perdelemektedir. Honka’nin 6zellikle ne kadar diglanmis ve toplumdan soyutlanmis insan varsa
onlarin arasindan bulup sectigi kurbanlar, kimsenin umursamadigi, arayip sormadigi,
sorgusunu yapmadigi tiplemelerden olusmaktadir. Kaybolmalari ya da baglarina bir sey gelmis
olma ihtimali devlet kayitlarina gegmez. Zira toplumda savas sonrasinin psikozlari ve toplumsal
bir ¢iirlime hakimdir. Fatih akin bu anlamda Altin Eldiven filmi aracilifiyla yalnizca vahsice
islenmis cinayet olaylarina ayna tutmakla kalmaz ayni zamanda Alman toplumunun yasadigi
cliriimeyi ve toplumsal erozyonu da masaya yatirir. Hamburg kenti, yonetmenin géziinden
savag sonrasi travmalariyla bas etmeye calisan, birbirine yabancilasmis insanlarla dolu,
giivensizlik duygusunun egemen oldugu kasvetli bir kent olarak tasvir edilir. Bu ¢alismada
yonetmenin kurdugu film anlatist {izerinden bizzat o donemin kosullar1 incelenerek Srnek
mekanlar ve toplumsal izdiistimleri ele alinacaktir. Bu sekilde yonetmenin filminde
yakalanmay1 basardigi sinemasal gerceklikle somut gergeklik arasinda bir bag kurulmasi ve bir

donem panoramasi ¢ikarilmasi amaglanmaktadir.

Anahtar Kelimeler: Fatih Akin, gogmen sinemasi, travma, aidiyet.
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DEAD MAN: BiR ANTi WESTERN ORNEGI

Dr. Ogr. Uyesi Ozgiir IPEK !
1 Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, - ORCID ID: 0000-0002-3337-7539

OZET

Amerikali bagimsiz sinemact Jim Jarmusch, ¢ektigi ilk filmlerden baslayarak yolda olan ve
stirekli hareket eden tiplemeleri pelikiile aktarir. Yonetmenlik yaptig1 ilk film olan Permanent
Vacation’dan itibaren ¢ektigi her filminde bu gezgin karakterlerden izlere rastlanilir. Onun
filmlerinde karakterlerin ¢ogunlukla etraflarint saran kasvetli ortamdan ve aidiyet
hissetmedikleri kiiltiirel yapilardan uzaklastiklar1 goriiliir. Kimi zamansa bakisimiza sunulan
sey; hayatin anlamini bulmaya dair yapilan bir yolculuktur. Seyir halindeki karakterlerine
odaklanan Jarmusch kamerasi, kentin pek de giin yiiziine ¢ikmamis noktalarina degin eriserek
izleyenlere dykiiniin gectigi yere dair bambaska bir portre sunar. Hem karakter olarak hem de
mekan anlaminda yenilenmis bir gozle, yeni bir farkindalik haliyle ayrilirsiniz filmden.
Karakterler yaptiklar1 geziler boyunca, karsilarina ¢ikan insanlardan, kiiltiirel 6zelliklerden ve
yasam bigimlerinden etkilenerek yenilenirler. Ustelik Jim Jamrusch yalnizca bu sézii edilen
gezgin karakterle degil ¢ektigi filmlerin tiirleri konusunda da sinirlari asarak tiirii yerinden
yurdundan eden, tiiriin kaliplariyla oynayan ve ortaya yeni bakis acis1 koyan bir yonetmendir
de. Diger bir deyisle Jarmusch’u tiirleri yapibozumuna ugratan bir yonetmen olarak tarif etmek
miimkiindiir. Y6netmenin yine yolda olan bir karakterin dykiisiinii anlattigi 1995 yapimi Dead
Man filmi ise hem kurguladigi diinya hem de karakterleri itibariyle western tiirline revizyonist
bir bakis agis1 getirir. Yonetmen, bu filmde adaletin ve iyiligin temsilcisi konumundaki
kovboylara, klasik western filmlerindeki o6tekilestirilen Amerikan yerlilerine, yabana
medeniyet insa etme siirecine ve batiya dogru siikiinetle siiriilen atlara yer vermez. O, bunlarin
tam tersine western anlatisinin bastan asagi sorgulandig1 ve tiire dair yerlesik olan her seyin
gozden gecirildigi bir tavir ortaya koyar. Filmin bagkarakterine siirlerinde ve resimlerinde
hayallerle ve sanrilarla bogusan Ingiliz romantik sair William Blake’in ismini verir. Filmin
oykiisii olustururken Kafka metinlerinden beslenir. Bu ¢alismada 6zetle Jim Jarmusch’un Dead

Man filmiyle beraber western tiiriine ne gibi yenilikler getirdigi tartismaya agilacaktir.

Anahtar Kelimeler : Jarmusch, gezgin, western, Dead Man.
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SINEMASAL OYKULEME, KATHARSIS VE YENIDEN DEGER YARATMA:
MINE FILMINDE iYi ERKEK TEMSILI

Prof.Dr. Meral SERARSLAN
Selcuk Universitesi, Iletisim Fakiiltesi, - 0000 0003 2059 5585

OZET

Oykiilerle, bize ninni sdyleyen annemizin kollarinda tanisir, okul ¢agima geldigimizde masal
kitaplarinin  kisa climleleri, basit anlatimi ile okuma-yazma Ogrenme serlivenimizi
kolaylastiririz. Bir taraftan okuma alistirmalar1 yaparken diger taraftan masal kahramanlariyla
Ozdeslesir; iyileri-kotiileri, glizelleri-¢irkinleri, yapilacaklari-yapilmayacaklari, gidilecek
yerleri-gidilmeyecek yerleri ezberler; igsellestiririz. Oykiilerle karsilasmalarimiz cesitli
Oykiileme bi¢imleriyle hayat boyu devam eder. Antik ¢agin tragedya veya komedyalarinda,
mitolojik Oykiilerinde, ortagagin gezgin saz sairlerinin siirlerinde ya da satolardan satolara
tagidiklar1 dedikodularda, kutsal kitaplarin 6giitlerinde, yeni¢agin romanslarinda, yakin ¢agin
romanlarinda, modern ¢agin filmlerinde, dizilerinde... Onlar1 dinler, okur veya izleriz. Peki,
biitiin bir dmiir boyunca onlar1 dinleyip izlememizi, okumamizi saglayan ‘sey’ nedir? Ya da
‘Oykii anlatma-dinleme’ 6zelligiyle diger canlilardan kendini ayiran insan, 0yki araciligiyla
kendini nasil ‘insan’lastirtyor?

Aristoteles’e gore tragedyanin, dolayisiyla katharsisin amaci kotii karakterin iyilestirilmesidir.
Arman izleyici, olmasi1 gerekeni diisiinerek ‘yeniden deger yaratma’ siirecine girecektir.
Karakterlerle duygusal o6zdeslik kuran izleyici, ayn1 zamanda karakter ozellikleriyle ve
kendisiyle hesaplasarak kisiligini yeniden degerlendirecektir. Artik yeni degerlerle sekillenen
yeni bir kisilik s6z konusudur. Bu durumda izleyici, kotii kaderin rastlantisalligina ve hayatin
biitiin olan bitenine kars1 cesaret kazanir, giiclenir. Goriildiigii tizere yazarin/ yonetmenin hedefi
yarattig1 kotii karakteri 1yilestirmek degil, okuyucuyu/ seyirciyi iyilestirmektir.

Bu caligma, insanin ‘insan’lasma seriiveninde oykiiler araciligiyla yagsanan katharsisin ‘yeniden
deger yaratma’ noktasindaki etkinligine odaklanarak konuyu Atif Yilmaz’in Mine (1982) filmi
Ozelinde tartigmaktadir. Metin analizi yonteminin kullanildigi bu ¢aligmada, Mine filminin
klasik dykiilemeye sahip oldugu, yénetmenin, Ilhan karakteri iizerinden ‘ideal/ iyi erkek’
tanimina yoneldigi, izleyicinin —6zellikle erkek izleyicinin- mevcut degerleri terk edip yeniden
deger yaratmasii hedefledigi sonucuna ulasilmstir. Iyi/ ideal erkek karakter ozelliklerinin
bilgililik, diisiincelilik, agirbaglilik, saygililik gibi degerlerle tanimlandigi tespit edilmistir.

Anahtar Kelimeler: Sinema, dykiileme, deger, deger yaratma,
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TURK SINEMASINDA TRANSMEDYA HiKAYE ANLATICILIGI: DOKUZ
KERE LEYLA FiLMIi UZERINE BiR iINCELEME

Ars. Gor. Ozcan BATCI !
1 Sivas Cumhuriyet Universitesi, letisim Fakiiltesi, Orcid ID: 0000-0003-0375-5612

OZET

Modern diinyanin geldigi noktada, geleneksel medya ve sinemaya alternatif platformlarin
artmasi, igerik {reticilerin yapimlarmi kolaylastirmasinin yaninda kendine yer bulma
konusunda da elinin giliglenmesini saglamistir. Bu baglamda transmedya kavraminin ortaya
¢ikist onemli bir olgudur. Transmedya kavrami, kelime anlami olarak ‘medyalararasi’ olarak
cevriliyor olsa da ayni konunun farkli platformlar iizerinden yeniden gelistirilmesi temeline
dayanan bir olgudur. Bu olgu, senaristlerin ve yapimcilarin metin olusturma, uygulama ve
icerik iretimi agisindan isini kolaylagtirmis olsa da dolagima giren igerik sayisinin fazla
olmasindan dolayi, icerik Tlretiminde farkli kaynaklara ve metinlere bagvurulmasi
zorunlulugunu ortaya ¢ikarmaktadir. Bu durum, son yillarda senarist ve yapimcilarin mitolojiye
ve edebiyata cok daha fazla yoneldigi yaklasimi ortaya ¢ikarmistir. Transmedya hikaye
anlatiminda basvurulan alt metinler, gostergeler ve metin dis1 unsurlar ile kurgusal bir diinya
yaratilmaktadir. Alt metinlerle desteklenen bu kurgusal diinya tlizerinden, ana hikayenin
gelistirilerek anlatimi1 saglanmaktadir. Bu ¢aligmada Tirk sinemasinda transmedya hikaye
anlaticili@i kavramina deginilecektir. Bu baglamda, Ezel Akay tarafindan yazilip yonetilen,
mitolojik olarak bir ¢ok alt metine ve hikayeye dayanan ‘Dokuz Kere Leyla’ adli sinema filmi
iizerine gostergebilimsel bir inceleme yapilacaktir. Dokuz Kere Leyla filmi medyalararas: bir

icerik olmasinin yaninda transmedya hikaye anlatimi olarakta iyi bir 6rnek olmasindan dolay1

incelenmistir.

Anahtar Kelimeler : Transmedya, Tiirk Sinemasi, Dokuz Kere Leyla.
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YESILCAM DONEMI DINi FILMLERIN iSLAM TARIHI ACISINDAN
DEGERLENDIRILMESI

Prof, Dr. UNAL KILIC?, Dr. Ogr., Uyesi NTHAL ACAR?
1Sivas Cumhuriyet Universitesi, {lahiyat Fakiilte, ORCID ID 0000-0001-6366-6350
2Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, ORCID ID 000-0003-1552-5654

OZET

Fransa’da 1895 yilinda dogan sinema, Tiirkiye’ye 1896 tarihinde giris yapmistir. Tiirk
Sinemasi, ordunun otoritesinde gelisme gostermis ve ilk donemlerinde gergek bir belge gibi
kullanilmistir. Yesilcam donemin de ise halkin eglencesine hizmet eden bir arag¢ olarak kabul
edilmistir. Yesilcam donemi ayn1 konular {izerine kurulmus seri filmler ile 1970’lerin sonuna
kadar varligini siirdlirmiistiir. Bu donem filmleri sinema ekonomisinin devamini saglamak i¢in
arz-talep dengesinde ayarlanmistir. Bu duruma bagli olarak da halk neyi izlemek istiyor ise o
icerige sahip filmler tretilmistir. Bunlardan bir tanesi de dini igerikli filmlerdir. Dini igerikli
filmler, dindar kisilerin sinema ihtiyacini karsilamak {izere hazirlanmis olsa da temel amaci
Yesilgam doneminin sarsilmaya baglayan ekonomisine destek olmaktir. Nitekim donem
filmleri incelendiginde dini icerikli film c¢eken yOnetmenlerin de bu diisiincede kesistigi
goriilmektedir. 1950 yilindan baslayarak 1970’lere kadar siiren bu donemde sinematografi
Islam dininin temel konularini, bir karakter ya da bir olay iizerinden temsil eden dini igerikli
filmler kaydetmistir. Tiirk sinema tarihi incelendiginde ilk dini igerikli filmin 1956 yilinda Hicri
Akbasli tarafindan ¢ekilen “Asiklar Kabesi Mevlana” oldugu iddia edilmek ile beraber 1952
yilinda ¢ekilen “Hac Yolu” filmine yonelik de goriisler bulunmaktadir. 1970’lerin sonuna kadar
ise peygamberlerin, evliyalarin, din biiyiiklerinin ve Islami olaylarin anlatimma odaklanan
filmler tiretilmistir. Bu arastirma Yesilcam doneminde ¢ekilen dini i¢erikli filmlerin konusunu
ve bicemini Islam tarihi 6zelinde nitel arastirma yontemlerinden dokiiman analizi ile
incelemistir. Arastirmada, filmlerin tema olarak Islam tarihinden kopuk oldugu, dini konularin
Islam’da yer alan sekli ile verilmedigi ya da gercegi ¢ok az temsil ettigi, temel konuya bagh
kalinsa da bazi filmlerde hayali karakterler ve olaylarin senaryoya dahil edildigi ortaya
cikmistir. Arastirmada, filmlerde Hollywood anlati tarzinin benimsendigi de goriilmiistir.
Filmde kullanilan dekor ve kostlimlerinin déonem olaylarinin gectigi zaman dilimine uygun
olarak verilmedigi de anlasilmistir. Son olarak arastirmacilar, dini igerikli film iiretiminde
ozellikle Islam tarihi agisindan uzman kisilerden bilgi alinmasini, kullanilan dekor, kostiim gibi
unsurlarin donemin gercekligini yansitacak sekilde verilmesini dnermistir.

Anahtar Kelimeler: Yesilgam, Dini Filmler, islam Tarihi, Konu, Bigem.
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EVALUATION OF RELIGIOUS FILMS OF THE YESILCAM PERIOD FROM THE
POINT OF VIEW OF ISLAMIC HISTORY

ABSTRACT

Born in France in 1895, sinema made her debut in Turkey in 1896. Turkish Cinema has
developed under the authority of the army and was used as a real document in its early periods.
In the Yesilgam period, on the other hand, it was accepted as a means of serving the
entertainment of the public. The Yesilgam period continued to exist until the end of the 1970s
with serial films based on the same subjects. Films of this period were adjusted in the supply-
demand balance to ensure the continuation of the cinema economy. Depending on this situation,
films with that content have been produced depending on what the public wants to watch. One
of them is religious content films. Although films with religious content have been prepared to
meet the cinema needs of religious people, their main purpose is to support the economy of the
Yesilcam period, which is beginning to falter. As a matter of fact, when period films are
examined, it is seen that directors who make films with religious content also intersect in this
thought. during this period, which lasted from 1950 until the 1970s, cinematography recorded
films with religious content that represented the main issues of the Islamic religion through a
character or an event. When the history of Turkish cinema is examined, the first film with
religious content is claimed to be “Lovers' Kaaba Mevlana” made by Hijri Akbasli in 1956, and
there are also opinions about the film “Pilgrimage Route” made in 1952. Until the end of the
1970s, films focusing on the narration of prophets, saints, religious elders and Islamic events
were produced. This research has examined the subject and style of religious content films made
during the Yesilcam period by document analysis, one of the qualitative research methods in
the field of Islamic history. The research revealed that the films are disconnected from Islamic
history as a theme, religious subjects are not given in the form contained in Islam or represent
little reality, imaginary characters and events are included in the script in some films, although
they adhere to the basic subject. In the research, it has also been seen that the Hollywood
narrative style has been adopted in films. It has also been understood that the decor and
costumes used in the film were not given in accordance with the time period in which the events
of the period took place. Finally, the researchers suggested that information should be obtained
from experts, especially in terms of Islamic history, in the production of films with religious
content, and elements such as the decor and costumes used should be given in a way that reflects
the reality of the period.

Key Words: Yesilgam, Religious Films, Islamic History, Subject, Style.
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GORSEL ILETISIM ARACLARINDA CiZGIFILMLER VE TURK MUTFAK
KULTURU UNSURLARI: ANIME ORNEGI

Ece CELIK?, Meral YILMAZ (Dog. Dr.)?

1Sivas Cumhuriyet Universitesi, Sosyal Bilimler Enstitiisii, Gastronomi ve Mutfak Sanatlar1
ABD, Tezli Yiikseklisans Programi, 58140-Sivas, Orcid: 0009-0001-3705-1886,

2Sivas Cumhuriyet Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar1 Béliimii,
58140-Sivas, Orcid: 0000-0001-6150-1640,

Ozet

[letisimin en etkili yontemlerinden biri siiphesiz ki gorsel medyadir. Hem g6z hem kulagi aymi
anda harekete gec¢irmesi ve odaklamaya zorlamasi ile insanlar1 diger iletisim araglarindan daha
fazla etkiledigi gozlemlenmektedir. Ozellikle cocuklarm ve genglerin karakterlerinin
gelismesinde, meslek secimlerinde, sosyal ve kiiltiirel becerileri kazanmalarinda oldukga etkili
oldugu bilinmektedir. Bu agidan degerlendirildiginde ilk dénemlerde, ¢ocuklar ve genglere
kiiltiirlerini ve degerlerini 6gretmek amaciyla “animeler” kullanilmis olsa da, glinlimiizde artik
tiim diinyada egitim ve eglence amacli ¢ok farkli unsurlarin kullanildig goriilmektedir. Yapilan
literatiir arastirmasi sonucunda “animeleri” konu alan ¢esitli ¢alismalar olmasina karsin kiiltiirel
gastronomik kimlik tanitimi agisindan ‘“animelerde” Tirk mutfak kiltirii unsurlarmin
irdelendigi bir calismanin olmadig1 belirlenmistir. Literatiire destek niteliginde olan bu ¢alisma
kapsaminda, diinyada oldugu gibi Tiirkiye’de de yogun olarak izlenen “animelerde” Tiirk
mutfak kiltiirii unsurlarma yer verilme orani ve islenme bi¢iminin ortaya konularak
yorumlanmasi, ayrica farkli bir {ilke tarafindan Tiirk mutfak kiltiiriiniin diinyaya tanitim
seklinin irdelenmesi amaclanmistir. Bu kapsamada agik erisim sitelerinde “Tiirk mutfagi,
anime, gorsel medya“ anahtar kelimeleri ile alan yazin taramasi yapilarak dokiiman analizi ile
konu iligkili kaynaklar taranmis, ayrica igerik analizi ile elde edilen veriler
“Semiyotik/Gostergebilim” yontemi kullanilarak gorsellerin sunus bigimleri ve kiiltiirel
unsurlarin anlatim sekilleri yorumlanmistir. Yapilan ¢alismalar sonucunda, giinliik olarak 120
milyondan fazla kisinin anime film ve dizileri izledigi belirlenmistir. Ocak ve Mart 2023
donemlerini kapsayan ii¢ aylik donem igerisinde 660 anime dizi ve film bdliimleri taranmais,
tarama sonucu 126 sahnede Tiirk kiiltiiriine ait unsurlarin yer aldig1 goriilmiistiir. Bu sahneler
arasinda Turk mutfak kiiltlirline ait unsurlarin 94 adet sahnede yansitildig1 belirlenmistir. S6z
konusu sahnelerin bir kisminda sadece isim ya da kisa bir gorsel ile belirtilirken bir kisminda
ise detayl tarifler verilmektedir. Ayrica yemeklerin lezzetinin detayli anlatildigi, yenilirken
hissedilen hazzin yogunlugunun yansitildigi, yemeklerde kullanilan malzemeler ve kullanilma
nedenlerinin anlatildigi, hazirlanma ve pisirilme islemlerinin sergilendigi sahneler yeraldigi
gozlenmistir. Calisma sonucunda, Tirk mutfak kiiltiiriinlin ¢ok biiyiik kitlelere ulasan
animelerde, ilgi ve begeni unsurlar ile Tiirk mutfak kiiltiirii 6zelliklerinin sunulmast Tiirk
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mutfagi ve kimlik 6zelliklerinin tanitilmasinda etkili olacagi ve bu kapsamda iilke gastronomi
turizmine yonelik taleplerin artabilecegi ongoriilmektedir. Ayrica sahnelerde sunulan bilgilerin
dogru ve etkili aktarim unsurlarina sahip olmasi, tiim diinyada yogun olarak takip edilen anaime
izleyicisi olan farkl: iilke toplumlarinda olusmus yanlis algilarin kirilmasinda da yumusak gii¢
etkisi olusturabilecegi ve olugsan bu olumlu etkinin diger iilkelerin yayin organlari i¢in de tesvik
edici olabilecegi disliniilmektedir. Farkli {ilkelerin yayin organlar1 tarafindan hazirlanan
objektif bakis acisiyla hazirlanan yayinlarin tesvik edilmesinin, Tirk mutfak kiiltiiriiniin ve
iilkenin gastronomi turizminin tanittminda Tiirkiye bazinda aktif olarak tanitim yapilmasina
gore ¢ok daha etkili olabilecegi diisiiniilmektedir.

Anahtar Kelimeler: Anime ¢izgi film, Gorsel medya Tiirk mutfagi,

CARTOONS IN VISUAL COMMUNICATION TOOLS AND ELEMENTS OF
TURKISH CUISINE CULTURE: ANIME EXAMPLE

Abstract

One of the most effective methods of communication is undoubtedly visual media. It is
observed that it affects people more than other communication tools by activating both the eye
and the ear at the same time and forcing them to focus. It is known that it is very effective
especially in the development of the characters of children and young people, in their career
choices, and in gaining social and cultural skills. From this point of view, although "animes"
were used to teach children and young people their culture and values in the early periods, today
it is seen that very different elements are used for educational and entertainment purposes all
over the world. As a result of the literature research, it was determined that although there are
various studies on "animes", there is no study examining Turkish culinary culture elements in
"animes" in terms of cultural gastronomic identity promotion. Within the scope of this study,
which is a support to the literature, it is aimed to reveal and interpret the rate and processing of
Turkish culinary culture elements in "animes", which are watched intensely in Turkey as in the
world, and also to examine the way Turkish cuisine culture is introduced to the world by a
different country. In this context, literature was searched with the keywords "Turkish cuisine,
anime, visual media" on open access sites, and sources related to the subject were scanned with
document analysis, and the data obtained through content analysis was used in the
"Semiotics/Semiotics” method to present the visuals and the expression of cultural elements.
shapes are interpreted. As a result of the studies, it has been determined that more than 120
million people watch anime movies and series on a daily basis. During the three-month period
covering January and March 2023, 660 anime series and movie episodes were scanned, and as
a result of the scanning, it was seen that elements of Turkish culture took place in 126 scenes.
Among these scenes, it was determined that the elements of Turkish culinary culture were
reflected in 94 scenes. In some of the scenes in question, only the name or a short image is
indicated, while in some of them detailed descriptions are given. In addition, it has been

Academy Global Publishing House




SVILETTSigy
R 8
3 ‘s,

\s_g\

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

=)
=
S

observed that there are scenes in which the taste of the dishes are explained in detail, the
intensity of the pleasure felt while being eaten is reflected, the materials used in the dishes and
the reasons for their use are explained, and the preparation and cooking processes are exhibited.
As a result of the study, it is predicted that the presentation of the elements of interest and
admiration and the features of Turkish cuisine culture in animes that reach very large audiences
will be effective in the promotion of Turkish cuisine and identity features, and in this context,
the demands for the country's gastronomic tourism may increase. In addition, it is thought that
the fact that the information presented on the stages has accurate and effective transmission
elements can create a soft power effect in breaking the wrong perceptions formed in the
societies of different countries, which are heavily followed all over the world, and this positive
effect may also be an incentive for the media organs of other countries. It is thought that the
promotion of publications prepared with an objective point of view prepared by the publications
of different countries can be much more effective in the promotion of Turkish culinary culture
and the country's gastronomic tourism than the active promotion on the basis of Turkey.

Keywords: Anime Cartoons, Visual media, Turkish cuisine,
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METAVERSE OLCEGIi GELiSTIRME CALISMASI

Dr. Ogr. Uyesi, KURSAD OZKAYNARY, Dr. Ogr. Uyesi, SAADET SAGTASZ, Dog. Dr.
MUSTAFA ASLANS

1Sivas Cumhuriyet Universitesi, Zara AC MYO, - 0000-0003-1683-9591
2Cag Universitesi, IIBF, - 0000-0003-1834-2132
3{stanbul Gelisim Universitesi,— 0000-0001-8049-3615

OZET

Yapay zeka, sanal gerceklik, kripto-para, blockchain gibi kendisini olusturan bir¢ok yeni
teknolojisinin ¢atis1 konumunda olmasi itibariyle Metaverse, son donemlerin en 6nemli ¢alisma
alanlarindan bir haline gelmistir. Yeni olmas1 ve sosyal bilimlerden ¢ok miihendislik bilimleri
tarafindan calisilmasi nedeniyle Metaverse kavrami sosyal bilimciler tarafindan heniiz tam
anlamiyla ve sosyal bilimler bakis a¢isindan analiz edilmemistir. Bundan dolayidir ki bu
kavram, kavramin nasil algilandigi, ne dl¢lide bilindigi ve bu olgudan beklentiler {izerine
gerekli caligmalarin yapilmasi gerekmektedir.

Dolayisiyla ilk atilmasi gereken adim da bu yonde yapilmasi planlanan calismalarda
kullanilacak ve katilimcilarin Metaverse ile ilgili bilgilerini, algilarini, beklentilerini ve
diisiincelerini degerlendirebilecek bir 6lgme aracinin gelistirilmesi olacaktir. Boyle bir 6lgme
aract hem akademik literatiire hem de arastirmacilarla uygulamacilara bir¢cok fayda
saglayacaktir. Bu faydalardan bir kismim belirtmek gerekirse: (i) Insanlarin Metaverse alanlar
nasil algiladiklarina ve (ii) beklentilerine dair bilgi sahibi olmak, (iii) igerik saglayicilarinin bu
beklentiler dogrultusunda igerik tiretmelerini, gelistirmelerini ve tasarlamalarini saglamak, (iv)
bu beklentileri karsilamak {izere yeni girisimlerin ve (v) potansiyel yatirim alanlarinin ortaya
cikmasint saglamak, (vi) is, (vii) egitim ve (viii) eglence dahil tiim sosyal alanlarda
etkilesimlerin yoniinii ve seklini belirlemede yardimci olmaktir.

Bu diisiinceden hareketle bir Metaverse Algis1 Olgegi gelistirilmeye calisilmistir. Bu amagla
oncelikle Metaverse kavrami incelenmis, literatiir taramasi yapilarak gelistirilmesi amaglanan
Olclim aracinin kapsami ve cercevesi belirlenmistir. Ardindan, yapilan literatiir taramasi
neticesinde (1) Psikolojik ihtiyaglar, (i1) Egitim, (iii) Eglence, (iv) Sosyallesme — iletisim, (v)
Bilgi alisverisi ve (iv) Is diinyasi — ticaret seklinde toplam 6 boyut ve bu alt1 boyutu
Olctimleyecek 83 maddelik soru havuzu olusturulmus ve uzmanlarin goriislerine sunulmustur.
Elde edilen uzman goriisleri sonucunda bazi maddeler elenmis, bazi maddeler de birlestirilmis
ve madde havuzu 67 ifadeye diisiiriilmiistiir ama boyut sayis1 korunmustur.

Metaverse alanlarin etki alani1 sebebiyle calisma evreni, 18 yas iistii yetiskinlerden olusan ve
kolayda 6rnekleme yontemiyle ulasilan 165 kisinin katilimiyla pilot uygulama yapilarak 6l¢tim
aracinin faktor yapist tespit edilmeye calisilmistir. Aciklayici Faktor Analizi sonucunda
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ifadelerde elemeye gidilmis ve toplamda 5 boyut ve 31 maddede olusan Slgiim araci elde
edilmistir.

Kongrede siz degerli bilim insanlarindan elde edilecek geri doniisler sayesinde madde havuzuna
son sekli verilecek ve yeni Orneklem ile ¢alisma tekrarlanacaktir. Elde edilen 6l¢lim aract
Dogrulayict Faktor Analizi ile nihai sekline kavusturulacaktir.

Anahtar Kelimeler : Metaverse, Metaverse Olgegi, Olgek Gelistirme

ABSTRACT

Metaverse has recently become one of the most important fields of study as it is the roof of
many new technologies, such as artificial intelligence, virtual reality, crypto-money, and
blockchain. Since it is new and studied by engineering sciences rather than social sciences, the
concept of the Metaverse has yet to be thoroughly analyzed by social scientists from the
perspective of social sciences. Therefore, it is necessary to conduct studies on this concept, how
it is perceived, to what extent it is known, and the expectations from this phenomenon.

Therefore, the first step to be taken will be the development of a measurement tool that will be
used in the studies planned to be conducted in this direction and that can evaluate the
participants' knowledge, perceptions, expectations, and thoughts about the Metaverse. Such a
measurement tool will benefit both academic literature and researchers and practitioners. To
mention some of these benefits: (i) to have information about how people perceive Metaverse
spaces and (ii) their expectations, (iii) to enable content providers to produce, develop and
design content in line with these expectations, (iv) to enable the emergence of new initiatives
and (v) potential investment areas to meet these expectations, (vi) to help determine the
direction and shape of interactions in all social areas including business, (vii) education and
(viii) entertainment.

Based on this idea, an attempt was made to develop a Metaverse Perception Scale. For this
purpose, firstly, the concept of Metaverse was examined, and the scope and framework of the
measurement tool intended to be developed were determined by reviewing the literature. Then,
as a result of the literature review, a total of 6 dimensions as (i) Psychological needs, (ii)
Education, (iii) Entertainment, (iv) Socialisation - communication, (v) Information exchange,
and (iv) Business - trade and a question pool of 83 items to measure these six dimensions were
created and presented to the opinions of experts. As a result of the expert opinions obtained,
some items were eliminated, some items were merged, and the item pool was reduced to 67
statements, but the number of dimensions was preserved.

Due to the sphere of influence of metaverse domains, the study population consisted of adults
over 18. The factor structure of the measurement tool was determined by piloting with the
participation of 165 people reached by convenience sampling method. As a result of the
Explanatory Factor Analysis, the statements were eliminated, and a measurement tool
consisting of 5 dimensions and 31 items was obtained.
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The item pool will be finalized thanks to the feedback obtained from valuable scientists at the
congress, and the study will be repeated with the new sample. The obtained measurement tool
will be finalized with Confirmatory Factor Analysis.

Keywords: Metaverse, Metaverse Scale, Scale Development
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UNCOVERING HATE SPEECH IN THE ONLINE ENVIRONMENT AND
EXAMINATION OF THE BRAND "RUSSIA™

Dr. Ogr. Uyesi, SELIM CAMY, Dr. Ogr. Uyesi, MURAT FATIH TUNA 2
1 Sivas Cumhuriyet Universitesi, Cumhuriyet Sosyal Bilimler MYO, - 0000-0002-6131-2871
2 Sivas Cumhuriyet Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, - 0000-0002-8634-8643

OZET

Yasanan her teknolojik yenilikte oldugu gibi internetin hem iyi hem kotii amaglarla
kullanilabilmesi miimkiindiir. Internetin yapamadig: tek sey fiziksel olarak bir ortamda
bulunmaktir. Kotli niyetli bir yaklasim ile fiziksel olarak bir ortamda bulunmasa bile
tiikketicilerin diisiinme, anlama, algilama ve kavrama becerilerini manipiile ederek yanli kararlar
verdirebilmesine neden olmaktadir. Buradan hareketle sosyal medya kullanicilari, tiiketicilerin
ilgisini ¢eken ve kendilerini duygusal olarak yakin hissettikleri markalara, kisilere ve iilkelere
kars1 negatif manipiilasyonda bulunabilirler. Negatif manipiilasyon i¢in alaycilik, kiigiimseme,
otekilestirme ve nefret ifadeleri iceren bildirimler ile bunu yapmak olasidir. Ozellikle nefret
sOylemlerinin kisileri ve topluluklar1 galeyana getirici sosyal, ekonomik ve kiiltiirel etkileri
yikicit boyutlara varabilmektedir. Bu sebeple sosyal medya platformlarinda yer alan nefret
sOylemlerinin dikkatlice ele alinmasi, tartigilmasi ve tespit edilmesi dnem arz etmektedir.
Yukaridaki bilgiler 1s18inda bu c¢alisma, makine Ogrenmesi kullanilarak sosyal medya
gonderilerindeki nefret sOylemlerinin tespit edilebilecegini gostermektedir. Calismanin
sonucunda Twitter platformunda, Rusya’nin askeri eylemlerinden dogan sonuglarin sosyal
medyadaki nefret soylemleri olarak yansidigi tespit edilmistir. Bu ¢alismanin, {ilkelerin marka
imajlarinin ile itibarlarmin insas1 ve gelistirilmesinde faydali bir kaynak olacagi, ayrica
gelecekte yapilacak arastirmalara rehberlik edecegi diisiiniilmektedir.

Anahtar Kelimeler: Nefret Soylemi, Ulke Markasi, Marka Nefreti, Tiiketici Algisi

ABSTRACT

As with any technological innovation, the internet can be used for both good and bad purposes.
The only thing the Internet cannot do is to be physically present in an environment. With a
malicious approach, it causes consumers to make biased decisions by manipulating their
thinking, understanding, perception and comprehension skills, even if they are not physically
present in an environment. Thus, social media users may engage in negative manipulation
against brands, people and countries that consumers are interested in and feel emotionally close.
For negative manipulation, it is possible to do so with notifications that contain sarcasm,
belittlement, alienation and hate expressions. In particular, hate speech can have devastating
social, economic and cultural effects on individuals and communities. In particular, hate speech
can have devastating social, economic and cultural effects on individuals and communities. For
this reason, it is important to carefully address, discuss and identify hate speech on social media
platforms. In light of the information above, this study shows that hate speech in social media
posts can be detected using machine learning. As a result of the study, it was determined that
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the consequences of Russia's military actions on the Twitter platform were reflected as hate
speech on social media. It is thought that this study will be a useful resource in the construction
and development of brand images and reputations of countries and will guide future research
as well.

Keywords: Hate Speech, Country Brand, Brand Hate, Consumer Perception
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KULTURUN YENIDEN INSASI: SOSYAL BiR MEKAN OLARAK INSTAGRAM.

Dr. Ogr. Uyesi Candan KOCAK
Agn Ibrahim Cecen Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, 0000-0003-0361-0413

OZET

Kirk yil hatir1 olan, ‘kamusal alanda’ karsilikli sohbet isteyen kahve, bugiin ‘takeaway’!
mekanlardan karton bardaklarla hizlica ‘al-git-tiiket’ bir iiriine doniismiistiir. Ayn1 mekanlarda,
kahveyi oturarak i¢cmeyi tercih edenler ise sosyal medya iceriklerinin hissettirdiklerini yan yana
oturdugu arkadasiyla sanal ortamda paylagmaya baslamistir. Gergek bir mekanda yaratilmig bu
“sanal sosyal mekanlar” yeni kamusal alanlara donilismiis ve sosyallesmenin mekani haline
gelmistir. TikTok videolar1 yayilama, kitap, siir, sarki sozleri ile duygularini, diisiincelerini
ifade etme, ‘felsefe yapma’ gibi pek ¢ok durum i¢in ideal bir ortam sunan Instagram, kitlesel
etki 6zelligi ile kiiresel kiiltliriin insa edildigi ve yayginlik kazandirildig1 sosyal bir mekan
haline gelmistir. Calisma kamusal alanin donilisiimiinii ‘sanal sosyal mekan’ baglaminda ele
alarak kiiltiiriin nasil yeniden insa edildigini ortaya koymayi1 amaglamaktadir. Instagram
evreninde ‘akis’ta rastgele yontemle secilen ‘herkese acik’ paylagimlar 6rneklem olarak
belirlenmistir. Icerik analizi neticesinde arkadaslik, dostluk, vefa, hosgdrii gibi toplumsal
degerlerin anlamsizlastirildigy; tipki kahve orneginde oldugu gibi paylasimlarla aceleci,
tahammiilsliz, hosgoriisliz bir anlayisin yiiceltildigi sonucuna ulasilmistir. Postmodernizm
ruhuna uygun olarak sanal sosyal mekanda insa edilen yeni kiiresel kiiltiiriin, bireysellik ‘6tesi’

bir bencillige giizelleme yaptig1 da sdylenebilir.

Anahtar Kelimeler: Kiltir , Sosyal Mekan - Instagram.

1 Paket servis
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BILIMSEL ARASTIRMALARDA KARMA YONTEM TERCIH NEDENLERI

Dr. Ogr. Uyesi, Zafer YILDIZ!, !

Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, - 0000-0002-9136-5034
OZET

Arastirmacilar bilimsel arastirma yaparken karsilagtig1 bazi sorunlar bulunmakta. Bu sorunlarin
ilk ve ne 6nemlisi arastirma seyrini belirleyecek arastirma desenini belirlememek olarak ifade
edebiliriz. Arastirma deseni arastirmanin ne, nasil neyle yapilacagi sorularinin cevabin
vermekte. “Ne‘“‘sorusunun cevabini aragtirmaci arastirmak istedigi ve merak ettigi konu basligi
olarak ifade edebiliriz. “Nasil” ve “Neyle” sorusunun cevabini vermek bu kadar kolay degildir.
Arastirmaci alani ile ilgili bircok konuyu merak edebilir, arastirmak isteyebilir ve adini
koyabilir. Arastirmak istedigi konu ile ilgili nasil 6l¢ecegini ve hangi dlgme araci ile dlgegini
belirlemekte bariyerlerle karsilagsmaktadir. Bunu temel nedeni arastirmak istedigi konu ile ilgili
Olcek bulmakta zorlanmasindan ya da arastirma konusuna benzerlik gosteren Olcekleri
kullanarak arastirmasini yapmakta. Bu durumda beraberinde “giivenilirlik” ve “gecerlilik”
sorununu getirmekte.

Tiirkiye’deki aragtirmalar incelendiginde karma yontemin ¢ok kullanilmadig1 goriilmektedir.
Bunun baslica sebebi karma yontemin maliyetinin fazla olmasindan kaynaklandigi sdylenebilir.
Zaman maliyetinin, finansal maliyetin ve arasgtirmacinin tahammiil maliyetinin yiiksek olmasi
seklinde siralanabilir. Fakat bilimsel arastirma siireci bugiinden yarina maliyetinin az oldugu
bir an Once yapilip sonlandirilmast miimkiin olan bir siire¢ degildir. Bu agidan
degerlendirildiginde karma yontemi tercih eden arastirmacilarin az oldugunu sdyleyebiliriz.

Karma yontem adindan da anlasilacagi iizere iki yontemi bir arada kullanilmasi iizerine
tasarlanir. Bu iki yontemden birincisi Nitel arastirma yontemi ikincisi Nicel arastirma
yontemidir. Karma yontemi kullanmaya karar veren arastirmaci iki duruma gore arastirma
desenini tasarlar. Bu iki durumu karar verirken hangi yontemin referans veren hangi
yonteminde referans almasina goére karar verir. Bu durumlar1 soyle ifade edebiliriz;

» Nitel arastirma yaparak igerik analizi sonucunda Temalar ve temalarin kodlari
belirlenir. Gerek temalar gerekse kodlar nicel analiz i¢in referans olarak kullanilir. Bu
duruma nitelin referans verdigi nicelin referans aldig seklinde ifade edebiliriz.

» Nicel arastirma yaparak faktor analizi ve dogrulayici faktor analizi sonucunda faktorler
ve faktorlin altinda maddeler belirlenir. Gerek temalar gerekse faktorlerin altindaki
maddeler nitel analiz i¢in referans aldig1 seklinde ifade edebilir.

Karma yontemin kullanilmasinin temel nedeni alanda gelistirilmemis 6l¢egin olmamasi yada
varsa da gegerliligini kaybetmesi ve nitel arastirma yapilacaksa arastirma sorularmin
belirlenmesi olarak ifade edilebilir.

Anahtar Kelimeler: karma yontem, nitel yontem, nicel yontem
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TURKIYE’DE OLCEK UYARLAMA CALISMALARINDA YAPILAN
HATALAR

Dr. Ogr. Uyesi, Zafer YILDIZ!,
! Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, - 0000-0002-9136-5034

OZET

Olgek nedir? Olgmek istedigimiz psikometrik 6zelliklerin sayilarla ifade edilerek
karsilagtirilmasini saglayan aragtir. Tutumlar1 6lgmek i¢in yapilan 6l¢timler genellikle dolayli
Ol¢iimlerle yapilir. Dolayl 6l¢timlerde dogrudan Slgiimlere gore daha fazla hata yapma olasiligi
vardir. Ornegin bir masanin uzunlugunu Slgerken yapilan dogrudan Slciimde yapilan hata
miktari ile 6grencilerin derse kars1 kaygilarini yaptigimiz dolayli 6l¢iimde hata miktar1 oransal
olarak yan1 degildir. Sosyal bilimlerde arastirmacilarin en zorlandigi 6l¢iim ise dolayli 6l¢iim
oldugu soylenebilir. Yagamin dogasi geregi dinamik bir siire¢ oldugu diisiiniiliirse insanlarin
tutumlar1 da her gecen giin degismekte. Beklentiler istekler, kaygilar, stres bigimleri dahi
degisiklik gostermektedir. Degisen bu tutumlar {izerinde yapilan arastirmalarda kullanilan
olgeklerin gecerlilik ile ilgili sorunu da beraberinde getirmektedir. Onlarca y1l once gelistirilmis
Olcekler giiniimiizde kullanilabiliyor olsa da degisime ayak uyduramamasindan dolay1 gecerli
bir 6l¢lim i¢in kullanilmasi dogru degildir.

Bilimsel aragtirma yapan arastirmacilar bu sorunu gidermek i¢in bazi yollara bagvurmuslardir.
Bu yollardan ilki giiniimiize uygun 6l¢ek gelistirme calismalar yaparak gecerlilik sorununu
kokten ¢ozmektir. Ikin yol olarak yabanci arastirmacilarin gelistirmis oldugu olcekleri
uyarlayarak arastirmalarinda kullanarak ¢ozmektir. Bu kapsamda yapilan olgek uyarlama
calismalar1 incelendiginde goz ardi edilen baz1 durumlarla karsilasilmistir.  Olgek
uyarlamasinda dikkat edilmesi gereken siireci sirayla ifade edecek olursak;

» Tim maddelerin dil uzmanlar tarafindan ¢evirisinin dogru yapilmasinin saglanmasi.

» Her bir maddenin kiiltiirel olarak benzerliklerinin incelenmesi ve tiim maddelerin
kiiltiirel uyumlulugunun uzamanlar (Sosyoloji uzmani, antropoloji uzmani, Tarih
uzmani, Kiiltiirel Calisma uzmani ve Siyaset Bilimciler, ) tarafindan kabul edilmesi.

> Olgekte ortaya koyulan faktorlerin yapisal esitlik modellemesi ile gecerlili§inin
ispatlanmasi.

> Olgegin gelistirildigi toplumun demografik ozelliklerinin dikkate alinmasi, benzerlik
gdstermesinin incelenmesi.

Seklide siralanabilir.

Tiirkiye de yapilan dlgek uyarlamalart incelendiginde arastirmacilarin birgogunda yukardaki
sayilan 6lgek uyarlama siirecini eksik yaptig1 gézlenmistir. Olgek uyarlama galismalarinda bir
maddenin degismesi dahi Olcegin yapisim bozmaktadir. Haliyle artik o6lcek uyarlama
yonteminden ziyade mevcut kendi kiiltiirel yapiya uygun oOl¢ek gelistirmek daha dogru
olacaktir.

Anahtar Kelimeler: Olgek Gelistirme, Olgek Uyarlama, Yapisal esitlik Modellemesi

Academy Global Publishing House 17



https://orcid.org/0000-0002-9136-5034

SVILETTSigy
R 4
3 Uy,

\s_g\

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

=)
=
S

NEO/PARALEL ENFORMEL SOSYAL KONTROL ARACI OLARAK
SOSYAL MEDYA

Prof. Dr. M. Burak Goniiltas'”

1'S. Cumhuriyet Universitesi, Edebiyat Fakiiltesi, Sosyal Hizmet Boliimi, -

https://orcid.org/0000-0003-4182-6098

OZET

Son donemde daha oncesinde ¢ok sik rastlamadigimiz bazi olumsuzluklara (fahis fiyat arttiran
marketgiye, ikinci el aracini sifirindan yiliksek satana, kirasini arttirmak igin tiirli oyunlar
ceviren ev sahibine, aidatlar ¢cok yiikselten ve mafyalasan site yonetimlerine vs.) kars1 toplum
“yapanin yanina kar kalmayacagi sekilde kafasina vurabilecegi bir balyozun™ siirekli
sallanmasini arzulamaktadir. Balyoz beklentisi ile kastedilen ise ceza adalet mekanizmasi
araglariin gerekirse sapict davranislart onlemesi i¢in kullanilmak istenmesidir. Bu amagcla
devletin stirekli olarak miidahale etmesi beklenmekte hatta miidahalede gec¢ kaldigi ya da
dogrudan bu soruna sebep oldugu i¢in de suglanmaktadir. Adalet mekanizmasi araglarini
harekete geciren kriminalize olmus sapici bir davranigin islenmesidir. Yani kirasina fahis zam
isteyen bir ev sahibinin davranisi, yazili olmayan kurallara (6rnegin s6z agizdan bir kere cikar,
bastan boyle anlasilmist vs. gibi) aykiridir ve sapmustir, yani ahlaki olmaktan ¢ikmistir. Ancak
bu sapict davranis kriminalize hale gelmeden adli mekanizma araglarinin miidahalesi istenirse,
bu durumda geriye doniisii olmayan zararlara sebebiyet verilebilir. Bu nedenle formel miidahale
araglarindan 6nce enformel kontrol araglarmin etkinligi tartisiimalidir. Iste bu yapilmadig i¢in
bu beklentilere halihazirdaki ceza adaleti araglarinin kayitsiz kaldigi diistiniilmektedir. Bu
durumda beklentiler farkli bir kanala yonelmekte; karar vericilere olagan formel-enformel
yollardan gitmesi yerine, daha hizli ulagsmay:1 saglayan olagan dis1 yollarla ulastirilmaya
calisilmaktadir. Olagan dis1 enformel yollardan biri ve baglicasi da sosyal medyadir. Bu
nedenle, su an sosyal medya bu beklentilerin ve su¢lamalarin, karar vericilere daha hizl
ulagsmast amact ile fiitursuzca (normal olagan etkilesimlerde kullanilmayan bir dilin

kullanilmasi, hakaret edilmesi, kiiclik diisiiriicii ifadeler kullanilmasi vs. gibi) yapildigi

* Bu ¢alismanin muhtelif yerleri yazarin Adli Sosyal Bilimler: Ceza Adalet Sistemi ve Sosyal Bilimler Iliskisinin
Konsepti (2022), Nobel Yaymevi: Ankara isimli eserinin birinci boliimiinden dogrudan alinmistir.
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paralel/neo bir enformel zemin haline gelmistir. Ik defa bu calismada kullanilan “neo/paralel

enformel kontrol” kavrami ile sosyal medyanin nasil bir sosyal kontrol araci haline geldigi
irdelenmeye calisilacaktir.

Anahtar Kelimeler: Sosyal kontrol, sosyal medya, sapma, ceza adaleti, enformel sosyal
kontrol.
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YABANCI DiL EGiTiM - OGRETIMINDE SOZLU iLETiSiMiN ONEMi
UZERINE

Prof.Dr. Selim YILMAZ(1), Ogr.Gor.Dr. Nezihe KARA(2)
(1) Marmara Universitesi, insan ve Toplum Bilimleri Fakiiltesi,
ORCID ID : https://orcid.org/0000-0002-9028-4080
(2) Sivas Cumhuriyet Universitesi, Yabanci Diller Yiiksekokulu,

ORCID ID : https://orcid.org/0000-0003-0003-6487

« Le discours est le miroir de nos pensées. »
“Soylem, diistincelerimizin aynasidir.”
(Montaigne)

OZET

Bu calismada, yabanci dil ogreniminde sozlii iletisimin onemi lizerinde duracagiz. Yabanci dil
Ogreniminin sorunlar1 bagl basina temel bir egitim-6gretim konusunu teskil ettigi bilinen bir
gercektir. Yabanci dil 6gretimi sorunsali lilkemizde uzun yillardir egitimin kanayan bir
yarasidir. Bu manada, MEB basta olmak iizere YOK ve Yiiksekogretim kurumlartyla birlikte
Yabanct dil ve Dilbilim alaninda calisan bilim insanlari, egitimbilim ve egitimcilere 6nemli
vazife ve sorumluluklar diismektedir. Bu sorunu ¢ézmek bireylerin ya da tek bir kurumun
yapabilecegi bir i degildir. Zira bu egitim-6gretimin ¢cok hassas oldugu kadar ¢cok 6nemsenmesi
gereken bir meselesidir. Dolayisiyla, bu gergek bir ekip isidir ve egitimin tiim paydaslarinin
elini tagin altina koymalar1 gerekir. Yiksekogretim kurumlarindan yurt disina giden
ogrencilerimizin yabanci dil hususunda, bilhassa anlama ve ifade etme hususlarinda yasadiklari
ciddi sorunlar1 biliyoruz. Iyi bir yabanci dil seviyesine erismek herkesin en dogal ve temel
hakkidrr: Bu mesele, idarecilerimizin, bilim insanlarimizin ve 6grencilerimizin iilkemizi yurt
disinda temsili a¢isindan da ¢ok 6nemlidir. Zira, Tiirk insan1 en az batili insanlar kadar yetenekli
ve becerilidir, yeter ki onlara da bu egitim firsati, kalitesi ve esitligi -olmas1 gerektigi dl¢iilerde-
sunulsun. Dilbilim ve yabanci dil egitim-6gretimi alaninda c¢alisan akademisyenler olarak,
bilinenin aksine, yabanci dil 6grenmenin yazili dil yoluyla degil, aksine sozlii dil ve iletisim
yoluyla gergeklestirilebilecegi kanaatindeyiz. Bunun dilbilimsel yaklagim ve yontemle nasil
gergeklestirilecegini somut kuramsal ve yontemsel agiklamalarla gdstermeyi hedefliyoruz.
Buradan hareketle, ¢calismanin baslica amaci, yabanci dilde sozlii etkilesim sorunsali ile ilgili
sorunlar ve ¢oziim Onerileri tizerinde dilbilimsel ve pragmatik yani edimbilimsel kuramlarin
1s181nda odaklanmaktir. Bu amagla, yabanci dil ve sozlii iletisim alanlarina miitevazi bir katki
sunmay1 amaclamaktayiz.

Anahtar kelimeler : Edimbilim, dilbilim, s6zlii iletisim, sézceleme, yabanci dil,
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LIiDERLIK KAVRAMI BAGLAMINDA DONUSUMCU LIDERLIK
KURAMININ INCELENMESI: Mustafa Kemal Atatiirk Ornegi

Mehmet Giiney UGUR?, Mehmet Ferhat ERDOGAN?
1Sivas Cumhuriyet Universitesi, Sosyal Bilimler Enstitiisii, ORCID:0000-0002-5930-7408
2 Sakarya Universitesi, Sosyal Bilimler Enstitiisii, ORCID: 0000-0002-8143-9693

OZET

Giliniimiizde degisim sosyal, kiiltiirel ve ekonomik alanlarda siirekli yasanmaktadir. Bu
degisimler hizli ve takip edilmesi gereken yapilardir. Toplumlarda meydana gelen bu
degismeleri takip eden, uyum saglayabilen, etkin bir algi diizeyine sahip olan ve durumsal
farkindalik seviyesi yliksek bir lider ile miimkiindiir. Bu vasiflara uygun en giizel 6rneklerden
biri Mustafa Kemal Atatiirk’tiir. Mustafa Kemal Atatiirk tiim diinyanin tanimis oldugu lider
olarak bilinmektedir. imkéansiz gibi goriilen fikirlerinin etrafinda kitleleri birlestirerek yiiksek
inang diizeyiyle bu fikirlerin hayata gecirilmesini saglamistir. Onu asil yasatan fikirleri ve
ideolojisi ile bir biitiin haline getirdigi Turkiye Cumhuriyeti ve milletinin kendisidir.
Kendisindeki bu parlak fikirleri ve liderlik 6zelligiyle gelenekei degil, yenilik¢i biri olarak geng
yasta adindan sik¢a soz ettiren biri olarak taninmasinda etkili olmustur.

Bu calismanin amacimi lider ve liderlik kuramlari, bu kuramlarin teorilerini literatiirden
faydalanilarak tanimlamalar yapilmis ve doniistimcii lider olarak Mustafa Kemal Atatiirk 6rnegi
incelenecektir. Ayrica makalede gerek kuramsal gerekse tarihsel kaynaklar taranip arastirilmas,
ulusal ve uluslararast hakemli dergilerde yaymlanmis tez, makale ve bilimsel gegerlilik
kazanmis kaynak kitaplar olusturmaktadir.

Anahtar Kelimeler: Liderlik, Liderlik Ozellikleri, Liderlik Kuramlar1, Déniisiimcii Liderlik,
Mustafa Kemal Atatiirk
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ISGORENLERIN LIDERLIK ALGILARI VE iS PERFORMANSI
ARASINDAKI ILISKIDE PHUBBINGIN ARACI ROLU: PERAKENDE
SEKTORU UZERINE BiR ARASTIRMA

Doktorant, Giilnaz KILIC OZKAYNAR !, Prof. Dr. ,M. Sadik ONCUL 2
1Sivas Cumhuriyet Universitesi,Sos. Bil. Enstitii, - 0000-0002-0002-4526
2 Qivas Cumhuriyet Universitesi, IIBF, - 0000-0002-5268-2096
OZET

Isgorenlerin, is hayatinda basarili bir performans sergilemeleri isletmeler i¢in 6nemli bir
faktordiir. Isgorenlerin, is performansmi etkileyen faktorlerden biri de yoneticilerin
benimsedikleri liderlik 6zellikleridir. Yoneticinin sergiledigi liderlik tipi, iggoéren ile iligkisini
belirleyen unsurlardan birisidir. Yonetici ile isgoren arasindaki iliski dogrudan isgdren
performansini da etkileme giiciine sahiptir. Diger taraftan teknolojik gelismelerin getirisi olan
cep telefonlar1 da artik insan hayatinda vazgecilmeyen bir noktaya ulagsmig durumda gibi
goriilmektedir. Insanlarin cep telefonuna bagimlilig1 olarak tanimlanan phubbing, isgdrenlerin
is performansini etkileme giicii ciddi bir merak duygusu uyandirmaktadir. Bu ¢alismanin amaci
isgorenlerin liderlik algilar1 ve is performanslar1 arasindaki iliskide phubbingin araci roliinii
aragtirmaktadir. Bu dogrultuda 6nceden kullanilmis hazir 6l¢ek sorulari perakende sektoriinde
calisan iggorenlere yoneltilmistir. Uygulama sonucunda elde edilen veriler SPSS programu ile
analiz edilmistir. Isgdrenlerin liderlik algilari ile phubbing arasindaki iliski, is performanst ile
phubbing arasindaki iliski, liderlik algis1 ile is performansi arasindaki iliskiyi incelemek i¢inde
analizler yapilmistir. Diger taraftan demografik veriler icerisinde farklilik analizleri de
yapilmistir.

Anahtar Kelimeler: Lider, Liderlik Algis1, Is Performansi, Phubbing, Perakende Sektérii

THE ROLE OF PHUBBING IN THE RELATIONSHIP BETWEEN EMPLOYERS'
LEADERSHIP PERCEPTIONS AND WORK PERFORMANCE: A RESEARCH ON
THE RETAIL INDUSTRY

ABSTRACT

Successful performance of employees in business life is an important factor for businesses. One
of the factors affecting the job performance of the employees is the leadership characteristics
adopted by the managers. The type of leadership exhibited by the manager is one of the factors
that determines the relationship with the employee. The relationship between the manager and
the employee has the power to directly affect the employee performance. On the other hand,
mobile phones, which are the result of technological developments, seem to have reached an
indispensable point in human life. Phubbing, which is defined as people's addiction to mobile
phones, arouses a serious curiosity about the power of affecting the work performance of the
employees. In this direction, pre-used ready-made scale questions were directed to the
employees working in the retail sector. In this direction, pre-used ready-made scale questions
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were directed to the employees working in the retail sector. The data obtained as a result of the
application were analyzed with the SPSS program. Analyzes were made to examine the
relationship between employees' perceptions of leadership and phubbing, the relationship
between job performance and phubbing, and the relationship between leadership perception and
job performance. On the other hand, differences analyzes were also made within the
demographic data.

Key Words: Leader, Leadership Perception, Job Performance, Phubbing, Retail Industry
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DiJITAL MEDYADA KULLANILAN GERCEK ZAMANLI REKLAMLARIN
TUKETICILERIN SATIN ALMA DAVRANISINA ETKIiSi

Doc¢.Dr. Murat TOKSARI

Sivas Cumhuriyet Universitesi, [letisim Fakiiltesi, Halkla Ilisikler ve Tamitim ABD,
ORCID 11D/0000-0002-4941-4664

OZET

Tiiketici istek ve ihtiyaclarinin siirekli degiskenlik gosterdigi giiniimiiz diinyasinda her
isletme bu istek ve ihtiyaclara cevap verme yarigina girmistir. Marka yoneticileri isletmelerinin
varliklarin1 devam ettirmek, tiiketicilerin subliminal algilarinda konumlanmak ve tiiketicilerle
dogru iletisim kurmak i¢in oldukca etkili stratejiler gelistirmek istemektedir. Bu kapsamda
giinimiiz diinyasinda her isletme yoneticisi, tliketici istek ve ihtiyaclarina karsilik vermek,
markalarina karg1 pozitif yonde algi olusturmak, talepleri artirarak iirlin/hizmetlerinin satin
alinmasint saglamak icin gergek zamanli reklam calismalarina yonelik mesaj icerikleri
olusturma gayreti igine girmistir. Ozellikle dijital teknolojinin gelismesi ve her tiiketicinin her
marka hakkinda (pozitif/negatif yonde) aninda haberdar olmas: isletmeler nezdinde gercek

zamanli reklamlarin 6nemini daha fazla artirmistir.

Bu ¢alismada, demografik 6zellikleri dikkate alindiginda her gegen giin kullanan kisi
sayisinda artig goriilen dijital medyanin 6nemi markalarin farkindaligini artirmak isteyen
isletmelerin yeni taktiklere yonelmesini kag¢inilmaz hale getirmistir. Bu nedenle ¢alismanin
amaci, isletmelerin markalarinin farkindaliklarin1 artirmak i¢in uyguladiklari anlik mesaj
iceriklerinin hedef kitlelerinin satin alma davranislarin1 ne yonde etkileyip etkilemedigini
ogrenmektir. Bunun icin nicel aragtirma ydntemlerinden anket yontemi kullanilacak ve

toplanan veriler analiz edilerek gercek zamanli reklam mesajlarinin tiiketicilerin satin alma

davranisina etkisi 6l¢tilmeye calisilacaktir.

Anahtar Kelimeler: Reklam, Mesaj, Ger¢ek Zamanli Reklam, Dijital Medya
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THE EFFECT OF REAL-TIME ADVERTISEMENTS USED IN DIGITAL MEDIA ON
THE PURCHASE BEHAVIOR OF CONSUMERS

In today's world, where consumer demands and needs are constantly changing, every business
has entered the race to respond to these wishes and needs. Brand managers want to develop
very effective strategies to maintain the existence of their businesses, to position themselves in
the subliminal perceptions of consumers and to communicate correctly with consumers. In this
context, in today's world, every business manager has made an effort to create message contents
for real-time advertising activities in order to respond to consumer requests and needs, to create
a positive perception towards their brands, to increase demands and to ensure the purchase of
their products/services. Especially the development of digital technology and the fact that every
consumer is instantly informed about every brand (positive/negative), has increased the

importance of real-time advertisements for businesses.

In this study, the importance of digital media, which is increasing in the number of people using
it every day, when the demographic characteristics are taken into account, has made it inevitable
for businesses that want to increase the awareness of brands to turn to new tactics. For this
reason, the aim of the study is to find out how the instant message content that businesses use
to increase their brand awareness affects the purchasing behavior of their target audiences. For
this, the survey method, one of the quantitative research methods, will be used and the collected
data will be analyzed and the effect of real-time advertising messages on the purchasing

behavior of consumers will be tried to be measured.

Keywords: Advertising, Message, Real Time Advertising, Digital Media
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TOPLUMSAL INSA ARACI OLARAK KOLEKTIF HAFIZA: DUMLUPINAR
SEHITLIGI ORNEGI

) Dr. Ogr. Uyesi, Kadir BENDAS
Sivas Cumhuriyet Universitesi, [letisim Fakdiltesi, https://orcid.org/0000-0003-3145-8703

OZET

Kolektif hafiza kavrami ge¢miste yasanan olaylarin, 6zellikle de olumsuz ¢agrisimlar ya da
zaferlerin toplumsal hafizadan silinmemesi adina yapilan c¢alismalart tanimlamak ig¢in
kullanilan bir kavramdir. Kolektif hafizanin ulus ve ulusal aidiyeti kuvvetlendiren 6zelligi de
genel olarak kabul edilen bir durum olmaktadir. Kolektif hafizanin toplumsal olarak canli
tutulmas: bu baglamda ulus devletlerin oncelikli gorevlerinden birisi olmaktadir. Ozellikle
mekansal alanlar kolektif hafizanin canli tutulmasinda en 6nemli yap1 taslarindan birisini
olusturmaktadir. Gegmiste yasanan olaylarin hangi durumlarda etkili oldugu ve bunlar1 nelerin
etkiledigini bir toplumun canli bellegini kullanarak incelemek olaylara daha farkh
pencerelerden bakmamizi ve farkli perspektiflerden bakarak aydinlanmamizi saglamaktadir. Bu
baglamda mekanlar da hafizanin belirgin bir hale gelerek ortaya ¢iktig1 nesneler olabilmektedir.
Yapilan bu g¢aligmada mekansal yapilardan anit mezarlar ve anitsal yapilar incelenmistir.
Orneklem olarak da Tiirkiye’nin Kiitahya iline bagli Dumlupinar’da yer alan Dumlupinar
sehitligi ele alinmistir. Tirk ulus devletinin kurulmasina giden yolda ¢ok onemli bir zaferi
temsil eden Bagkomutan Meydan Muharebesi 26 Agustos 1922 yilinda Afyonkarahisar’in
Kocatepe mevkiinden baslamis, 30 Agustos 1922°de Dumlupinar’da ¢ok biiyiik bir zaferle son
bulmustur. Elde edilen bu biiyiik zafer Tiirk milletine biiyiik bir seving yagatmis ve Tiirkler uzun
yillar siiren bagimsizlik miicadelesini kazanmistir. Bu biiylik zafer sonras1 Tiirkiye’de 30
Agustos tarihi artik Zafer Bayrami olarak kutlanmaya baslanmistir. Bu baglamda 30 Agustos
ve Dumlupinar’in Tiirk tarithinde ¢ok 6nemli bir yeri vardir. Tiirk ulusal belleginde, yapilan bu
miicadelelerin ve kazanilan bagimsizligin silinmemesi ve kusaktan kusaga aktarilabilmesi i¢in
donemin hiikiimetleri tarafindan mekansal diizenlemelere gidilmis ve Dumlupinar bdlgesinde
bir sehitlik yapilmistir. Acik hava miizesi seklinde yapilan bu sehitlikte U¢ Komutan Aniti,
Milisler Anit1, Sehit Baba Ogul Aniti, Mehmetgik Anit1, 500 kisilik sembolik sehit mezarlar1 ve
kitabeleri ve ayrica Namazgah ve Sadirvan bulunmaktadir. Bu ¢alismayla Tiirk kolektif
hafizasinda ¢cok 6nemli bir yer tutan ve mekansal olarak diizenlenen bu sehitlik gostergebilimsel
analiz yontemiyle incelenmis ve sehitlikte yer alan objelerin Tiirk toplumunun hafizasinda
canlandirdig1 olgularin ne oldugunun ortaya ¢ikartilmasi amaglanmistir. Yapilan incelemelerde
sehitlikte bulunan objelerin diiz anlam ve yan anlamlarina bakilarak gosterenle iliskisi
sorgulanmis ve sonucunda Sehitligin Tiirk toplumunun kolektif hafizasinin canli tutulmasinda
cok 6nemli bir rol oynadigi sonucuna varilmaistir.

Anahtar Kelimeler: Dumlupinar Sehitligi, Kolektif Hafiza, Gostergebilim, Mekan, Hafiza.
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PAZARLAMADA YAPAY ZEKA: KURGUSAL MARKALAR VE REKLAM
METINLERI

__ Dr.Ogr. Uyesi, Kiirsad Ozkaynar®,
Dr. Ogr. Uyesi, Tarik Yolcu?, Dr. Ogr. Uyesi, Aykut Yilmaz®

1Sivas Cumhuriyet Universitesi, Zara AC MYO, kursadozkaynar@gmail.com - 0000-0003-1683-9591
2Sakarya Uygulamali Bilimler E'Jniversitesi, Hendek MYO, tyolcu@subu.edu.tr - 0000-0002-4483-7860
3Sakarya Uygulamal: Bilimler Universitesi, Sakarya MYO, aykuty@subu.edu.tr - 0000-0001-8076-0349

OZET

Giliniimiizde yapay zeka ile ilgili caligmalarin glindem olmas1 hiz kazanmis olsa da aslinda
makinelerin diisiinebilmelerine dair fikrin temelleri 1940’1 yillara dayanmaktadir. Turing’in
ortaya attig1 fikirlerden giinlimiize kadar, yapay zeka c¢alismalar1 her gecen giin artarak
ilerlemektedir. Bugiin yapay zeka uygulamalar1 birgok sektorde farkli amaclarla
kullanilmaktadir. Saglik hizmetleri, tiretim, ulasim, perakende, finans, egitim, gilivenlik,
telekomiinikasyon, tarim, enerji, eglence ve medya bu sektorlere 6rnek olarak verilebilir. Son
donemlerde yapay zeka uygulamalarinin pazarlama ve reklamcilik alaninda da kullanildig:
goriilmektedir. Yapay zeka uygulamalarinin pazarlama ve reklam agisindan yapabileceklerine
bazi 6rnekler vermek miimkiindiir. Bilyiik miktarda verileri analiz ederek bireysel tercihler ve
aliskanliklara gore kisisellestirilmis reklam caligmalar1 yapilabilir. Verilerdeki egilimlere ve
kaliplara gore tahmine dayali reklamcilik ¢aligmalar1 yapilabilir. Hedef kitleyi belirlemeye
yonelik ¢aligmalarla daha az maliyetli, verimli reklamlarin olusturulmasi saglanabilir. Ayrica
yapay zeka s6z konusu biiyiik veriyi kullanarak yeni markalarin ve bu markalara ait reklam
metinlerinin olusturulmasina yardimei olabilir.

2023 yili itibariyle aktif olarak kullanilabilen yaklasik 1000 kadar yapay zeka uygulamasi
mevcuttur. Calismada, son giinlerde adi1 en ¢cok duyulmus olan yapay zeka uygulamasi ChatGPT
kullanilmigtir. ChatGPT nin bes tanesi mal bes tanesi hizmet sektériinden olmak {izere toplam
10 adet marka adi liretmesi istenmistir. Ayrica bu markalara ait kisa reklam metinleri yazmasi
da talep edilmistir. Ozellikle radyo reklamlar1, brosiir metinleri, sosyal medya igerik tasarimlari
dikkate alinarak reklam metinlerinin birkag climle ile kisitlanmasi istenmistir.

Calisma sonucunda elde edilen ¢iktilar, kongrede bilim insanlarinin takdirine sunulacak, yapay
zekanin irettigi markalar ve reklamlar ile ilgili degerli goriisler sonrasinda ¢alisma
genisletilecektir.

Anahtar Kelimeler: Yapay Zeka, Al, Reklam, Pazarlama, ChatGPT
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ABSTRACT

Although studies on artificial intelligence have gained momentum today, the idea of machines
being able to think dates back to the 1940s. From the ideas put forward by Turing to the present
day, artificial intelligence studies have been progressing daily. Today, artificial intelligence
applications are used for different purposes in many sectors. These sectors include healthcare,
manufacturing, transportation, retail, finance, education, security, telecommunications,
agriculture, energy, entertainment, and media. Recently, artificial intelligence applications have
also been used in marketing and advertising. It is possible to give some examples of what
artificial intelligence applications can do regarding marketing and advertising. By analyzing
large amounts of data, personalized advertising can be made according to individual preferences
and habits. Predictive advertising can be done according to trends and patterns in the data. Less
costly and efficient advertisements can be created with studies to determine the target audience.
In addition, artificial intelligence can help create new brands and their advertising texts by using
big data.

As of 2023, approximately 1000 artificial intelligence applications can be actively used. In the
study, ChatGPT, the most popular artificial intelligence application in recent days, was used.
ChatGPT was asked to generate ten brand names, five from the goods and five from the service
sector. It was also asked to write short advertisement texts for these brands. Especially radio
advertisements, brochure texts, and social media content designs were considered, and the
advertisement texts were asked to be limited to a few sentences.

The outputs obtained from the study will be presented to scientists' appreciation at the congress.
The study will be expanded after valuable opinions on brands and advertisements produced by
artificial intelligence.

Keywords: Artificial Intelligence, Al, Advertising, Marketing, ChatGPT
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PANDEMIi DONEMINDE SAGLIK ILETiSiMi PERSPEKTIFINDEN SOSYAL
MEDYA KULLANIMI SiVAS iL SAGLIK MUDURLUGU INSTAGRAM
HESABI iICERIK ANALIZi

Ogretim Gorevlisi EBRU KANGAL ERDEM !
1 Sivas Cumhuriyet Universitesi Kangal Meslek Yiiksekokulu,

Orcid I1d: 0000-00031461-329X

OZET

COVID-19 pandemisi, diinya genelindeki insanlarin sagligmma yonelik 6nemli bir tehdit
olusturmustur. Bu siirecte, saglik iletisiminin 6nemi daha da artmustir. Saglik iletisimi, saglik
bilgilerinin dogru bir sekilde iletilmesi, saglikli davraniglarin tesvik edilmesi ve hastaliklarin
onlenmesi veya tedavisi i¢in gereken 6nlemlerin alinmasi gibi konularda bilgi aktarimini igeren
bir disiplindir. Pandemi doneminde saglik iletisimi, halk sagligi acisindan hayati 6nem
tagimaktadir. Bu siiregte, dogru bilgiye erisim, yanlis bilgilerin yayilmasinin engellenmesi,
onemli saglik mesajlarinin halka ulastirilmas: ve insanlarin sagligiyla ilgili dogru kararlar
alabilmeleri i¢in saglik iletisimi gereklidir. Saglik iletisimi, insanlarin glivenini kazanmak ve
saglik kuruluslariyla igbirligi yapmalarini saglamak i¢in de dnemlidir. Pandemi siirecinde saglik
iletisimi, dogru ve etkili bir sekilde yapilirsa, halk sagligini1 korumak i¢in gereken dnlemlerin
alinmas1 konusunda daha basarili sonuglar elde edilecektir. Bu ¢alisma, pandemi déneminde
saglik iletisimi perspektifinden Sivas il Saglik Miidiirliigii’niin Instagram hesabinin igerik
analizini ele almaktadir. Arastirmanin amaci, Sivas Il Saghk Miidiirliigiiniin Instagram
hesabindaki paylasimlarin pandemi doneminde halk sagligi bilincini artirmak i¢in nasil
kullanildigin1  incelemektir.  Arastirma, nitel veri analizi yOntemi kullanilarak
gerceklestirilmistir. igerik analizi igin Sivas Il Saglik Miidiirliigii’niin Instagram hesabindaki 72
paylasim incelenmistir. Analiz sonucunda, Instagram hesabinda paylasilan iceriklerin biiyiik
cogunlugunun pandemi siirecinde halk sagligi bilincini artirmay1 hedefledigi belirlenmistir. Bu
icerikler arasinda COVID-19 hakkinda bilgilendirme, maske kullanimi, hijyen ve sosyal mesafe
kurallar1 gibi konular yer almaktadir. Arastirma sonuclarma gére, Sivas il Saglik
Midiirliigii’niin Instagram hesab1 pandemi doneminde etkili bir sekilde kullanilmistir. Hesapta
paylasilan icerikler, halk sagligina iliskin 6nemli bilgilerin yayilmasina ve halkin bu konuda
bilinglenmesine yardimei olmustur. Bu nedenle, saglik kurumlarinin sosyal medya hesaplarinin
etkili bir sekilde kullanilmasi, halk sagligi agisindan 6nemlidir.

Anahtar Kelimeler: Pandemi, Saglik Iletisimi, Sivas il Saglik Miidiirliigii
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SOCIAL MEDIA USAGE FROM THE PERSPECTIVE OF HEALTH
COMMUNICATION IN PANDEMIC PERIOD SiVAS PROVINCIAL HEALTH
DIRECTORATE INSTAGRAM ACCOUNT CONTENT ANALYSIS

ABSTRACT

The COVID-19 pandemic has posed a significant threat to the health of people around the
world. In this process, the importance of health communication has increased even more. Health
communication is a discipline that includes information transfer on issues such as conveying
health information accurately, promoting healthy behaviours and taking necessary measures to
prevent or treat diseases. During the pandemic period, health communication is vital for public
health. In this process, health communication is necessary for accessing the right information,
preventing the spread of false information, delivering important health messages to the public
and enabling people to make the right decisions about their health. Health communication is
also important for gaining people’s trust and enabling them to cooperate with health institutions.
If health communication is done correctly and effectively during the pandemic process, more
successful results will be obtained in taking the necessary measures to protect public health.
This study deals with the content analysis of the Instagram account of Sivas Provincial Health
Directorate from the perspective of health communication during the pandemic period. The aim
of the study is to examine how the posts on the Instagram account of Sivas Provincial Health
Directorate are used to raise public health awareness during the pandemic period. The research
was conducted using qualitative data analysis method. For content analysis, 72 posts on the
Instagram account of Sivas Provincial Directorate of Health were analysed. As a result of the
analysis, it was determined that the majority of the content shared on the Instagram account
aimed to raise public health awareness during the pandemic. These contents include topics such
as information about COVID-19, mask use, hygiene and social distancing rules. According to
the research results, the Instagram account of Sivas Provincial Health Directorate was used
effectively during the pandemic period. The content shared on the account helped disseminate
important information on public health and raise public awareness on this issue. Therefore,
effective use of social media accounts of health institutions is important for public health.

Keywords: Pandemic, Health Communication, Sivas Provincial Health Directorate
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HALKLA ILiSKiLER OGRENCILERININ MESLEKi KAYGILARINA
YONELIK BiR ARASTIRMA

Dr. Ogr. Uyesi IHSAN TURKAL

BURDUR MEHMET AKIJF ERSOY UNIVERSITESI, Bucak Isletme Fakiiltesi,
Halkla iliskiler ve Tanitim Boliimii, iturkal@mehmetakif.edu.tr, ORCID ID. 0000-0002-
6302-5622

OZET

Ulkemizde halkla iliskiler egitimi son dénemde &nemli bir gelisim gdstermistir. Bununla
birlikte, halkla iligkiler mesleginin iilkemizde gorece yeni olmasi, 6grencilerin tercih ettikleri
boliimiin kendilerine iyi bir is kariyeri, kazan¢ ve yasam standardi sunup sunmayacagi
konusunda kaygilari da beraberinde getirmektedir. Alanda egitim goéren Ogrencilerin
mesleklerine iliskin duyduklar kaygi diizeylerini belirlemek, halkla iliskileri meslek, egitim ve
algilar noktasinda daha anlasilir kilmak bakimindan 6nem tasimaktadir. Bu baglam igerisinde
bu calismanin amaci, halkla iligkiler egitimi alan lisans 6grencilerinin mesleklerine yonelik
sahip olduklar1 kaygi diizeylerini ortaya koymaya ¢alismaktir. Arastirma kapsaminda, ¢alisma
evreni olarak her bir cografi bolgeden bir tiniversite olmak tizere yedi farkli iiniversiteden halkla
iligkiler boliimleri tercih edilmistir. 236 6grencinin katiliminin saglandig1 6rnekleme, “mesleki
kayg1” temelli gelistirilen bir 6lgek uygulanmistir. 24 sorudan olusan anket formu “ekonomik”
ve “belirsizlik” alt boyutlar1 bulunan 17 soruluk bir dlgegi ve 7 sosyo-demografik soruyu
icermektedir. Elde edilen verilerin bilimsellik kriterlerine uygunlugunun tespit edilmesi
bakimindan 6lgegin gecerlik ve giivenirligi saglanmistir. Katilimer profili, sosyo-demografik
acidan agirlikli olarak il merkezlerinden gelen, alt gelir grubuna bagli, 20-21 yaslarinda, is
deneyimi bulunmayan, kiz 6grencilerden olusmustur. Arastirmadan elde edilen bulgular,
ogrencilerin mesleklerine yonelik genel 5 kaygi diizeyinin “ekonomik” ve “belirsizlik” alt
boyutlariin yiiksek oldugunu gostermektedir. Arastirma kapsaminda demografik degiskenler
ile “mesleki kayg1” arasinda kurulan hipotezlerin bir kism1 dogrulanmistir. Buna gore, kiz
ogrencilerin erkek Ogrencilere gore “belirsizlik” ve genel “mesleki kayg1” diizeyleri daha
yliksektir. Dordiincii simif 6grencilerinin birinci smif 6grencilerine gore “ekonomik™ ve genel
“mesleki kayg1” diizeyleri daha yiiksektir. 8506 TL ve alt1 aile gelirine sahip 6grencilerin
30.001 TL ve tizeri aile gelirine sahip 6grencilere gore “belirsizlik” ve genel “mesleki kayg1”
diizeyleri daha yiiksektir. Diger sosyo-demografik ozellikler olan “yas”, “yasanilan yer”,
“liniversite” ve “is deneyimi” ile mesleki kaygi arasinda anlamli bir farklilik tespit
edilememistir.

Anahtar Kelimeler: Halkla iliskiler, Mesleki Kayg1, Halkla Iliskiler Egitimi
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A RESEARCH FOR WORKPLACE ANXIETIES OF PUBLIC RELATIONS
STUDENTS

ABSTRACT

Public relations education in our country has been advanced considerably in recent years. The
number of programs providing education at associate and undergraduate level has increased
significantly with the new programs opened recently. It is seen that the program occupancy
rates are at a high level due to the intense interest of the students. However, the fact that the
public relations profession is relatively new in our country raises some questions about the
profession in the minds of students. Students are hesitant about whether the profession they
preferred will provide them with a good job career, earnings and average standard of living.
These hesitations, especially due to lack of information, bring along concerns about their
profession and their future. It is important to determine the anxieties and anxieties’ levels of the
students studying in the field about their profession in order to make public relations more
understandable in terms of profession, education and perceptions. In this context, this study
aims to try to manifest the anxieties of undergraduate students studying public relations about
their profession and the level of these concerns. Within the scope of the research, public
relations departments from seven different universities, one from each geographical region,
were preferred as the study universe. A scale developed on the basis of "workplace anxiety"
was applied to the sample with the participation of 224 students. The scale, which has
"economic" and "uncertainty"” sub-dimensions, includes 17 questions, and the questionnaire
consists of 24 questions, along with 7 socio-demographic questions. The validity and reliability
of the scale was ensured in terms of determining the compliance of the obtained data with the
scientific criteria. The findings obtained from the research indicate that the anxiety of the
students towards their profession is quite high. From a socio-demographic point of view, it
seems that the participant profile mainly consists of female students aged 20-21, who come
from the city centers, belong to the lower income group, and have no work experience. Students
have intense anxieties about issues such as their profession being done by people from different
fields, having a low-status position, not making enough income and therefore not being able to
provide with a normal economic life, not having enough job vacancies in governmental
institutions and being confused with different work areas.

Keywords: Public Relations, Workplace Anxiety, Public Relations Educations
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IKLIM DEGISIKLIGINE UYUM KAMPANYALARI NASIL YAPILMALI?
GELECEGIN ILETISIM PROFESYONELLERINE YONELIK NiTEL BiR
INCELEME

Doc. Dr. Mikail BATU ! Prof. Dr. Burcu OKSUZ 2
1 Ege Universitesi, iletisim Fakiiltesi, ORCID ID: 0000-0002-6791-0098
2 Izmir Katip Celebi Universitesi, Sosyal ve Beseri Bilimler Fakiiltesi,
ORCID ID: 0000-0003-4195-9261

OZET

Giiniimiizde iklim krizi, diinyanin kars1 karsiya oldugu en 6nemli sorunlardan biridir. iklim
krizine uyum saglamakta tiim diinyada kitlelere yonelik bilgilendirici ve harekete gecirici
iletisim kampanyalarinin yapilmasi, kritik bir rol {istlenmektedir. iklim krizinin olusturdugu ve
olusturacag: tehlikelerin anlatilmasinin yaninda, insanlarin neler yapmasi ve nasil hareket
etmesi gerektigine iliskin farkindaliklarin olusturulmasi gereklidir. Bu dogrultuda kitlelerin
farkindalik kazanip iklim krizinin bilincinde hareket etmesi i¢in dogru mesajlarin hazirlanmasi
ve sahip olduklar roliin ne kadar 6nemli oldugunun aktarilmasi, iklim krizine uyum agisindan

bir zorunluluk olarak goriilebilir.

Iklim krizinin etkilerini gelecekte yaygin sekilde hissedecek olan gruplardan biri de genglerdir.
Bu c¢alismanin amaci, iletisim alaninda egitim alan genglerin iklim krizine uyum icin nasil
iletisim kampanyalar1 yapilmasi ve nasil mesajlar hazirlanmasi gerektigine iliskin goriislerini
tespit etmektir. Boylece genglerin goziinden iklim krizini gorebilmek ve ¢6ziim Onerilerini
dinlemek hedeflenmistir. Bu kapsamda, Izmir sehrinde grenim goren ve iletisim egitimi alan
tclincli ve dordiincii smif Ogrencileriyle (15 kisi) yar1 yapilandirilmig goriismeler
gerceklestirilecektir. Elde edilen veriler; iklim krizi hakkinda genel gorisler, iklim krizine
uyum konusunda yapilmasi gerekenler, genglerin {istlenmesi gereken roller, iletisim
kampanyalarinin genel yapisi, iletisim kampanyasinda mesajlarin niteligi, kampanya kanallari

basliklar1 altinda degerlendirilmistir.

Anahtar Sézciikler: Iklim krizi, iklim degisikligi, iklim kampanyalari, iletisim kampanyalari,
iklim mesajlari.
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HOW TO MAKE CLIMATE CHANGE ADAPTATION CAMPAIGNS? A
QUALITATIVE REVIEW OF FUTURE COMMUNICATIONS PROFESSIONALS

The climate crisis is one of the most important problems facing the world today. Informing and
mobilizing communication campaigns for the masses all over the world play a critical role in
adapting to the climate crisis. In addition to explaining the dangers that the climate crisis has
created and will create, it is necessary to raise awareness about what people should do and how
to act. In this direction, preparing the right messages and conveying the importance of their role
in order to raise awareness of the masses and act with the awareness of the climate crisis can be

seen as a necessity in terms of adaptation to the climate crisis.

One of the groups that will feel the effects of the climate crisis widely in the future is the youth.
The aim of this study is to determine the views of young people who are trained in the field of
communication on how to make communication campaigns and what kind of messages should
be prepared in order to adapt to the climate crisis. Thus, it is aimed to see the climate crisis
through the eyes of the youth and to listen to the solution proposals. In this context, semi-
structured interviews will be held with third and fourth year students (15 people) studying in
Izmir and receiving communication education. The data obtained; General views on the climate
crisis, what needs to be done about adapting to the climate crisis, the roles that young people
should take, the general structure of the communication campaigns, the quality of the messages

in the communication campaign, and the campaign channels were evaluated.

Keywords: Climate crisis, climate change, climate campaigns, communication campaigns,
climate messages.
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SURDURULEBILIRLIK KONUSU BILIMSEL CALISMALARDA NASIL ELE
ALINMAKTADIR? LISANSUSTU TEZLERINE YONELIK
BIBLIYOMETRIK BiR INCELEME

Prof. Dr. Burcu OKSUZ %, Do¢. Dr. Mikail BATU 2
1 {zmir Katip Celebi Universitesi, Sosyal ve Beseri Bilimler Fakiiltesi,
- ORCID ID: 0000-0003-4195-9261
2Ege Universitesi, iletisim Fakiiltesi, ORCID ID: 0000-0002-6791-0098

OZET

Stirdiiriilebilirlik konusu; farkli iilkelerden Birlesmis Milletler gibi uluslararasi orgiitlere,
isletmelerden kamu kurumlarina kadar ¢ok farkli kesimlerde ilgi ¢ekmektedir. Son zamanlarda
iklim degisikligi ve kaynaklarin kisitlilig1 gibi problemlerin ¢ok daha fazla konusuldugu ve bu
yonde neler yapilmasi gerektigine iligkin goriislerin ve ¢6ziim Onerilerinin tartigildigt
goriilmektedir. Siirdiiriilebilirlik konusundaki bilimsel arastirmalar, diinyanin neredeyse
tamamina yayilan genis bir ¢cevrede yiiriitiilmekte ve farkli yonlerden siirdiiriilebilirligi ele alan

bilimsel ¢alismalar da hizla artmaktadir.

Universiteler, siirdiiriilebilirlik agisindan temel kurumlardan biridir. Gerek yapilan arastirmalar
ve gerekse bilimsel yaymlar, siirdiirilebilir bir diinya i¢in Onemli bir gorevi yerine
getirmektedir. Siirdiiriilebilirlik, ¢esitli disiplinlerde ve alanlarda arastirilmakta ve farkli bakis
acilartyla tartisilmaktadir. Sirdiiriilebilirligin neredeyse her seyi kapsayan bir konu olmasi

nedeniyle, iiretilen yayinlar da cesitlilik tagimaktadir.

Bu c¢alismanin amaci, Tiirkiye’de yazilan lisansiistii tezlerde siirdiiriilebilirlik konusunun nasil
islendigini, arastirldigim ve tartisildigimi ortaya koymaktir. Bu amag dogrultusunda YOK
Ulusal Tez Merkezi’nin veri tabaninda ‘Siirdiiriilebilirlik’ anahtar kelimesiyle bir arama
yapilmistir. Arastirma kapsaminda, bu tezlerden 2020-2023 yillar1 arasinda yazilmis olan ve
yazarlarin tam erigime izin verdigi 305 teze yonelik bir analiz yapilmistir. Bu tezlerin 73’
doktora, 230’u yiiksek lisans, 2’si ise sanatta yeterlik tezidir. Ulkemizde yer alan ¢ok sayida
iiniversitede isletme, turizm, iletisim, ekonomi, mithendislik, mimarlik ve egitim gibi pek ¢ok
disiplinde yazilan tezlerde siirdiiriilebilirlik konusunun farkli boyutlariyla ele alindigi; yapilan

arastirmalarda nicel ve nitel farkli yontemlerin kullanildig: tespit edilmistir.

Anahtar Kelimeler: Sirdiiriilebilirlik, Lisansiistii Tez, Bibliyometrik Analiz.
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TELEVIZYONLARDA YAYINLANAN ANA HABER BULTENLERINDE
KADININ YER ALDIGI KONUM

Mehmet Emin DERECINELI
Aydin Adnan Menderes Universi‘gesi Sosyal Bilimler Enstitiisii Sinema ve Televizyon

Anabilim Dal1 Yiiksek Lisans Ogrencisi - Orcid 1.D. 0000 — 0001 — 7905 — 6442

Ozet

Insanlar bulunduklar1 toplumlarin birer parcas1 olabilmek igin icerisinde yer aldigi
toplumun kanun — kurallarina ayak uydurmak ve o toplumda kendisine bir konum
olusturabilmek i¢in sosyalizasyon (toplumsallagsma) slizgecinden ge¢cmek zorundadirlar. Kisi
bu zaman zarfinda toplumun deger ve normlar1 araciligiyla bir kimlige biiriiniir. Sosyallesme
stireci, cinsel anlamda erkek ve kadina farkli kimlikler olustururken ayni zamanda farkli
sekillerde rol ve gorevler yiiklemektedir. Bu zaman diliminde bireyin arkadaslari, ailesi, cevresi
ve kitle iletisim araglart birey i¢in birer rol — model ara¢ haline doniistir.

Gecmisten giliniimiize kadar gelen siirecte hala tazeligini koruyan kitle iletisim araci
olan televizyon, ele aldig1 programlarda kadin ve erkek profilini izleyici kitleye belirli kaliplar
iizerinden yansitip yeniden {iiretimini yapmaktadir. Televizyonun g¢esitli islevi olmasiyla
beraber en 6nemli 6zelligi izleyiciye haber sunmasidir. Tiim diinyada oldugu gibi iilkemizde de
bireylerin diinya ile baglantistn1 haber biiltenleri saglamaktadir. Bu alanda televizyon
haberciligi ve haber sunumunda kadinin islevselligi 6n plandadir. Bu ¢aligma televizyonlarda
yayinlanan ana haber biiltenlerinde kadinin yer aldigi konumu tespit etme iizerinedir. Bu
cerceve igerisinde calismanin yapilmasina sevk ettiren/yonlendiren durumlar géz Oniine
bulunduruldugunda televizyon ana haber biiltenlerinin konuyu ele alis bigimlerinde cinsiyet¢i
bir yaklagim olusturdugu gdzlemlenmektedir. Arastirmada televizyonlarda yayinlanan ana
haber biiltenlerinin kadinlar1 ve erkekleri ele alis bicimi incelenmis olup; kadinin ataerkil
toplum yapisi icerisinde bulundugu konum analiz edilmistir. Calismanin amaci farkl televizyon
kanallarinda yayinlanan ana haber biiltenlerinin kadina olan bakis agisin1 ¢oziimlemektir. Bu
bilgiler dahilinde TRT, Fox Tv, Show Tv ve CNN Tiirk’iin 12 — 16 Aralik 2022 tarihleri arasi
yayinlanan 350 ana haber biilteni incelenmis olup; haberlerde kadinlarin farkli alanlardaki
statiileri bulgular {izerinden degerlendirilmis ve bulundugu konum nicel veriler dahilinde
sunulmustur.

Anahtar Kelimeler: Kitle Iletisim Araglari, Televizyon Ana Haber Biiltenleri, Kadinin

Yer Aldig1 Konum, Ataerkil Yapi, Toplumsal Norm ve Degerler
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‘SEKER HOCA’ CiZGi FILMINDE MiZAHi KARAKTERLER

Dr. Mahmut KUTLU
Bagimsiz Arastirmaci, Orcid: 0000-0002-5047-4234

OZET

Insanlar giildiirmek ve giildiiriirken mesajlar vermek mizahin en énemli hedefleri arasindadir.
Mizahi olusturan 6geler icerisinde diyaloglar kadar karakterlerde 6nemlidir. Mizahi karakterler
dergilerin, tiyatro sahnelerinin, televizyon dizilerinin ve sinema filmlerinin yani sira ¢izgi
filmlerde de goriilmektedir. Bu yapimlardan biri TRT ve Diyanet ortakligiyla kurulan Diyanet
TV kanalinda yayimnlanan ‘Seker Hoca’ ¢izgi filmidir. ‘Nasreddin Hoca’y1 en tathi haliyle
cocuklarla bulusturuyoruz’ sloganiyla yayinlanan ¢izgi filmin arastirmanin yapildigi tarih
itibariyle 105 boliimii yaymlanmistir. Yapimcisi Isa Dogmus, yonetmeni Kenan Aktasin,
senaristleri Aziz Furkan Karakus, Ayhan Yavuz A¢ikgdz, Fatma Nur Yilmaz, M. Varis Kaya,
Filiz Sakar ve Ozge Sunar olan g¢izgi film, Netco Animasyon Stiidyosu tarafindan
hazirlanmaktadir. Hedef kitlesi her yastaki ¢ocuklar olan serinin bdliimleri ortalama 8 ilal0
dakika araligindadir. 4 Mart 2017 tarihinde yaym hayatina baslayan, Nasrettin Hoca
fikralarindan esinlenerek hazirlanan animasyonda bir¢ok giiliing karakter bulunmaktadir.
Arastirma siirecinde tespit edilen bu karakterlerden bazilar1 sunlardir: En basta Seker Hoca
olmak tlizere Hoca’nin esi, Lokman Amca, Sakacit Nasuh Efendi, Demirci Sabri, Degirmenci
Efendi, arkadaslar1 Sadullah, Muhsin, Kadayif, Siitlag, Laz Cemal, Deli Kadri, kdyiin ¢cocuklari
Omer, Belkis, IThami ve Bestami. Nitel yaklasimla ele alian ¢izgi filmde mizahi karakterler,
filmlerin benzer temalara, karakterlere ve gorsel betimlemelere dayali anlam yapilar1 olarak
incelendigi tiirsel film incelemesi yontemi ile ¢oziimlenmistir. Farkli karakterlerin farkli mizah
yetenekleriyle bir araya gelerek olusturduklart bu yapim mizahin ¢izgi filmlerde nasil
kurgulanabileceginin, giilmece lizerinden ahlaki degerlerin nasil 6gretilebileceginin somut bir
ornegini gostermistir. Arastirma sonucunda incelenen animasyon filmindeki tiim karakterlerin
giiliing olduklari, bir arada kurgulanmak kosuluyla mizahi bir anlati olusturduklari, her birinin
kisilik 6zellikleri ile giilmeceye katkida bulunduklar1 goriilmiistiir. Mizahin kolektif yoniine
yogunlagan arastirmanin vurgulamak istedigi nokta mizahin tek kaynak tarafindan

gergeklestirilemeyecegi, farkli tiplerden olusan bir topluluk eylemi oldugudur.

Anahtar Kelimeler: Diyanet TV, Cizgi Film, Seker Hoca, Mizah
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‘DORU’ ANIMASYON SERISINDE ANTROPOMORFIK (INSANBICIMC)
KARAKTERLER

Dr. Mahmut KUTLU
Bagimsiz Arastirmact, , Orcid: 0000-0002-5047-4234

OZET

Antropomorfizm kavrami, insana ait Ozelliklerin insan disindaki varliklara ve siklikla
hayvanlara atfedilmesi anlamini tagimaktadir. Bu olguda insanlar gibi diisiinen, onlar gibi
konusan, sakalasabilen, duygular1 olan hatta aglayan ve giilen hayvan tasarimlari
bulunmaktadir. Antropomorfizm, bircok alanda kendisini gostermekle beraber animasyon
filmlerinde siklikla goriilen bir olgudur. Bu yapimlarda hikdyenin konusu da insani iligkiler
iizerinden kurulmaktadir. Bu konunun 6rneklerinden biri Anibera stiidyolarinda hazirlanan ve
TRT Cocuk kanalinda boliimleri yaymnlanan ‘Doru’ animasyon serisidir. Yaban atlarinin
hayatin1 konu edinen bu animasyonda antropomorfik karakter olarak Doru, hi¢ gérmedigi
babasini aramaktadir. Filmin ana kahramani olan bu yilki at1, cesareti ve olgunluguyla siirtiniin
kalbinde yer edinen yardimsever bir karakterdir. Animasyondaki diger hayvanlar da tipki Doru
gibi insanbi¢imci olarak kurgulanmistir. Karatay: Doru'nun en yakin arkadagidir. Neseli, zeki
ve heyecanli kisiligiyle dikkat cekmektedir. Doru Kisrak: Doru'nun sevecen ve anag¢ karakterli
annesidir. Kirat: Yasi ve tecriibesi ile siirtiniin akil lideridir. Alaca: Siiriiniin en kiigiik iiyesidir.
Sevgi dolu antropomorfik bir karakter olan Alaca’nin basi derde girdiginde Doru ve Karatay
yardimina kogmaktadir. Demirkir: Benzer sekilde antropomorfik bir karakter olarak sert mizach
fakat fedakar ve babacan siirii lideridir. Alkiz: Alaca’nin fedakar annesidir. Gelincik: Farkli bir
cins olmasina ragmen atlarla dostluk kuran sempatik bir karakterdir. Igerik analizi yonteminden
yararlanan arastirmada tespit edilen insanbi¢cimci davramislar sunlar olmustur: Tanigma,
dostluk, giiven, fedakarlik, birlik olma, yardimlasma, paylasma, cesaret, yalnizlik, vefa, iimit,
kavugma, biiyiikleri dinleme, merhamet, tavsiyede bulunma ve iyilik yapma. Sonug¢ olarak
‘Doru’ animasyon serisi, yaymlandigi TRT Cocuk kanalinda antropomorfizm diisiince yapisini

yansitan antropomorfik karakterlerin basarili 6rneklerini gostermistir.

Anahtar Kelimeler: Animasyon, Antropomorfizm, Insanbigimcilik, Doru
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YUNUS EMRE’NIN ONGORDUGU ILETIiSiM DiLi

Prof. Dr. Kadir OZKOSE
Sivas Cumbhuriyet Universitesi Ilahiyat Fakiiltesi, Tasavvuf Anabilim Dali, Sivas, Tiirkiye

https://orcid.org/0000-0003-3977-3863

Ozet

Bir sGfi sair olarak Yunus Emre insanin Allah ve alemle iletisimine 6nem vermektedir.
Gerek makro planda gerekse mikro planda kaos ve ¢atismaya yer olmadigini belirtmektedir.
Mutluluk ve huzuru insanin gerek cevresiyle, gerek kendisiyle gerekse Rabbiyle uyum, ahenk
ve giiclii bir irtibat icerisinde olmaya baglamaktadir. Insan olmak etkilenmeyi gerektirdigi kadar
etkilemeyi de gerektirmektedir. insanin yetkin diizeye ulasip insan-1 kAmil olusunda varliklarin
dili haline gelmesi, dertlilere derman, kimsesizlere terciiman, hakikat yolcularina rehber olmasi
esastir. Cok yonlii gerceklesen bu iletisim deneyiminde oncelikle insanin diline hakim olmasi,
islubunu diizeltmesi, kullandig1 sozciiklere derinlik kazandirmasi gerekmektedir. Pargact
zihniyetten uzak duran ve tiim varlik diinyasina oldugu kadar insana da biitiinciil yaklasim
sergileyen Yunus Emre iletisimin salt bir ifade sorunu olmadigini ortaya koymaktadr. iletisim
sanatinda ifade becerisi, yasam sanati, sahsiyet egitimi, benlik doniisiimii, ulvi ve yiice
degerlerle irtibat, kalbin diriligi ve gonliin sesi olmazsa olmaz olarak goriilmektedir. Siirleri ve
sahsiyetiyle Anadolu insaninin gonliinde taht kuran Yunus Emre iletisim dili olarak
Tiirk¢emizin mana dili haline gelmesini saglayan Oncii sahsiyettir. Siirlerinin anlasilir, akic,
etkili, hikmetli ve anlam katmanlarina sahip olmasi asirlardir taninmasina, sevilmesine ve
tesirinin devamina yol agmaktadir. Onun bu etkisinin basinda iletisim basaris1 gelmektedir.
Bildirimizde bir s6z ustasi, ilahi ve nutuklarin sahibi, ask destaninin terciimani, insanlik
kalitesinin rehberi konumundaki Yunus Emre’nin iletisim dilini ¢éziimlemeye ¢alisacagiz.
Yunus Emre’nin iletisim dilini 6ne ¢ikan sekiz boyutuyla ele almaya calisacagiz. Bu
Olciitlerimizi;

1. Benimsedigi kusdili tislubu

2. Ask makamin1 anlatan kudret dili

3. Hakikatin mecaz yoluyla sdylenmesi

4. Soziin demlenmesi

5. S6ziin glici

Academy Global Publishing House 39




SVILETTSigy
R 8
3 ‘s,

2

5.
=)
=

S

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

6. SOz sanat1

7. Hos ve yumusak s6ziin giicii

8. Sevginin iletisim dili haline getirilmesi
alt basgliklariyla ortaya koymaya ve izah etmeye calisacagiz. Zamanimizda Yunus diline olan
ihtiyacimiz1 ortaya koyacak, kiiresel siddeti giderecek Yunus dilinin parametrelerini ortaya
koymaya c¢alisacagiz.

Anahtar Kelimeler : Yunus Emre, Insan, Iletisim, Ask, Hikmet, Dil

THE COMMUNICATION LANGUAGE OF YUNUS EMRE

Abstract

As a Sufi poet, Yunus Emre gives importance to the communication of man with God
and the world. He states that there is no room for chaos and conflict in both the macro and micro
levels. Happiness and peace depend on being in harmony, harmony and strong contact with the
environment, with himself and with his Lord. Being human requires influencing as much as it
requires being affected. It is essential for man to become the language of beings, to be a cure
for the afflicted, an interpreter for the destitute, and a guide for the travelers of the truth in order
to reach a competent level and become a perfect human being. In this multi-dimensional
communication experience, first of all, the individual needs to master his language, correct his
style, and give depth to the words he uses. Yunus Emre, who stays away from a partisan
mentality and displays a holistic approach to the whole world of existence as well as to human
beings, reveals that communication is not just a problem of expression. Expression skills, art of
life, personality education, self-transformation, connection with sublime and sublime values,
vitality of the heart and voice of the heart are seen as indispensable in communication art. Yunus
Emre, who enthroned the hearts of the Anatolian people with his poems and personality, is the
leading figure who made our Turkish language the language of communication. The fact that
his poems are understandable, fluent, effective, wise and have layers of meaning has led to their
recognition, love and continuation of their influence for centuries. Communication success is
at the forefront of this effect. In our paper, we will try to analyze the communication language
of Yunus Emre, who is a master of words, the owner of hymns and speeches, the translator of
the epic of love, and the guide of the quality of humanity. We will try to deal with Yunus Emre's
language of communication with its eight prominent dimensions. These criteria are;

1. The bird language style he adopted
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2. The language of power describing the station of love
3. Telling the truth through metaphor
4. Brewing the word

5. The power of the word
6. Rhetoric

7. The power of the pleasant and gentle word

8. Making love the language of communication

eliminate global violence.

We will try to reveal and explain with sub-headings. We will try to reveal the parameters of the
language of Yunus, which will reveal our need for the language of Yunus in our time and

Keywords: Yunus Emre, Human, Communication, Love, Wisdom, Language
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INFOTAINMENT: HABERCILIKTE BiLGi VE EGLENCE UNSURLARININ
KULLANIMI

Dr. Ogr. Uyesi, FIRAT ATA?,
! Hatay Mustafa Kemal Universitesi, Antakya MYO- Gazetecilik ve Habercilik Boliimii,
ORCID ID: 0000-0002-0905-0739.

OZET

Habercilik, gazete, televizyon, radyo ve internet ortamlarinda 6n plana ¢ikan temel unsurlardan
biridir. Psikolojik, sosyolojik ve ekonomi-politik agilardan farkli igslevleri bulunan haberciligin
belirtilen alanlardaki temel islevleri ve sunum tiirleri farklilasmaktadir. Bu ¢aligma kapsaminda,
geleneksel gazetecilikten cevrimici gazetecilige gecis siirecinde belirginlesen infotainment
kavramina odaklanilmistir. Bilgi ve eglencenin birlikte sunumu ve/veya bilginin eglence
formatiyla sunumu olarak tanimlanan infotainment, habercilikte kullanimina dikkat edilmesi
gereken bir kavram olmustur. Ozellikle giiniimiizde sosyal medya ortam ve araglarinin temel
islevlerinden biri olan eglencenin habercilige olumuz etkileri s6z konusu olabilmektedir. Diger
bir ifadeyle farkli sebeplerden dolay1 geleneksel medyada habercilik yapamayan gazetecilerin
etkin bir sekilde kullandiklar1 sosyal medya ortaminda bilgilendirme islevinin dniine eglence
unsuru gecebilmektedir ya da kullanicilar haber ve bilgileri genel olarak e§lence cercevesinde
degerlendirebilmektedir. Bu durum, siyaset ve ekonomi gibi toplumu yakindan ilgilendiren
haberlerde eglencenin bilgilendirme islevinin Oniine gecebilmesine neden olabilmektedir.
Dolayistyla infotainment kavraminin tanimlanmasi ve habercilik siirecindeki kullanimina
yonelik bir farkindalifin saglanmasi1 6nem arz etmektedir. Caligmada, infotainment kavrami
iizerine gerceklestirilen teorik degerlendirmeler ortaya konulmus ve infotainment kavraminin
habercilikte kullanilma stirecine yonelik bazi dneriler sunulmustur.

Anahtar Kelimeler: Infotainment, gazetecilik, sosyal medya, iletisim calismalari, haber

islevleri.
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INFOTAINMENT: THE USE OF INFORMATION AND ENTERTAINMENT IN
JOURNALISM

ABSTRACT

Journalism is one of the main elements that come to the fore in newspapers, television, radio
and internet environments. The main functions and types of presentation of journalism, which
has different functions in psychological, sociological and political economy aspects, differ in
the specified areas. Within the scope of this study, the concept of infotainment, which has
become evident in the transition from traditional journalism to online journalism, is focused.
Infotainment, which is defined as the joint presentation of information and entertainment and/or
the presentation of information with entertainment format, has become a concept that needs
attention to be used in journalism. Especially today, entertainment, which is one of the basic
functions of social media environments and tools, can have negative effects on journalism. In
other words, in the social media environment effectively used by journalists who cannot report
in traditional media due to different reasons, entertainment can be prevented from the
information function or users can evaluate news and information in general within the
framework of entertainment. This situation may cause entertainment to take precedence over
the information function in news that is closely related to society, such as politics and
economics. Therefore, it is important to define the concept of infotainment and to provide an
awareness of its use in the journalism process. In the study, theoretical evaluations on the
concept of infotainment were put forward and some suggestions were presented for the process
of using the concept of infotainment in journalism.

Keywords: Infotainment, journalism, social media, communication studies, news functions.
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KORKU TURUNUN SIRADISI BiCiMi, DAVID CRONENBERG
SINEMASINDA “BEDEN KORKUSU” VE ORGANSIZ BEDENLER

Dr. Ogr. Uyesi AZIME CANTAS
Afyon Kocatepe Universitesi, Giizel Sanatlar Fakiiltesi, Sinema ve Televiyon,

Orcid no: 0000-0002-9356-3050

OZET

David Cronenberg, sinema diinyasinda “beden korkusu” tiirlinlin onciilerinden biri olarak
taninmaktadir. Cogunlukla korku, gerilim ve bilim kurgu tiirlerinde filmler yapmustir.
Filmlerinde insan bedeninin ¢iiriimesi, deforme olmas1 ve teknolojiyle birlegsmesi gibi temalari
islemistir. Cronenberg filmlerini imaj, toplumsal cinsiyet, gii¢ ve 6znellik agisindan analiz
etmek icin Gilles Deleuze’iin beden sinemasi ve Guattari ile birlikte ortaya koyduklari organsiz
beden kavramlarindan yararlanilacaktir. Beden sinema, Deleuze tarafindan sinema felsefesi
iizerine yazdigi eserlerde ortaya atilan bir kavramdir. Beden sinemasi, sinemanin klasik anlati
yapisina karsi ¢ikarak, sinematik zamani, bedenin i¢inde hissedilen bir zamana doniistiirerek
izleyiciyi bambaska bir deneyimle bulusturur. Bedenin hareketleri, duygular1 ve algilar1 gibi
unsurlarin sinemanin 6znel zamanina ve seyircinin deneyimine dahil edildigi bir siireg, beden
sinemasi olarak ifade edilebilir. Bu bilgiler 1s181inda ¢alisma, David Cronenberg’in Videodrome
(1983), Crash (1996) ve eXistenZ (1999) gibi filmlerini temel alarak, yonetmenin, postmodern
bedeni hem bedensel hem de psikolojik boliinmeler a¢isindan nasil tasvir ettigini analiz etmeyi
amaclamaktadir. Bu nedenle, bedenin imajinin ticarilestirilmesi ve maddesellestirilmesi,
derinliklerinin diizlestirilmesi, saf ve temiz bir bedenin 6gretildigi bir retorige karsi ortaya ¢ikan
postmodern bedenin Cronenberg’in ¢alismalarinda nasil sekillendigi incelenmektedir.
Cronenberg’in sinemasinda, teknolojinin bedenin iizerindeki etkisi ve insan bedeninin teknoloji
ile birlesmesi sikca ele alinir. Bu agidan bakildiginda, onun filmleri Deleuze’iin beden sinemast

kavramina uygun olarak analiz edilebilir.

Anahtar Kelimeler: Beden Sinema, Organsiz Beden, Korku, Sinema, David Cronenberg
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THE POSSIBILITIES OF DIGITAL CINEMA: CONTINUITIES AND
BREAKS

Assoc. Prof. Dr. Sinem Evren YUKSEL

Selguk University, Communication Faculty— 0000-0002-4426-5882

ABSTRACT

Cinema has always continued its development in parallel with technology. The views
on how digital cinema practices will affect the future of cinema have brought along many new
discussions, and the effect of this change on production, distribution, and screening processes
has come to the fore within the framework of the differences between traditional cinema and
digital cinema. The ritual of going to the movies, which is a collective and social experience,
has left its place in a form in which cinema can be experienced in countless forms, and viewing
habits have changed. On the other hand, today’s discussions within the framework of analog
and digital cinema are associated with the debates that emerged during the transition period
from silent cinema to sound cinema. In the first years of cinema, developments such as the
standardization of film screening speed, projection, and sound systems, and the transition from
black-and-white to colour film took a while, and each technological innovation led to a new
discussion about the artistic value of cinema.

Today, discussions continue around issues such as making digital copies easier to
produce, having the same quality as the original, reducing costs, easier production by
independent producers, and easier digital distribution. In addition, whether digital cinema,
which has many advantages, is a technological revolution, and whether the change in audio-
visual technologies will lead to the death of cinema is among the most debated issues. Based
on this framework, this study aims to address the continuities and breaks between digital cinema
and conventional cinema practices.

Keywords: Digital cinema, technology, art
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DiZ AGRISI HAKKINDAKIi YOUTUBE VIDEOLARININ iCERiIGININ
DEGERLENDIRILMESI

Doc.Dr. Sefa AKTI !
1 Sivas Cumhuriyet Universitesitesi Ortopedi ve Travmatoloji Anabilim Dals,

- ORCID ID: 0000-0001-8873-1358

OZET

Bu calisma, YouTube’da paylasilan Tiirkge videolarda diz agrist hakkindaki bilgilerin
uygunlugunu belirlemeyi amaglamistir. Terim olarak “Diz agris1” kelimeleri Google trendlere

yazildi. (https:/trends.google.es/trends/?geo=TR) . Gelen sonuglar sonras1 “Diz kapag1 agris1”,

“Diz agrist neden olur”, “Diz agris1 nasil geger” sorulart en alakali 3 soru olarak bulundu.
Videolar1 aramak i¢in bu terimler YouTube'da kullanildi ve goriintiileme orani (goriintiilenme
sayis1/giin) hesaplandi. Videolarin popiilerligini 6lgmek i¢in Video Gii¢ indeksi (VPI) (begeni
oran1*goriintiileme oran1/100) kullanildi. Tibbi bilgi kaynagiin dogrulugunu degerlendirmek
icin Amerikan Tip Birligi (JAMAS) kriterleri ve Kiiresel Kalite Skoru (GQS) ile
degerlendirildi. JAMAS, Amerikan Tip Birligi’nin kisaltmasidir ve tibbi bilgi kaynaginin
dogrulugunu degerlendirmek i¢in dort kriter kullanir: yazarlik, atif, aciklama ve giincellik. Bu
kriterlere gore, web siteleri 0 ila 4 puan arasinda bir skor alir. Kiiresel Kalite Skoru (GQS),
videolarin egitim degeri i¢in kalite ve egitici niteligini degerlendirmek i¢in kullanilir. GQS, 0
ila 5 puan arasinda degisir ve videonun igerigi, sunumu, yapisi ve kaynaklarina gore belirlenir.

Her video i¢in iki kez ve iki bagimsiz gézden gegirici tarafindan degerlendirme yapild.

Toplam 336 video degerlendirildi. Videolarin ortalama siiresi 856,32 saniye (SS: 392,263),
videolarin ortalama goriintiilenme say1s1 107,62 idi. Yiiklemeden sonraki ortalama siire 2173,32
giin (SS: 1342,212) idi. Ortalama begeni orani ve VPI sirasiyla 142,46 (SS: 13,64) idi. JAMAS,
GQS ortalama puanlari sirasiyla 2,21 (SS: 0,64), 3,12 (SS: 0,44) idi.

YouTube'daki diz agris1 hakkindaki Tiirk¢e videolarin kalitesi diisiiktii. YouTube'daki diz agrisi
bilgilerinin ¢ogu yetersiz ve yanlisti. Videolarin cogu 6nleyici bilgi vermedi, ayrica diz agrisi
tedavisi hakkinda yeterince bahsetmedi. Yanlis bilgiler kaldiriimalidir. Onleme ve tedavi

yaklasimlariyla ilgili bilgiler eklenmelidir.

Anahtar Kelimeler : diz agrisi, sosyal medya, video, internet, hasta egitimi
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FATIH ALTAYLI - TEKE TEK PROGRAMININ “UZAKTAN EGIiTiM
KARARI DOGRU MU?” KONULU BOLUMUNE YONELIK KIYASLAMALI
BiR ALIMLAMA ANALIZi

Dr. Cicek TOPCU?, Dr. Ridvan Yiicel®
! Antalya Belek Universitesi, Sanat ve Tasarim Fakiiltesi, 0000-0002-9273-2529
2 Akdeniz Universitesi, Iletisim Fakiiltesi, 0000-0001-8976-7213

OZET

“Izleyici medya ile ne yapar?” sorusundan hareketle arastirmaya koyulan ve izleyicinin aktif
rolde konumlandig1 cevabina ulasan kiiltiirel calismalar odakli arastirmacilar, igerigin
yorumlanmasi noktasinda da onun etkin bir role sahip oldugunu vurgulamak amaciyla
sorgulamalarini derinlestirir. izleyicinin pasif konumdan artik ¢ikarak farkli diizeylerde igerik
okumalar1 yapmakta oldugu belgelenir. Bu ¢alismada; 28 Subat 2023 tarihli Teke Tek (Fatih
Altayl) adli programin “Uzaktan Egitim Karari Dogru mu?” konulu boliimiinii izleyicinin nasil
alimladig1 arastirilmakta ve iletisim ¢alismalarinda izleyici odakli s6z konusu kuramin 6nemine
dikkat ¢ekilmektedir. Stuart Hall’iin bu konuya yonelik sdylemlerine atfen; hicbir sav ileri
stirtip, nokta koyma amacinda olmayan bu ¢alismada, izleyicinin demografik 6zelliklerinin,
haber metnini algilayip yorumlama noktasinda belirleyici oldugu diisiincesi ¢ikis noktasi olarak
benimsenmektedir. Kolay ulasilabilir durum Orneklemesi ydntemiyle segilen izleyiciler
iizerinde, nitel desende bir aragtirma yapilmakta, izleyicilerle derinlemesine bir goriisme
gerceklestirilmektedir. Programa yonelik alimlama aragtirmasinin yapildig: izlerkitle, yediser
kisinin olusturdugu iki ayr1 gruptan olusmaktadir. Grubun birinin sinirliligini; yaslart 18 ile 25
arasinda degisen, sosyal bilimlere bagli yedi devlet tiniversitesi 6grencisi olustururken (Birinci
Grup); digerini ise yine ayni yas araligina dahil ve yine sosyal bilimlere bagli yedi vakif
{iniversitesi ogrencisi (ikinci Grup) olusturmaktadir. Farkli sosyo-ekonomik statiideki
ogrencilerin, programin aktardigi mesajlar dogrultusunda, Stuart Hall’lin sinirlarini belirledigi
“egemen”, “miizakereci” ve “muhalif” tutumlar arasindan hangisine katildig:
sorgulanmaktadir. Bdylelikle, sunulan iletiler karsisinda devlet {tniversitesi ile vakif
iiniversitesi Ogrencilerinin uzaktan egitim kararina ve uygulamasina nasil yaklastigi
sorgulanmakta ve her iki kesim arasindaki olasi farkin nasil sekillendigi kiyaslanmaktadir.

Anahtar Kelimeler: Alimlama ¢alismalari, uzaktan egitim karari, Teke Tek programi.
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BOYHOOD/COCUKLUK FiLMINE YONELIK ANLATISAL BiR
KATEGORIZASYON

Dr. Cicek TOPCU!
! Antalya Belek Universitesi, Sanat ve Tasarim Fakiiltesi, 0000-0002-9273-2529

OZET

Ug farkli pencereden bir sinema filmine bakmay1 hedefleyen bu ¢alismanin konusu, Richard
Linklater imzali Boyhood/Cocukluk (2014) filminin birinci, ikinci ve {igiincii sinema olarak
kategorize olan anlati tarzlarindan hangisine katildigina yonelik anlam arayisi lizerine insa
edilmektedir. Bu amagcla, 6zii itibariyle birbirini dislayan, fakat ortaya cikis ekseninde
degerlendirildiginde birbirinin altyapisini olusturan anlati tarzlarinin; bir stilin somutlagsmis
sekli olan ve toplumun genel goriisii haline gelmis normlar dizisiyle sekillenen birinci
sinemanin, standart olmayan ve klasik anlati ¢izgisini kirmayr hedefleyen kiiltiirel bir
sOmiirgesizlestirme bi¢imi olarak viicut bulan ikinci sinemanin ve standardizasyon dis1 6zgiir
bir dil kazandiran iiciincii sinemanin ana hatlarmin ve diisiinsel 6zelliklerinin bir diyalektik
saglanarak agiklamasi s6z konusu film {izerinden yapilmaktadir. Bu c¢ikis noktasindan
hareketle, filmin Ozellikleri ile birinci, ikinci ve tgiincii sinemanin anlati 6zellikleri
iligkilendirilerek, biitiinsel ve ¢oklu bir bakis sunmak amaglanmaktadir. Filmin hangi anlati
kalibina dahil oldugunu sorgulayan nitel desende tasarlanan ¢alismada, Boyhood/Cocukluk
filminin, 6zl itibariyle birinci sinema ¢izgisine yaklasmakta oldugu goriiniirdiir. Alisilageldik
cekim yapisini alagagi etmesiyle filmin ikinci sinemaya da goz kirptig1 ortadadir. Politik bir fon
cagristirmamasindan dolay1 {i¢iincii sinema alanina gegme noktasinda ise oldukc¢a temkinlidir.
Dolayisiyla, farkli uylagimlarin siirlarina yaklasan bir tavra sahip olmasi ozelligiyle
Boyhood/Cocukluk, s6z konusu anlat1 kaliplarindan birine dahil olma noktasinda tereddiitlii bir
bakis atmaktadir. Nihai olarak, filmin ortiilii s6ylemlerinde egemen bir anlat1 kalibinin varligini
aramak, bizleri farkli uylagimlarin zemininde konumlanan bir film anlatisina tagimaktadir. Bu

yoniiyle melez bir tavir ortaya koymaktadir.

Anahtar Kelimeler: Sinemada anlat tiirleri, film kategorizasyonu, Boyhood filmi.
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METINLERARASILIK VE GOSTERGELERARASILIK: MODA’NIN DIiLi

Dr. Ogretim Uyesi Inci Selin Giimiis

Dogus Universitesi, Sanat ve Tasarim Fakiiltesi — ORCID ID 0000-0002-4559-7133

OZET

Bir metafor olarak, Rus Bicimcilerinden baslayan, Ferdinand de Saussure’iin kavram
ciftlerinden esinlenen, gostergebilimcilerce siirdiiriilen ortak bir tutuma gére moda da bir di/dir.
Roland Barthes, Moda Dizgesi adli yapitinda 6zel bir dilsel bi¢cim olarak moda dilini
yapisalciligin verilerine yaslanan yazinsalin kavramsal alaninda kullanilan kavramlarla
betimleyip tanimlamaya ugrasir. Roland Barthes, moday1r kostim olgusu igerisinde
konumlandirir, ancak giysi ve kostiim arasinda bir aligveris oldugundan s6z etmekten geri
durmaz. Ornegin haute couture, geleneksel bir kostiimden biricik bir giysi yaratabilir. Kisacas,
bireyle toplum arasinda bag kuran giysi kolektif bir uzlasiya; giyinme, bir eyleme ve kostiim,
bir sozceye karsilik gelir. Moda ise degiskendir ve metaforlasabilir, bir dizi 6zelligin temsil
edildigi bir doneme, biitiine (koleksiyona) gonderme yapar. Moda giysileri belli bir kolektif
tutumu oldugu kadar bir kimligi (tasarimcinin kimligi) aciga vururlar. Dolayisiyla, moda ve
iletisim i¢ igedir. R. Barthes icin giysi iletisim nesnelerinden birisidir. Moda, baska alanlardan
alintiladig1 unsurlar1 doéniistiirerek anlami yenileme siirecine katilir. Her doniisiim anlamsal
degisimi de beraberinde getirir ve yeni bir alici kitlesine yonelir. Yenidenddniistiiriilen her nesne
gosteren oldugu kadar gosterilen diizleminde de degisiklige ugrar, boylelikle her defasinda yeni
bir islevle donatilir. Yeni baglam yeni anlam demektir. Toplumsal ve kiiltiirel bir olgu olarak
yenidendoniistiirmenin ilk 6zelligi diinyayr yeniden adlandirmak olarak 6zetlenebilir. Onun
aracilifiyla, gergeklikten bir unsur asil anlamindan ayri1 bir anlamda yeni bir baglamda
yinelenir. Metinlerarasi yontemler arasinda sayilan yenidenyazma kullanimina karsilik gelen
yenidendoniistiirme (fr. recyclage) islemine giysi tasarimi konusunda siklikla rastlanmaktadir;
ancak donistiiriilen yalnizca eski giysiler degildir, dnceki kiiltiirel unsurlar giiniin kosullarina
uygun olarak yinelenebilirler ya da onlara géndermeler, anigtirmalar yapilabilir. Bu ¢alismada,
giysi tasarimindaki gostergelerarasi etkilesimler ve aktarimlar moda dilinde (metinlerarasilik)
orneklemeler ile incelenecektir.

Anahtar Kelimeler: moda, dil, gostergebilim, etkilesim, giysi
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INTERTEXTUALITY AND INTERSEMIOTICS: THE LANGUAGE OF FASHION
ABSTRACT

As a metaphor, fashion is also a language, according to a common attitude of semiotics, inspired
by the concept pairs of Ferdinand de Saussure, starting with the Russian Formalists. In his work
named Fashion System, Roland Barthes tries to describe and define the fashion language as a
special linguistic form with the concepts used in the conceptual field of the literary based on
the data of structuralism. Roland Barthes positions fashion within the phenomenon of costume,
but does not hesitate to mention that there is an exchange between clothing and costume. For
example, haute couture can create a unique garment from a traditional costume. In short, the
garment that connects the individual with the society leads to a collective agreement; dressing
corresponds to an act and costume to an utterance. Fashion, on the other hand, is volatile and
can be metaphorical, a period in which a set of features is represented, refers to the whole
(collection). Fashion clothes reveal an identity (the designer's identity) as well as a certain
collective attitude. Therefore, fashion and communication are intertwined. For R. Barthes,
clothing is one of the objects of communication. Fashion participates in the process of renewing
meaning by transforming elements that it borrows from other fields. Each transformation brings
with it a semantic change and turns to a new audience. Each retransformed object changes in
the plane of the signified as well as in the signifier, so that it is equipped with a new function
each time. New context means new meaning. The first feature of retransformation as a social
and cultural phenomenon can be summarized as renaming the world. Through it, an element of
reality is repeated in a new context in a sense separate from its original meaning. Recycling,
which corresponds to the use of rewriting, which is considered among the intertextual methods,
is frequently encountered in clothing design; however, it is not only the old clothes that are
transformed, the previous cultural elements can be repeated in accordance with the conditions
of the day, or references and allusions can be made to them. In this study, the interactions and
transfers between indicators in clothing design will be examined in the language of fashion
(intertextuality).

Keywords: fashion, language, semiotics, interaction, clothing
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NOSTALJIiYi YERLIi DiZILERDE ARAMAK: iZLEYiCi YORUMLARINDA
GECMISIN YENIDEN INSASI

Dr. FATMA ESRA OZTURK!, Dr. Ogr. Uyesi RABiYA SALTIK?
! Bagimsiz Arastirmaci, , ORCID: 0000-0001-7709-1842

2 [stanbul Gelisim Universitesi, Giizel Sanatlar Fakiiltesi, , ORCID: 0000-0003-4378-3490

OZET

On yedinci ylizyilda tip alaninda ortaya ¢ikan ve bir hastalik olarak tanimlanan nostalji kavramu,
zaman i¢inde degisime ugramis ve edebiyattan sinemaya, sosyolojiden felsefeye kadar pek ¢cok
farkli alanin ¢alisma konusu haline gelmistir. Kavram, bugiine ait hissetmeme ve bugiinden
memnun olmama haline karsilik, aidiyet hissi olusturan ge¢misteki giizel anlara 6zlem duymay1
ifade eder. Nostalji, gegmis zaman ve anilarla iligkili oldugundan bizi o doneme gotiiren ve
0zlem duygusunu olusturan her tiirlii arag ise nostalji duygusunu agiga ¢ikartir. Gegmisi bugiine
tastyan bu araglar arasinda sayabilecegimiz; popiiler kiiltiir {irlinleri, sinema, televizyon dizileri,
belgeseller, arsivler, dijital medya alanlar1 gibi pek ¢ok aract 6zlem duygusunun tetiklenmesini
saglar. Bu kapsamda nostaljik unsurlar barindiran televizyon dizileri, gegmise duyulan 6zlem
duygusunu harekete gecirerek neye 6zlem duyulduguna iligkin emareler sunabilir. Bununla
birlikte diziler, aktardig1 anlatinin yani1 sira yaymlandigi dénem itibartyla da izleyicide nostalji

hissini uyandirabilir.

Bu calismada, doksanli yillarda oldukga talep goren ve giliniimiizde bir nostaljiye doniisen
“Bizimkiler” adli televizyon dizisinin izleyici yorumlar1 ele alinmistir. Youtube lizerinden
izlenen dizinin izleyici yorumlarina odaklanarak nostalji kapsaminda bir inceleme yiiriitiilmesi
ve bugiiniin nostaljiklerinin neye 6zlem duyduklarinin agiga cikarilmas: hedeflenmistir.
Calisma nitel icerik analizi ve kelime bulutu analizi ile degerlendirilmistir. Arastirmada, TRT
Nostalji Youtube kanalinda yer alan Bizimkiler dizisinin ilk sezonunun birinci béliimiinde yer
alan izleyici yorumlar incelenmistir. 4 Mart 2023 tarihinde MAXQDA programi araciliiyla
toplam 490 veriye ulasilmig ve nostalji i¢eren veriler kodlanarak ayristirilmistir. Bu kapsamda

144 yorumun nostaljik unsurlar i¢erdigi tespit edilmis ve bu yorumlar kategorilere ayrilmistir.
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Elde edilen veriler nostalji olgusu dikkate alinarak kodlanmis ve olusturulan kod sistemi
kategorilere ayrilmistir. Buna gore; dizi araciligiyla izleyicinin kendi ge¢mis yasaminin ve
anilarinin canlandig1 Hatirlama kategorisi, gegmisin olumlu yonlerinin hatirlanarak giiniimiizle
kiyaslandig1 Ge¢mis ve Bugiin kategorisi, gegmis zamanlara iliskin arayisin ve 6zlemin 6n plana
ciktign Gegmise Duyulan Ozlem kategorisi ve son olarak izleyicinin kendi gegmisini,
cocuklugunu hatirladigr Cocukluga Déniis kategorisine erigilmistir. Arastirma sonucunda, bir
yeni medya platformu olan Youtube iizerinden, nostaljiklerin ge¢misin izlerini arayarak 6zlem

giderebilecekleri bir hafiza alan1 var ettikleri ortaya koyulmustur.

Anahtar Kelimeler: Nostalji, Bizimkiler, Sosyal Medya, Youtube, Igerik Analizi, Kelime

Bulutu
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“KULTUREL SINIRLARIN GOZLENEBILECEGI BIR BAGLAM OLARAK
IGDIR’DA ETNiK GRUPLARIN YEREL BASINDAKI TEMSILI”

Ogr. Gor. Dr. Recep ALTAY
Igdir Universitesi, Tuzluca Meslek Yiiksekokulu,
OZET

Igdir, Tiirkiye’nin en dogusunda yer alan ve ii¢ iilkeye (Azerbaycan, Ermenistan, Iran) kara
sinirt bulunan tek sehir. Bu durum ayni zamanda farkl kiiltiirel gruplarin ve kimliklerin bir
arada yasamasina zemin hazirlamistir. Ancak bu ¢esitliligin varligi, bir zenginlik mi yoksa ben
ve Oteki arasinda sikisip kalan bir sorunsal mi1 oldugu tartisilmaktadir. Giiniimiize gelindiginde
ise iki st kiiltiir olan Azerbaycan Tiirkleri ve Kiirtlerin bu sehirde yasamlarin siirdiirdiikleri
bilinmektedir. Tirkiye’deki bircok vatandasin Igdir’a gelmedigi ve hatta Igdir’in haritadaki
yerini dahi bilmeyen kisilerin oldugu malumun ilamidir. Anaakim medya kuruluslar: tarafindan
“Dogunun Cukurova’si, giinesin ilk dogdugu kent ve mikroklima iklimine sahip sehir”
unvanina mazhar olan Igdir’ i, kiiltiir ve kimlik imajinin gerceklik/glizelleme arasinda sikisip
kaldig1 diistiniilmektedir. Bunun yaninda bir sehri temsil eden etnik ve kiiltiirel farkliliklarin en
belirgin olarak gdzlemlenebilecegi bir mecra olarak yerel basin; kiiltiirel birliktelik,
entegrasyon ya da uyumsuzlugun yasanmasinda énemli bir rol oynayabilmektedir. Yukaridaki
aciklamalardan hareketle ilgili aragtirmada; kiiltiirel sinirlarin gdzlenebilecegi bir baglam
olarak Igdir’da, yerel basinin Azerbaycan Tirkleri ve Kiirtlerle ilintili igerikleri nasil
olusturduguna ve insa ettigine odaklanilmstir. Igerik analizinin kullamildig1 bu arastirmada,
toplumsal 6zdeslik anlaminda iki st kiltiiriin -~ glinliik  yasamdaki kiiltiirleraras:
karsilasmalarinin yerel basina ne sekilde yansidigi ve temsil edildigi gibi hususlar irdelenmistir.
S6z konusu arastirmadan elde edilen bulgularda, Igdir’daki etnik gruplar arasindaki
kiiltiirlerarast iletisimi ve biitiinlesmeyi saglama adina her iki kiiltiir tarafindan ortak
gerceklestirilen ve onemli oldugu disiiniilen, “kirvelik, evlilik ve kiiltiirel ritiieller” gibi
faktorlerin gazetelerde ¢ok az yer aldig1 anlagilmaktadir. Ayrica gazetelerin sahiplik yapisiyla
haber iceriklerinin dogrudan ilintisi oldugu belirlenmis, bu durum Igdir yerel basininin etnik
kimliklere i¢kin paylasimlarda tek ve tarafli bir temsili oldugunu ortaya koymaktadir.

Anahtar Kelimeler: 1gdir, Kiiltiirleraras: Iletisim, Yerel Basin, Temsil, Etnik Kimlik
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EKONOMI POLITIK BAGLAMDA KANAL iSTANBUL HABERLERININ
INCELENMESIi: SHOW TV, ATV VE FOX TV ORNEGI

Ars. Gor. Dr., PiInar BASMACI
Nigde Omer Halisdemir Universitesi, Iletisim Fakiiltesi, 0000-0002-2552-7955

Ozet

Egemen giiciin ve egemen fikrin temsilcisi olan egemen sinif, zihinsel {iretim araglarini elinde
bulundurmaktadir. Egemen olan ¢ikarlar1 dogrultusunda fikir iiretmekte ve bu fikirleri ideolojik
aygitlar vasitasiyla toplumda yaymaktadir. Maddi olanla da yakindan iliski halinde olan
egemen sinifin bu iliskisini ekonomi politik incelemektedir. Her zaman gegerli olan birtakim
yasalar ortaya koyan ekonomi politik, kamusal alanlardaki sdylemler iizerinde etki sahibidir.
Ekonomi politige eklenen elestirel kavrami ise medya ile iktidar iliskilerini incelemektedir.
Medyanin tekellesmesini ve endiistrilesmesini ele alan bu kavram, medyanin iktidara gore
sekillendigini ileri siirmektedir. Medyanin ekonomi politiginde ise kiiltiir, ekonomi ve politik
anahtar kavramlar olarak yer almaktadir. Medyadaki iceriklerin ve medya tiiketicilerinin birer
meta oldugunu ifade eden kavramda, medyanin toplumsal yasam etkiledigi ifade edilmektedir.
S6z konusu metalarin ideolojik islevi oldugu da belirtilmektedir. Bu perspektifle ekonomi
politik baglaminda Kanal Istanbul projesi ile ilgili haberlerin incelendigi calismada, ekonomi
politik baglaminda haberlerin nasil olusturuldugunu ortaya koymak c¢alismanin ana
sorunsalidir. Haberlerin liretiminde ekonomi politigin etkisinin olup olmadigini tespit etmek ise
amacidir. Karasal yayin yapan ulusal kanal haberleri igerisinde en ¢ok izlenen ii¢ kanal olan
SHOW TV, ATV ve FOX TV o6rneklem olarak se¢ilmistir. 21.06.2021 ile 01.07.2021 tarihleri
arasindaki haberler incelenmis olup, icerik analizi yontemi kullanilmistir. Calismada SHOW
TV’nin 1limh, ATV’nin iktidar yanlis1 ve FOX TV’nin de muhalif bir dile sahip oldugu
goriilmiistiir. Bunun nedeninin SHOW TV ve ATV’nin medya patronlarinin ¢esitli alanlarda
yatirimlariin olmasi, FOX TV’nin ise boyle bir bagmtisinin bulunmamasinin oldugu iddia
edilebilir. Ayrica ATV’ nin sahibinin Cumhurbagkan1 Erdogan’in damadi olmasi da iktidar
yanlis1 soylemleri agiklamaktadir. Bu baglamda medyanin sahiplik yapisi ile haber igeriklerinin
dogrudan iligkili oldugu ve igeriklerin, medya patronlarimin iktidar ile iliskileri baglaminda
olusturuldugu sonucuna ulasilmistir.

Anahtar Kelimeler: Egemen gii¢, ideoloji, ekonomi politik, iktidar ve medya.
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SARI YELEKLILER HAREKETINi HABER FOTOGRAFLARI UZERINDEN
OKUMAK: CUMHURIYET VE YENIi SAFAK GAZETELERI ORNEGI

Ogr. Gor. Tamer ATAC
[zmir Kavram Meslek Yiiksekokulu, Fotograf¢ilik ve Kameramanlik Programi,
ORCID: 0000-0003-2970-5322.

Oz

Toplumsal hareketler, demokratik toplumlarda yurttaslar tarafindan sorun ve taleplerin dile
getirilmesinin en etkili yollarindan biridir. Fransa’da ortaya ¢ikan Sar1 Yelekliler Hareketi de
bu toplumsal hareketlerden biridir. Toplumsal hareketler ancak medya sayesinde gelisip
yayginlagabilir. Bu baglamda gorevi; kamunun/yurttaglarin sorunlarini yiiksek sesle dile
getirerek, gelismelerle ilgili haberler yaparak kamuoyu olusturmak olan gazetecilerin ve
dolayistyla haber medyasinin toplumsal hareketleri nasil sunduklar1 6nemlidir. Bu sunus, ¢ogu
zaman ideolojiktir. Gelismeler, haber medyasinin ideolojik durusu ile eklemlenir ve bu baglam
ekseninde yeniden yapilandirilir. Boylelikle haber problemli bir hal almis olur. Ideolojiyle
harmanlanan haber, gergek¢iligini yitirmeye baslar. Boylesi durumlarda haber medyasinin
inandiriciligini pekistirmek tizere bagvurdugu en 6nemli 6gelerden biri de haber fotograflaridir.
Bu durumda haber fotografi ¢oziimlenmeli ve ideolojik yapisindan arindirilmalidir. Bu
arastirma; 17 Kasim 2018 tarihinde Fransa’da baslayan Sar1 Yelekliler Hareketinin, Cumhuriyet
ve Yeni Safak gazetelerindeki yansimalarini kapsamaktadir. Arastirma kapsaminda incelenen
gazeteler, Tilrk haber medyasinin giincel ekonomi-politik ve ideolojik durumu géz 6niinde
bulundurularak belirlenmistir. Boylelikle iktidara yakin haber medyasin1 temsilen Yeni Safak
gazetesi, iktidar karsitt haber medyasini temsilen Cumhuriyet gazetesi secilmistir. Bu tercihler,
Tiirk haber medyasinin biitliniinii temsil etme amaciyla yapilmamistir. Segilen gazeteler,
fotograf tercihleri ile ayni olay ekseninde nasil farkli anlam {iretimleri yapilabildigini ortaya
koyabilmek amaciyla belirlenmistir. Calisma kapsaminda Kasim 2018 ve Ocak 2019 tarihleri
arasinda Cumhuriyet ve Yeni Safak gazetelerinin yaptigi haberler incelenmistir. Bu kapsamda
her gazeteden bes haber olmak {izere toplamda on gazete haberi ¢oziimlenmistir. Bu calismayla
Sar1 Yelekliler Hareketinin haber fotograflarin1 gostergebilimsel agidan ele alinmig, haber
fotograflarinin gostergebilimsel bir iz siirlimiinii yapilmistir. Sonug olarak gazetelerin tercih
ettigi haber fotograflar1 incelendiginde Cumhuriyet gazetesinin hareketin basinda Sari
Yeleklilere kars1 elestirel bir durus sergiledigi gézlemlenmistir. Ancak hareket ilerledikce ve
giic kazandik¢a bu durus Sar1 Yeleklilerden yana bir yone dogru evrilmeye baslamistir. Ote
yandan Yeni Safak gazetesi ise eylemlerin sosyo-ekonomik nedenlerinden ¢ok eylemcilerin ve
polisin eylem sirasindaki siddet pratiklerini ve bu pratiklerin en u¢ 6rneklerini sunmayi tercih
etmistir. Yeni Safak gazetesinin hareketin nedenlerinden ¢ok siddetin boyutu ile ilgilendigi
gOrilmistir.

Anahtar Kelimeler: Sar1 Yelekliler Hareketi, Haber Fotografi, Gostergebilim, Cumhuriyet
gazetesi, Yeni Safak gazetesi.
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Reading Yellow Vests Movement Through News Photographs: The Example of
Cumbhuriyet and Yeni Safak Newspapers

Abstract

Social movements are one of the most effective ways of expressing problems and demands by
citizens in democratic societies. The Yellow Vests movement that emerged in France is one of
these social movements. Social movements can only develop and spread thanks to the media.
In this context, it is important how journalists and news media, who aim to create public opinion
by voicing the problems of the public/citizens, present social movements. This presentation is
often ideological. Events are articulated with the ideological stance of the news media and are
restructured on the axis of this context. Thus, the news becomes problematic. The news, which
mixed with the ideology, begins to lose its realism. In such cases, one of the most important
elements that the news media uses to reinforce its credibility is news photographs. Thus, news
photographs also become ideologically functional and problematic. In this case, the news
photograph should be analyzed and purified from its ideological structure. This research covers
the reflections of the Yellow Vests Movement, which started in France on 17 November 2018,
in the newspapers of Cumhuriyet and Yeni Safak. The newspapers examined within the scope
of the research were determined by considering the current economic-political and ideological
situation of the Turkish news media. Thus, Yeni Safak newspaper was chosen to represent the
news media close to the government, and Cumhuriyet newspaper to represent the opposition
news media. These choices were not made to represent the entire Turkish news media. These
selected newspapers have been determined in order to reveal how different meanings can be
produced in the axis of the same event with photographic preferences of the news media. Within
the scope of the study, the news of Cumhuriyet and Yeni Safak newspapers between November
2018 and January 2019 were examined. In this context, a total of ten news, five from each
newspaper, were analyzed. With this study, the news photographs of the Yellow Vests
Movement were handled semiotically, and a semiotic tracing of the news photographs was
made. As a result, when the preferred news photographs by newspapers were examined, it was
observed that Cumhuriyet had a critical stance against the Yellow Vests at the beginning of the
movement. However, as the movement progressed and the gained strength, this stance began to
evolve in the favor of the Yellow Vests. On the other hand, Yeni Safak newspaper preferred to
present the violent practices of the protesters and the police during the movement and the most
extreme examples of these practices, rather than the socio-economic reasons of the protests. It
was seen that the Yeni Safak newspaper was more concerned with the dimension of violence
than the reasons of the movement.

Keywords: Yellow Vests Movement, News Photograph, Semiotics, Cumhuriyet newspapaer,
Yeni Safak newspaper.
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THE STATUS OF CRYPTO CURRENCY IN TURKEY

Graduate Student, Kaan YAVUZ!, Dr. Rahim ARSLAN?
! Sivas Cumhuriyet University, Institute of Social Sciences, - 0000-0002-8339-6623

2 Sivas Cumhuriyet University, - 0000-0003-4329-3651

ABSTRACT

Digital currencies, which are a new and alternative medium of exchange, have become
widespread rapidly. Exchanges and investments are now made with digital currencies.
Cryptocurrencies, whose transaction volume is close to 15 billion dollars in the world, have
started to be preferred in recent years because they are faster, safer and more effortless in digital
encrypted markets, unlike conventional systems. Cryptocurrencies can be bought, sold and
exchanged for other currencies. While many governments around the world look at
cryptocurrencies positively, some warn their citizens against price volatility due to the lack of
a central structure behind it and the lack of a physical asset and security.

Cryptocurrencies are produced in distributed networks by deciphering some complex
mathematical passwords by users included in the network. The convenience of
cryptocurrencies, the fact that it creates an investment that can bring high profits in a short time,
and the curiosity of people has made the use of crypto money widespread.

Cryptocurrencies have spread all over the world in a short time due to the fact that they are not
dependent on any authority and are anonymous. The first e-money applications started to appear
as card-based products in the form of electronic wallets in Europe and Asia in the 1990s. The
digital currency Bitcoin (BTC), the first of the cryptocurrencies, first appeared in 2009 and
opened the doors of a new era of crypto money. Cryptocurrency applications in Turkey In 2019,
in the first development plan of the Presidential Government System of the Republic of Turkey
(2019-2023), it was decided to issue "Blockchain-Based Digital Central Bank Money".

Virtual crypto-currencies are quite new when we compare them with the gold we have been
accustomed to in commercial and economic transactions for tens of thousands of years and the
cash we have used for hundreds of years. The technologies it brings are very promising and
open to development in terms of convenience and comfort. It is thought that digital currencies,
together with technology, will quickly guide world investment in the future.

In this study, which is a review article, it is aimed to introduce the history and types of crypto
money. It is thought that the study will contribute to the literature on digital money-crypto
money.

Keywords: Digital money, crypto, cryptography
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CEVRIM ICI VIGILANTIZM / NETILANTIZM

Docent Doktor, SEBNEM OZDEMIR 1,
1 Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, 0000-0003-0421-0833

OZET

Kelime anlamu ile vigilantizm, kisi, grup veya kurumlarin, yasal yetkileri olmadig: halde, kendi
goriigleri dahilinde sug olarak algiladiklar1 olaylarda, sorusturma, yargilama hatta cezai islem
uygulamalar1 durumunu ifade eder. Tiirk hukukunda vigilantizmi tam olarak karsilayan bir
terim bulunmamakla birlikte “kendiliginden hak alma / ihkak-1 hak” kavraminin vigilantizmle
kismen benzestigi diisliniilebilir. Vigilantizm, internetin giin gectik¢e daha fazla insan igin
ulasilabilir olmasiyla birlikte “Cevrim I¢i Vigilantizm ya da “Netilantizm” terimleri ile

karsimiza ¢ikmaktadir.

Internetin bir kamusal alan oldugu kabulii ile internetin ¢oksesliligi destekledigi ve internette
demokrasinin ger¢ek hayattakine benzer hatta belki de daha etkin sekilde uygulanabildigi
gorlisli yayginlagmistir. Ancak internet, yasal denetleme ve diizenlemelerin ¢ok siirl kaldigi
bir alandir ve hukuk internetin hizina yetismekte zorlanmaktadir. Cok sayida insanin zaman ve
mekan sinir1 olmadan bir araya geldigi internet ortamlarinda tartigmalarin, anlasmazliklarin,
fikir ayriliklarinin olusmasi kaginilmazdir. Bu agidan, hukuksal diizenlemelerin yeterli
olmadig1 boyle bir ortamda sorunlarin ve tartismalarin sanal mahkeme ortamlarina taginmasi,
bu yapay mahkemelerde insanlarin siibjektif kararlarla yargilanmasi, haklarinda hiikiim
verilmesi ve hatta cezalandirilmas1 miimkiin olmaktadir. Netilantizm ya da diger ad1 ile ¢evrim

ici vigilantizm tam olarak bu durumu agiklayan bir kavram olarak karsimiza ¢ikmaktadir.

Bu ¢aligmada Tiirk¢ede heniiz net bir karsilig1 olmayan ancak giiniimiizde internette siklikla
rastlanan ve uluslararasi alanyazinda da kendisine yer bulmaya baslayan ¢evrim i¢i vigilantizm

/ netilantizm kavrami irdelenmistir.

Anahtar Kelimeler: Vigilantizm, Netilantizm, Dijilantizm, Sosyal Medya
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PAZARLAMA ILETiSIMINDE LOVEMARK KAVRAMI: TURKIYE’NIN
LOVEMARK’LARI UZERINE BIR ARASTIRMA

Yiiksek Lisans Ogrencisi, Nisa Nur DONER 1, Dogent Doktor, SEBNEM OZDEMIR 2
1 Sivas Cumhuriyet Universitesi, Sosyal Bilimler Enstitiisii, 0009-0008-1870-0140
2Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, 0000-0003-0421-0833

OZET

Rekabetin giin gegtikge arttigr giliniimiizde pazarlama iletisimi her gegen giin daha da
zorlagsmakta, sirketler marka bilinirligini ve pazar paylarini artirmak i¢in pazarlama biit¢elerine
daha ¢ok kaynak ayirmakta ve tiiketici ile bag kurmak i¢in farkli yol ve yontemler bulmaya
caligmaktadir. Halihazirda piyasada -¢ok nis kategoriler disinda- hemen her kategoride birbirine
benzer iirlinler bulmak miimkiindiir. Gerek pazarlama karmasi gerekse fayda agisindan
bakildiginda piyasadaki iiriin ve hizmetlerin neredeyse tamaminin, tiikketiciye benzer iiriinler ve

benzer vaatlerle pazarlama iletisimi yaptig1 goriilmektedir.

Temeli 2004 yilinda Uluslarasi reklam ajanst Saatchi & Saatchi’nin o donemki bagkan1 Kevin
Roberts tarafindan atilan LoveMark kavrami gittikce daha rekabetci hale gelen pazarlama
iletisimi diinyasinda hizla kabullenilmis ve benimsenmistir. LoveMark, temel olarak, tiiketici
ile marka arasinda kurulan duygusal iliskiye ve sadakat bagina vurgu yapar. LoveMark olmay1
basarmis markalarin tiiketicilere sadece yer, sekil, zaman ve miilkiyet faydasi saglamakla
kalmay1p, tiiketicinin ayn1 zamanda markanin degerleri ve kisiligi ile de bir bag kurdugu kabul
edilir. Tiirkiye’nin LoveMark’lar1 arastirmasi da 15 senedir MediaCat 6nderliginde Ipsos
arastirma sirketi tarafindan yapilmaktadir. Tiirkiye temsili 2.000 kisinin katilimiyla CATI
yontemiyle gergeklestirilen arastirmada elde edilen veriler Yapisal Esitlik Modeli (SEM)
yaklagimi ile analiz edilmekte ve her sene belli kategorilerde hangi markalarin LoveMark

oldugu tespit edilmektedir.

Bu aragtirmada MediaCat aragtirmasi sonucu LoveMark olarak belirlenmis markalarin fiili
performanslari ve tiiketiciler tarafindan gercekten tercih edilip edilmedigi, yani teori ile pratigin
ne kadar uyumlu oldugu arastirilmistir. Bu kapsamda son 10 senede MediaCat tarafindan

LoveMark olarak agiklanmis belirlenen kategorilerdeki markalar, ayn1 kategorideki rakipleri
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ile karsilagtirllmisgtir. Akaryakit karsilastirmasi i¢in Enerji Piyasas1 Diizenleme Kurumu, banka
karsilastirmast i¢in Tiirkiye Bankalar Birligi, havayollar1 karsilastirmasi i¢in Devlet Hava
Meydanlar1 Isletmesi Genel Miidiirliigii, sosyal medya platformu i¢in We Are Social &
Hootsuit Global Raporu, Otomotiv karsilastirmasi i¢in Otomotiv Distribiitérleri ve Mobilite
Dernegi, GSM Operatdrleri karsilastirmas: icin Bilgi Teknolojileri ve Iletisim Kurumu, e-
Ticaret uygulamalar1 karsilastirmasi i¢in ise Twentify verileri kullanilmigtir. Arastirma
sonucunda, MediaCat tarafindan belirlenen kategorilerde LoveMark olan bazi markalarin
gercek hayatta da en ¢ok tercih edilen markalar oldugu, bazi markalarin ise LoveMark olarak

nitelendirilmelerine ragmen gercek hayatta en cok tercih edilen marka olmadigi tespit
edilmisgtir.

Anahtar Kelimeler: LoveMark, Pazarlama Iletisimi, Marka Sadakati
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INGILiZCE OGRETMENLERININ DiJITAL DERS MATERYALI
KULLANIMLARINA YONELIK YETERLILIKLERININ INCELENMESI

Yiiksek Lisans Ogrencisi, Songiil KIMSESIZZ, Do¢. Dr. Aysel ARSLAN?, Yiiksek Lisans
Ogrencisi Hiiseyin OZCAN3

1Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, ORCID ID: 0000-0001-5838-2361
2 Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, ORCID ID: 0000-0002-8775-1119
3Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, ORCID ID: 0000-0003-1827-3202

OZET

21. yilizyil insaninin temel ihtiyaglarindan biri de kiiresel baglamda bilgiye ulasmak ve etkin
iletisim kurmaktir. Bu ag¢idan, hem yabanci dil olarak Ingilizce bilgisi hem de bilgisayar ve
iletisim teknolojilerinin kullanimi artan bir dneme sahiptir. Iginde bulunulan ¢ag, bilginin hizla
artis1 ve O0grenci sayisindaki artig egitim anlayisinda farkliliklar1 da beraberinde getirmistir.
Bunun sonucu olarak teknolojinin egitim ortamlarinda kullanilmasi literatiirde giderek kabul
gormekte ve teknolojideki yenilikler egitim programlarina entegre edilmektedir. Yabanci dil
egitiminde “okuma”, “yazma”, “dinleme” ve “konusma” olarak dort temel beceri ilizerine
calisilmaktadir. Bu dort temel becerinin edinilmesine yonelik ¢alismalarda da teknoloji ile
paralel artig goriilmektedir. Bu durumda yabanci dil 6gretmenlerinin kendilerini teknolojik ag
icerisinde bulmalar1 kagmilmazdir. Bu ¢alismanmn amaci, Ingilizce 6gretmenlerinin dijital
materyal kullanimlarina yonelik yeterliliklerinin incelenmesi ve ¢aga adapte olma siireglerini
ele almaktir. Bu aragtirma kapsaminda betimsel tarama modeli olan hem nicel hem de nitel
arastirma desenleri kullanilmistir. Arastirmanin nicel kisminda kullanilan anket, cesitli
kademelerde galisan Ingilizce 6gretmenlerine uygulanmistir. Orneklem 12 kadim (N:12) 8 erkek
(N:8) katilimcidan olugmaktadir. Yine bu gretmenler arasimdan 5 Ingilizce 8gretmeni ile yari
yapilandirilmig goriismeler yapilmistir. Calismada kullanilan anket 14 sorudan olusmaktadir.
Bu sorulardan 3 tane ¢oklu cevap secenekli sorudan ve bir tane de acik uglu cevap igeren
sorudan olugsmaktadir. Goriisme formunda katilimcilara sorulmak {izere 5 soru olusturulmustur.
Sorularin hepsi acik uglu cevap igeren sorulardir. Arastirmanin nicel verilerinde SPSS analiz
programi, nitel verilerinde ise igerik analizi yapilmustir. Dijital ders materyalini dersinde
materyallerin 6grenmeye katki sagladigi yoniinde diisiinceleri bulunmaktadir. Bunun sonucu
olarak yapilan ankette Ogretmenlerin dijital materyale bakis agilart olumlu ydnde oldugu
gorilmektedir. Cogu c¢alismada oOgretmenlerin de Ogrencilerin de derslerde dijital
teknolojilerinin kullanilmasini verimli bulduklar1 ifade edilmis; 6grencilere gore 6gretmenlerin
derslerinde dijital teknolojilerden faydalandigini belirtilmistir.

Anahtar Kelimeler: Dijital Materyal, Ogretmen, Internet Kaynakli Problem
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OGRETMENLERIN METAVERSE KULLANIMINA YONELIK TUTUMLARI

Yiik. Lis. Ogr. Hiiseyin OZCAN?Y, Do¢. Dr. Aysel ARSLAN?, Yiik. Lis. Ogr., Songiil
KiMSESiz3
1Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, , ORCID ID: 0000-0003-1827-3202
2Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, - ORCID ID: 0000-0002-8775-1119
3Sivas Cumhuriyet Universitesi, Egitim Fakiiltesi, - ORCID ID: 0000-0001-5838-2361

OZET

Metaverse kavrami meta ve universe kelimelerinden tiliretilmistir. Bu kavramin Tiirk¢e karsiligi
icin bir uzlagsma bulunmamasina karsin 6te evren olarak tanimlanabilir. Metaverse, bireylerin
sanal diinyada olusturduklar1 kendi avatarlar1 ile etkilesime girebilecekleri dijital ortamlar
olarak ifade edilmektedir. Ger¢ek diinyanin bir yansimasi olarak olusturulmus olan bu
ortamlarda sosyo-ekonomik etkinliklerden iletisime birgok alanda faaliyet yapilmaktadir.
Metaverse internetin bir adim sonrasi olarak da ifade edilebilir. Metaverse kullanicilarin biiyiik
cogunlugunu 1995’ten sonra diinyaya gelen ve Z kusagi olarak adlandirilan bireyler
olusturmaktadir. Her yeni gelen nesil bir dncekinden daha fazla ve etkin bir sekilde metaverse
diinyasinda yerini almaktadir. Geng neslin odaginda olmasi diinyadaki farkli etkinlikleri bu
diinyaya tasima konusunda zorlamaktadir. Bu alanlardan biri de egitimdir. Ancak iilkeler
acisindan bakildiginda teknolojinin bu kadar hizli bir gelisim gostermesi ayni hizda egitim
ortamina adapte edilmesinde sikint1 olusturmaktadir. Metaverse ile egitim c¢aligmalar1 yapilsa
bile bunlar cogunlukla yogun bir hazirlik siireci olmadan yapilmaktadir. Hem egitim
igeriklerinin hem de 6gretmenlerin bu konuda yeterli olduklarini séylemek miimkiin degildir.
Ayrica egitim siireglerinde 6gretmenlerin tutumlar: da 6nemlidir. Bu ¢alismada 6gretmenlerin
metaverse kullanimima yonelik tutumlarinin belirlenmesi farkli degiskenler agisindan
incelenmesi amaclanmaktadir. Bu arastirma kapsaminda betimsel tarama modelinde
gerceklestirilmistir. Arastirmaya Sivas il merkezinde gérev yapmakta olan 80 Ogretmen (52
kadin-28 erkek) katilmistir. Verilerin elde edilmesinde Cengel ve Yildiz (2022) tarafindan
gelistirilen “Ogretmenlerin Metaverse Kullanimina Iliskin Tutum Olgegi” kullanilmistir. 3 alt
boyut ve 17 maddeden olusan 6lgegin giivenirligi .88, bu ¢alismada ise .86 olarak belirlenmistir.
Arastirmanin nicel verilerinde SPSS analiz programi kullanilmis, tanimlayici analizler,
bagimsiz gruplar t test, ANOVA ve Tukey testi, Pearson Korelasyon testi uygulanmistir. Elde
edilen bulgulara bakildiginda; cinsiyet, kidem, gorev yapilan okul tiirii, derslerde dijital
materyal kullanma durumu ve brans degiskenlerine anlamli farklilik bulundugu (p<.05),
bilgisayar egitimi alma durumu vederslerde dijital materyal gelistirme durumu degiskenlerine
gdre ise bulunmadigi tespit edilmistir. Olgegin toplam puani ile algilanan fayda boyutu arasinda
pozitif yonde yiiksek diizeyde (r=.809), hazirbulunusluk (r=.694) ve memnuniyet (r=.579) alt
boyutlar1 ile pozitif yonde orta diizeyde bir korelasyonun oldugu sonucuna ulagilmastir.

Anahtar Kelimeler:Metaverse, Ogretmen, Tutum, Egitim

Academy Global Publishing House 62




S\ ILETIgigy
PR 4
N ‘%,

4y,

%

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

%,
$
3 %
P
gk E
= v &

£
H
H
3

EV YAPIMINDAN TASARIMCIYA: iSLEVSEL NESNELERIN BiR
KARSILASTIRMASI

Ogr. Gor. Handan Sabriye YAMAN
Mehmet Akif Ersoy Universitesi, Bucak Emin Giilmez Teknik Bilimler MYO,

Bilgisayar Destekli Tasarim ve Animasyon Boliimii, Bucak, BURDUR
0000-0001-5793-4048

OZET

Islevsel nesneler giinlilk yasamimiz i¢in gereklidir ve kendin yap (DIY-do it yourself) veya
profesyonel tasarim yoluyla tamamlanabilir. Kendin yap islevsel nesne tek bir tasarimci veya
iireticiden yapilmistir ve tasarim islevi nesnesi evde yapilir. Kendi yararlar1 ve evde fonksiyonel
nesneler arasinda maliyet tasarrufu ve 6zellestirme yer alir. Bireyin 6zel ihtiyaclarini karsilayan
Ozellestirilmis ¢oziimler olusturmak i¢in hazir malzemeleri ve araglar1 kullanmasina izin verir.
Bununla birlikte, profesyonel bilgi ve arag eksikligi gibi evde kendi islevsel nesnelerini yapmak
gibi zorluklar getirir.

Tasarimsal siirece dahil olan islevsel nesne estetik ve islev avantajlarina sahiptir. Tasarimci
tarafindan olusturulan islevsel nesneler sadece yararli degil, ayn1 zamanda gorsel olarak
cekicidir. Bu nesneler genellikle benzersiz Ozelliklere sahiptir, bu da onlar1 kendin yap
nesnelerden farkli hale getirir. Ancak, tasarimsal nesneler ise evde yapilanin aksine maliyet ve
kullanilabilirlik gibi zorluklarla karsilagsmuistir.

Iki yapim siireci de karsilastirilirken, kendin yap nesneleri genellikle islevsel nesnelerden daha
ucuzdur ve daha 6zellestirilebilir. Bu yapinin, maliyet veya kesif nedeniyle tasarimci nesnesine
erisemeyen kisiler i¢in erisimi daha kolay olabilir. Bununla birlikte, kendin yap 'in islevsel
nesnelerle ayni fonksiyonel nesnelere sahip hicbir tasarim ve islevi olmayabilir.

Sonug olarak, Kendin yap nesnelerinin ve tasarimsal nesnelerin kendi avantajlari ve zorluklari
olmasina ragmen, hepsi hayatimizda bir yer isgal eder. Para ve kisisellestirilmis nesnelerden
tasarruf etmek isteyenler i¢in bu ideal bir se¢imdir, ancak tasarimsal nesnenin yiiksek kaliteli
ve giizel nesneler isteyenler i¢in ideal bir se¢imdir. Sonunda, kendin yap ve tasarimsal nesneler
arasindaki se¢im kisisel tercihlere ve ihtiyaglara baghdir.

Anahtar Kelimeler: Geri Déniisiim, Uriin Tasarimi, Tasarimsal Nesne, Kendin Yap, DIY,
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MESLEK YUKSEKOKULLARINDA BiR DONEMLIK URUN OLUSTURMA
PRATIGININ DENEYIiMi

Ogr. Gor. Handan Sabriye YAMAN!
Mehmet Akif Ersoy Universitesi, Bucak Emin Giilmez Teknik Bilimler MYO,
Bilgisayar Destekli Tasarim ve Animasyon Boliimii, Bucak, BURDUR
- 0000-0001-5793-4048

OZET

Bu calisma, endiistriyel tasarim alaninda bir donemlik {irlin olusturma uygulamasina katilan
meslek yiiksekokullarindaki 6grencilerin deneyimlerini incelemektedir. Caligma, 6grencilerin

yaratici siiregte yasadiklar: zorluklara ve bunlarin iistesinden nasil geldiklerine 151k tutmay1
amaclamaktadir.

Literatiir taramasi, meslek yiiksekokullarindaki endiistriyel egitime ve {iriin tasarim1 ve yaratma
alanindaki ge¢mis ¢aligmalara genel bir bakis saglar. Metodoloji boliimii, katilimci se¢imi ve
veri toplama teknikleri dahil olmak iizere ¢alismada kullanilan yontemlerini agiklar.

Sonu¢ boliimi, katilimeilarin iiriin  olusturma uygulamalarindaki deneyimlerini sunar,
karsilastiklar1 zorluklari ve bunlarin iistesinden nasil geldiklerini vurgular.

Tartisma boliimiinde, iiretilen tasarimlarin sonuglart yorumlanmis ve endiistriyel tasarim

egitiminde daha Once yapilmis arastirmalarla iliskilendirilmistir. Meslek okullarinda
gelecekteki uygulamalar i¢in sonuglarin ¢ikarimlar tartisilmaktadir.

Genel olarak, bu ¢alisma, meslek yiiksekokullarindan 6grencilerin endiistriyel tasarimda bir
somestrlik iiriin tasarimi sirasindaki deneyimlerine iliskin degerli i¢ goriiler saglar. Ogrencilerin

iirlin tasarimi ve olusturma alanlarindaki kariyerleri i¢in nasil daha iy1 hazirlanabileceklerinin
anlasilmasina katkida bulunur.

Anahtar kelimeler: endiistriyel tasarim, {irlin, {irin tasarimi, deneyim

t Akdeniz Universitesi, Sanat ve Tasarim Ana sanat dalinda sanatta yeterlik yapmaktadir.
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ONE SEMESTER IN VOCATIONAL SCHOOLS
EXPERIENCE OF PRODUCT BUILDING PRACTICE
ABSTRACT

This study examines the experiences of students in vocational colleges participating in a one-
semester product creation practice in industrial design. The study aims to shed light on the
difficulties students experience in the creative process and how they overcome them.

The literature review provides an overview of industrial training in vocational colleges and past
work in product design and creation. The methodology section describes the methods used in
the study, including participant selection and data collection techniques.

The conclusion section presents participants’ experiences in product creation practices,
highlighting the challenges they faced and how they overcame them.

In the discussion section, the results of the designs produced are interpreted and associated with
previous research in industrial design education. The implications of the results for future
applications in vocational schools are discussed.

Overall, this study provides valuable insights into the experience of college students during a
semester of product design in industrial design. It contributes to understanding how students
can be better prepared for careers in product design and creation.

Keywords: industrial design, product, product design, experience
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ILETiSIMDE GORGU KURALI OLARAK NEZAKETIN TOPLUMSAL
ONEMI

Dr. Ogretim Uyesi Ayse Betiil TANRIVERDI
Sivas Cumhuriyet Universitesi Iletisim Fakiiltesi Gazetecilik Béliimii, 0000-0002-5046-4618

Ozet

Baskalarina kars1 saygili, ince davranmak olan nezaket kavrami naziklik, incelik anlamina
gelen Arapga bir kavramdir. Bir diger deyisle adabi muaseret olan gorgii kurali ise, bir toplumda
veya toplulukta davranislarin denetlenmeye yonelik olan kurallarin biitiiniidiir. Nezaket olgusu
adab1 muaseret olarak kargimiza ¢ikmaktadir.

Toplum iginde sosyal g¢evremizle uyumlu olmanin ¢iktilart olarak sayginlik, itibar gibi
davraniglar uygar toplum olmanin gerekliliklerindendir. Toplumsal hayatimizda, is
yasamimizda, kamusal ve 6zel hayatta iletisim dilimiz konumumuzu belirlemektedir. Nezaket
kurallar1 toplumsal etkilesimlerimizin niteligini belirlemesi agisindan Onemlidir. Sosyal
etkilesimlerimiz birtakim kurallara gore belirlenmistir. Ornegin, karsilamalar, ugurlamalar,
davetler, tebrikler yazili olan ve olmayan kurallarin belirlendigi sosyal etkinliklerdir.

Insanlar arasinda zaman zaman iletisim kazalar1 yasanmaktadir. Yasanan bu iletisim kazalari
yanlis anlagilmalardan kaynaklandig: gibi nezaket ve adab1 muaseret kurallarina uymamaktan
da ileri gelmektedir. Toplumsal yasamimizda sergilenen davranislar sahne performansimizi
belirlemekte olup nezaketli davranig, izlenim denetimi sanati olarak ifade edilebilir. Nazik
davraniglar sahne performansimizi giiclendirerek veya nezaketsizlik yanlis bir izlenim
sergilememize neden olabilecektir.

Kamusal hayatimizda ve aile hayatimizda iletisim kazalar1 sonucunda g¢esitli toplumsal
sorunlarla karsilagsmaktay1z. Bu sorunlarin sebebi yazi olan ve olmayan toplumsal kurallarin
yerine getirilmemesinden kaynaklanir. Bu kurallarin yerine getirilmemesi nezaketsizlik ve
kabalik olarak degerlendirilebilmektedir. Kaba bir tutum mu yoksa nazik bir tutum mu
sergileyecegimiz karsi tarafa verdigimiz deger kadar benligimize yonelik algimizi da etkiler.

Gorgii kurali olarak karsimiza ¢ikan nezaket olgusu kiiltiirden kiiltiire, kusaklara gore hatta
tarihsel donemlere gore degiskenlik gostermektedir. Nezaket uygar bir toplum olmanin en
onemli Olciitlerinden birisidir. Giiniimiiz nesilleri uygar davraniglarin gelecek kusaklara
aktarilmasinda koprii gorevi gormektedir. Bu ylizden ¢ok yonlii olarak iletisim kurallar1 uygar
toplumun insasinda basat olmakla beraber bu iletisim kurallarinin toplumdaki catigmalari
engelleyecegi diisiinliilmektedir. Nazik davranmanin avantajlar1 oldugu gibi kaba ve nezaketsiz
davranmanin toplumsal diizene zarar vermesi agisindan riskleri bulunmaktadir. Bu riskleri
ortadan kaldirmak veya iletisimsel olan mevcut sorunlari ortadan kaldirabilmek i¢in adabi
muaseret egitimleri gerekmektedir.
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Abstract

The concept of politeness, which is to treat others with respect and politeness, is an Arabic
concept that means politeness and delicacy. In other words, etiquette, which is etiquette, is
the whole of the rules for controlling behavior in a society or community. The phenomenon
of politeness emerges as manners.

Behaviors such as respectability and reputation, as the outputs of being in harmony with our
social environment, are among the requirements of being a civilized society. Our
communication language determines our position in our social life, business life, public and
private life. The rules of politeness are important in determining the quality of our social
interactions. Our social interactions are determined by certain rules. For example, greetings,
farewells, invitations, congratulations are social events where written and unwritten rules are
determined.

The concept of politeness, which is to treat others with respect and politeness, is an Arabic
concept that means politeness and delicacy. In other words, etiquette, which is etiquette, is
the whole of the rules for controlling behavior in a society or community. The phenomenon
of politeness emerges as manners.

There are communication accidents between people from time to time. These communication
accidents are not only caused by misunderstandings, but also by not following the rules of
politeness and etiquette. The behaviors exhibited in our social life determine our stage
performance and can be expressed as the practice of polite behavior and impression control.
Kindness can strengthen our stage performance or cause us to give the wrong impression of
rudeness.

We encounter various social problems as a result of communication accidents in our public and
family life. This retention authority is due to non-fulfillment of written and non-written societal
rules. Failure to comply with these rules can be considered as rudeness and rudeness. If there is
not a lot of rude attitude the other parties that we will show a nice attitude will affect our
perception of ourselves as much as value.

The phenomenon of politeness, which we encounter as a rule of etiquette, varies from culture
to culture, generations, and even historical periods. Politeness is one of the most important
criteria of being a civilized society. Today's generations serve as a bridge in transferring
civilized behaviors to future generations. Therefore, although communication rules are
dominant in the construction of a civilized society, it is thought that these communication rules
will prevent conflicts in society. While being kind has its advantages, being rude and
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disrespectful has risks in terms of harming the social order. In order to eliminate these risks or
to eliminate existing communicative problems, etiquette training is required.
Key Words: Politeness, communication, society
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VOLUNTARY SIMPLE LIFESTYLE IN THE CONTEXT OF RESPONSIBLE
CONSUMPTION IN INTERGENERATIONAL COMMUNICATION

Dr. Ogretim Uyesi Ayse Betiil TANRIVERDI.Dog. Dr. Giingor KARAKAS?

! Sivas Cumhuriyet Universitesi Iletisim Fakiiltesi Gazetecilik Béliimii, 0000-0002-5046-4618
2Y ozgat Bozok Universitesi Ziraat Fakiiltesi Tarim Ekonomisi Boliimii, 0000-0001-5236-2407

Abstract

It is thought that the difference between generations is affected by the society, as voluntary
simple living and minimalism contribute to sustainability. With the generational conflict
coming to the fore in recent days, responsible consumption, which is one of the goals of
sustainability, is important in terms of influencing the consumption judgments of individuals.
The subject of simple living in line with responsible consumption and the differences between
generations has attracted attention recently. It gives information about the structure of voluntary
simple lifestyle societies in the context of responsible consumption that serves the purposes of
sustainable development. Although the voluntary simple lifestyle provides information on the
social structure, there are differences between generations and these differentiations affect the
voluntary simple lifestyle. In order to learn the social communication differences of the
generations, the differences between the generations are mentioned. The aim of this research is
to examine the differences between voluntary simple lifestyles according to X, Y and Z
generations.

Volunteer Simple Living Scale and socio-demographic questions were used in the study. Data were
obtained from 414 participants in Sivas, face-to-face and through social media. The Kruskal
Wallis Test was used to test the richness of the difference between generations and the
voluntary austere lifestyle.

According to the opinion of the research, the X generation adopts the voluntary simple lifestyle
more than the Y and Z generations. Similarly, it has been revealed that the Y and Z generation
have adopted the simple lifestyle more voluntarily than the Z generation. As a result, X and Y
generations are more sensitive to voluntary simple living. The sensitive attitude of the X and Y
generations to the voluntary simple life compared to the Z generation can be explained by the
social problems they faced in the past and the limited access to resources. Accordingly, the fact
that the Z generation has less life experience compared to the X and Y generations causes them
to adopt voluntary simple life less. In the end, the differentiation of consumption supplies
against voluntary simple living has caused generation conflict.

Key Words: Voluntary simple living, responsible consumption, generations
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Kusaklararasi iletisimde Sorumlu Tiiketim Baglaminda Géniillii Sade Yasam Tarz

Ozet

Goniillii sade yasam ile minimalizmin siirdiiriilebilirlige katkis1 olmasi nedeniyle kusaklar
arasindaki farkin toplumun etkiledigi diisiiniilmektedir. Kusak ¢atismasimin son giinlerde
giindeme gelmesiyle birlikte siirdiiriilebilirligin amagclarindan birisi olan sorumlu tiikketim
bireylerin tiiketim yargilarim1 etkilemesi agisindan onem arz eder. Sorumlu tliketim
dogrultusunda sade yasam ve kusaklar arasindaki farkliliklar konusu son zamanlarda ilgi
cekmektedir. Siirdiirtilebilir kalkinmanin amaglarina hizmet eden sorumlu tiiketim baglaminda
goniillii sade yasam tarzi toplumlarin yapist hakkinda bilgi vermektedir. Goniillii sade yasam
tarzi toplumsal yap1 iizerine bilgi verse de kusaklararasinda farkliliklar bulunmakta ve bu
farklilagmalar goniilli sade yasam tarzini etkilemektedir. Kusaklarin toplumsal iletisim
farkliliklarint 6grenmek icin kusaklar arasi farklara deginilmistir. Bu aragtirmanin amaci X, Y
ve Z kusaklarina gore goniillii sade yasam tarzi arasindaki farkliliklarini incelemektir.

Calismada Goéniillii Sade Yasam Olcegi ve sosyo-demografik sorular kullamlmstir. Veriler
anket yoluyla yiiz yiize ve sosyal medya araciligiyla Sivas ilindeki 414 kisiden elde edilmistir.
Kusaklar ile goniillii sade yasam tarzi arasindaki farkliligin anlamliligini test etmek i¢in Kruskal
Wallis Testi kullanilmistir.

Arastirmanin sonucuna gore, goniillii sade yasam tarzim1 X kusagi, Y ve Z kusaklarina gore
daha fazla benimsemektedir. Benzer sekilde Y ve Z kusagi karsilastirildiginda Y kusaginin Z
kusagina gore goniillii sade yasam tarzin1 daha ¢ok benimsedigi ortaya ¢ikmistir. Sonug olarak
X ve Y kusag1 goniillii sade yasama karsi daha fazla duyarhdir. X ve Y kusaginin Z kusagina
gore goniillii sade yasama karst duyarli olmasinin sebebinin ge¢miste karsilastigi sosyal
sorunlar ve kaynaklara erisiminin daha kisitli olmasiyla agiklanabilir. Buna gore Z kusaginin
yasam tecriibesinin X ve Y kusagina gore az olmasit goniilli sade yasami daha az
benimsemesine neden olmaktadir. Nihayetinde ise goniillii sade yasama karsi tliketim
tercihlerinin farklilagmasi kusak catismasina sebep olmustur.

Anahtar Kelimeler: Goniillii sade yasam, sorumlu tiiketim, kusaklar

Academy Global Publishing House 70




S\ ILETIgigy
PR 4
N ‘%,

4y,

%

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

%,
$
3 %
P
gk E
= v &

£
H
H
3

AFETLERDE ILETISIM VE KOORDINASYON AMACLI SOSYAL MEDYA
UYGULAMALARININ KULLANIMI: KAHRAMANMARAS (6 SUBAT 2023)
DEPREMLERI SONRASI, ISKENDERUN ORNEGI

Dr. MIYASE ASLANTAS!

- ORCID ID: https://orcid.org/0000-0003-1475-9061

OZET

Dogal afetler asirlardir diinyanin dort bir yaninda meydana gelmekte ve etkili oldugu yerlerde
canli yagamini olumsuz etkilemektedir. Tiirkiye’de jeolojik konumu ve cografik yapisi
nedeniyle ge¢miste oldugu gibi giiniimiizde de depremler, sel baskinlar1 ve heyelanlar basta
olmak iizere ¢esitli afetlere maruz kalmaktadir. Maddi ve manevi agidan biiyiik yikimlara neden
olan dogal afetler sonrasi afetten etkilenen bolgelerde beslenme, barinma, saglik, egitim gibi
hayati ihtiyaclarin giderilmesin ve afet bolgelerinin yeniden yasanabilir Ozellige
kavusturulmasinda goniilliilerin, gerekli kurum ve kuruluslarla koordineli olarak ¢aligsabilmesi
olduk¢a 6nem kazanmastir.

Sosyal medya, geleneksel medyanin tek tarafli ve kismen sinirli sayilabilecek iletisimine
nazaran kullanicilarina mekan ve zamandan bagimsiz olarak kisiler veya gruplar arasi hizli
iletisim kurabilme, kisisel icerik liretimi, canli yayin yapabilme, bilgi ve habere erisim gibi
cesitli imkanlar sunmaktadir. Bu imkanlar1 dogrultusunda sosyal medya uygulamalar1 yasanan
dogal afetler sonrasinda iletisim ve koordinasyon amagli kullanimiyla da 6ne ¢ikmaya
baslamustir.

6 Subat 2023 tarihinde merkez iissii Kahramanmaras’in Pazarcik ve Elbistan Ilgeleri olan 7.7
ve 7.6 siddetindeki depremler 11 ilimiz (Kahramanmaras, Hatay, Gaziantep, Malatya,
Diyarbakir, Adana, Osmaniye, Kilis, Sanliurfa, Adiyaman, Elazig) basta olmak {izere
iilkemizde biiylik bir cografyayi etkilemistir. Cok kisa araliklarla bu kadar siddetli iki depremin
yasanmas1 afetin blylikliglini ve yikiciligimi artirmig, deprem sonrasit goniilliilerin
organizasyonunu ve goniillii yardimlarini daha da 6nemli hale getirmistir.

Bu caligmada da her iki depremde biiyiik yikima ugrayan ve bu yikimla birlikte yer alt1 sular1
ve deniz tagsmas1 sorunlariyla da miicadele etmek zorunda kalan Hatay’in Iskenderun Ilgesi’nde
goniillii gruplarin yiirlitmiis olduklar1 ¢alismalara Whatsapp uygulamasinin nasil etki ettigi
ortaya koyulmaya calisilmistir.

Anahtar Kelimeler: Dogal Afetlerde Iletisim, Deprem, Sosyal Medya, Hatay, Iskenderun,
Gontillilik
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THE USE OF SOCIAL MEDIA APPLICATIONS FOR COMMUNICATION AND
COORDINATION IN DISASTERS: THE CASE OF ISKENDERUN AFTER THE
KAHRAMANMARAS (6 FEBRUARY 2023) EARTHQUAKES

Abstarct

Natural disasters have been occurring all over the world for centuries and adversely affect living
life where they are effective. Due to its geological location and geographical structure, Turkey
is exposed to various disasters, especially earthquakes, floods and landslides, as it was in the
past. After the natural disasters that cause great material and moral destruction, it has become
very important for volunteers to work in coordination with the necessary institutions and
organizations in order to meet the vital needs such as nutrition, shelter, health and education in
the disaster-affected areas and to make the disaster areas livable again.

Compared to the one-sided and partially limited communication of traditional media, social
media offers its users various opportunities such as rapid communication among people or
groups, personal content production, live broadcasting, access to information and news
regardless of space and time. In line with these opportunities, social media applications have
started to come to the fore with their use for communication and coordination purposes after
natural disasters.

Earthquakes of magnitude 7.7 and 7.6, the epicenter of which was in the Pazardzhik and
Elbistan Districts of Kahramanmaras on February 6, 2023, affected a large geography in our
country, especially in 11 provinces (Kahramanmarag, Hatay, Gaziantep, Malatya, Diyarbakar,
Adana, Osmaniye, Kilis, Sanlurfa, Adiyaman, Elaz1g). The fact that two earthquakes of such
magnitude occurred at very short intervals increased the magnitude and destructiveness of the
disaster and made the organization and volunteer assistance of volunteers after the earthquake
even more important.

In this study, it was tried to reveal how Whatsapp application affects the studies conducted by
volunteer groups in Iskenderun District of Hatay, which suffered great destruction in both
earthquakes and had to deal with underground water and sea overflow problems along with this
destruction.

Keywords: Communication in Natural Disasters, Earthquake, Social Media, Hatay,
Iskenderun, Volunteering
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POST-TRUTH PANDEMIiSINDE HAKIKAT ARAYISI: VERI
GORSELLESTIRMELER

Ogretim Gorevlisi, Abdurrahman Cihad KAYADUMAN !,
1 Sivas Cumhuriyet Universitesi, Rektérliik, https://orcid.org/0000-0001-7273-364X

OZET

I¢inde bulundugumuz ¢agda iiretilen yeni mesruiyet dayanaklarindan birisi de kisilerin dogru
olduguna inandiklart kendi goriisleridir. Bu goriisler hi¢bir akilc1 sebebe dayanmadan ifade
edilebilmekte ve iletisim teknolojileri sayesinde genis kitlelere sunulabilmektedir. Bir goriisiin
hicbir esik bekgisine, filtreye takilmadan genis kitlelere ulasabiliyor olmasi onun mesru bir
temeli, hakikate dayanan bir kokii olabilecegi yanilgisini da beraberinde getirebilmektedir. Tiim
diinyay1 etkileyen pandemi gibi krizlerde bu goriislerin kontrolsiiz yayilimi insanlari
etkilemektedir. Dislince ve ifade Ozgiirliglinii engellemek yerine karmasik hakikatleri
insanlara kolayca anlatabilmek ve safsatalara karsi koyabilmek igin sanatin anlatim giiciinden
faydalanmak bir se¢enek olarak karsimiza ¢ikmistir. Post Truth ¢aginda verilerin 6nemi daha
da artmigtir. Insanlarin ¢ogu salt kisisel goriislerin, spekiilasyonlarm, dedikodularin varligiyla
yetinip bu anlatilarin pesinden giderken bunlarla yetinmeyip hakikate ulagsmak isteyenler ise
verilere giivenmeyi tercih edebilmektedirler. Enformasyon ve iletisim teknolojilerinin verilerin
iiretimini, depolanmasini, aktarimini kolaylastirmasi ayni zamanda onlardan anlam ¢ikarmanin
yollarin1 da agmistir. Gelismis bilgisayarlar, yazilimlar, sensorler sayesinde gerceklestirilen
veri analizleri insanlarin sadece kendi duyulariyla gérmekte zorlanacaklar1 Oriintiileri tespit
edebilmektedir. Ortaya c¢ikartilan bu Oriintliler ise verinin gorsel sunumu ile insanlara
aktarilabilmektedir. Arkasinda karmasik istatistiki hesaplamalar olan ve yiizlerce, binlerce
sayfa veriye dayanabilen analizleri birka¢ temsil ile kolayca anlasilabilir hale getirmek

mumkuindiir.

Pandemide ortaya c¢ikan ve tamamen kisisel goriislere dayanan, herhangi bir kaynak
belirtmeden, kanit sunmadan hikayelestirilen sansasyonel anlatilara kars1 farkindalik ve biling
olusturmak yoluyla karst koymak igin veriye dayanan gorsel sunumlarin kullanildig:

goriilmustir. Enformasyon ¢aginin hem kontrolsiiz bir sekilde bilgi yayilimina imkan vererek
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dezenformasyona neden olan yapist hem de bu dezenformasyona karsi olarak ortaya

konabilecek veri temelli anlatilarin ortaya ¢ikisina izin verisine sahitlik edilmektedir. Bu

caligmada veri gorsellestirme olarak ifade edilen gorsel anlatilarin pandemi siirecinde post-
trutha kars1 koymada bir ara¢ olarak nasil kullanildig1 incelenmektedir.

Anahtar Kelimeler : post-truth, veri, enformasyon, gorsellestirme, hakikat, pandemi
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VERI KAPITALIZMI VE (FIKRI) MULKIYET TARTISMASI
CERCEVESINDE YAPAY ZEKA SANATI

Dr. Ogretim Uyesi Can CENGIZ,! Dr. Ogretim Uyesi Bilal SUSLU?

1Zonguldak Biilent Ecevit Universitesi, iletisim Fakiiltesi, ORCID ID:0000 0002 3938 9506
27Zonguldak Biilent Ecevit Universitesi, Iletisim Fakiiltesi, ORCID ID: 0000-0002-7176-1427

OZET

Dijitalesmenin giindelik ve toplumsal hayata getirdigi yenilikler iiretim iliskilerini
degistirdigi oranda hukuki ve hatta felsefi problemlere de kapi aralamaktadir. Dijital
degisimlerin tartismaya agtig1 alanlardan biri de sanatsal iiretim alanindaki (fikri) miilkiyet
konusu olmaktadir. Cilinkii sonsuz sayida kopyalamaya ve ‘yeni’ tasarimlara imkan saglayan
teknolojiler, geleneksel miilkiyet anlayisin1 ve iretim iligkilerini degisime zorlamaktadir.
Ozellikle de yapay zeka teknolojilerinin hizli gelisimi, insanlarin artik yaratic1 ¢alismalarin tek
kaynag1 olmadig1 yeni bir tartisma zeminini ortaya koymaktadir. Bu anlamda gelisen dijital
sanat alaninin bir alt dali olarak nitelendirilebilecek yapay zeka sanati (Al art) bilgisayarlar
dolayimiyla tiretilen sanat eserlerinin miilkiyet ve telif haklarinin kime/neye ait olmasi gerektigi
tartismalarini derinden etkilemektedir. Ozellikle metinsel tanimlardan gériintii olusturan yapay
zeka programlarinin (DALL-E gibi) ortaya ¢ikmasi, sanat eserinin tiretimi ve (fikri) miilkiyeti
tartismalarin1 daha da 6nemli bir konuma tagimaktadir.

Ote yandan bilimsel literatiirde, yapay zeka sanatinda miilkiyet sorununa dair ortaya
¢ikan sorular birbirinden farkl bir dizi cevapla karsilanmaktadir. S6z konusu cevaplar pek ¢ok
yeni kavramsal yaklagimi daha goriiniir hale getirmektedir. ‘Veri kapitalizmi’ (data capitalism)
de one ¢ikan bu yeni kavramsal yaklasimlardan biridir. Veri kapitalizmi, bilgi ¢caginda verilerin
metalastirilarak giiciin yeniden dagitiminin saglandigi sistemin adidir (West, 2017). Bu sistem
esliginde yapay zeka teknolojileri ile ortaya ¢ikmasi muhtemel yeni miilkiyet rejiminin ‘yeni’
bir elestirel ekonomi politik gercevesi igerisinde degerlendirilmesi gerektigi anlasilmaktadir.

Caligsma, heniiz son derece yeni bir gelisme olan ‘yapay zeka sanati’ ve ‘miilkiyet’
tartigmalarinin belli bagliklar altinda betimlenmesi ve miilkiyetin kime ait olmas1 gerektigi
yoniindeki bilimsel tartigmalari serimlemeyi amaglamaktadir. Bu amacla toplumbilimsel
yontem yoluyla oOzellikle bu alanda kisith olan Tiirkge literatiire katki yapilmasi

hedeflenmektedir.
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Anahtar Kelimeler: Miilkiyet, Fikri Miilkiyet Haklari, Veri Kapitalizmi, Dijitallesme, Yapay
Zeka Sanati.

ABSTRACT

The innovations brought about by digitalization in daily and societal life, as they change
production relations, also open the door to legal and even philosophical problems. This change
is inevitably accompanied by philosophical and legal debates in the academic literature. One of
the areas opened up for discussion by the new changes brought about by digitalization is the
(intellectual) property in the field of artistic production. Technologies that enable infinite
copying and 'new' designs force traditional notion of property and relations of production to
change. The rapid development of artificial intelligence technologies, in particular, is
foregrounding a new ground for debate in which humans are no longer the sole source of
creative work. Artificial intelligence art (Al art), which can be characterized as a sub-branch of
the developing field of digital art, deeply affects the debates on who/what should own the
ownership and copyrights of artworks produced through computers. The emergence of artificial
intelligence programs, particularly those that serve as Text-lmage Transformers, deeply affects
the discourse on the production and intellectual property of artistic works.

On the other hand, within the realm of scientific literature, the issue of ownership in
artificial intelligence art is met with a range of diverse responses. The aforementioned debates,
in turn, bring many "new" conceptual approaches to the forefront. “Data capitalism is a system
in which the commoditization of our data enables a redistribution of power in the information
age” (West, 2017). It is understood that the emergence of a new property regime that is likely
to be formed with the aid of artificial intelligence technologies within this system needs to be
evaluated within the framework of a 'new’ critical political economy.

Our study aims to outline the main topics of the ongoing scientific discourse regarding
the recently emerged phenomenon of ‘artificial intelligence art' and the debates surrounding
ownership, concerning the question of who should have the rights to these computer-generated
works of art. For this purpose, it is aimed to contribute to the limited Turkish literature in this

field through descriptive thematic analysis.

Keywords: Property, Intellectual Property Rights, Data Capitalism, Digitalization, Al Art.
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“ASRIN FELAKETI” KAHRAMANMARAS MERKEZLI DEPREM VE
SOSYAL MEDYANIN GUCU

Dr. Ogr. Uyesi Selver MERTOGLU
Kastamonu Universitesi, 0000-0002-1189-675X.

Ozet

Kahramanmaras merkezli olarak 6 Subat 2023 tarihinde meydana gelen iki biiyiik depremle
birlikte toplam on ilde biiyiik yikim yasanmistir. Kahramanmaras, Kilis, Diyarbakir, Adana,
Osmaniye, Gaziantep, Sanlurfa, Adiyaman, Malatya ve Hatay’da ilki 7,7 ikincisi 7,6
biiytlikliigiindeki deprem yiizyilin felaketi olarak akillara kazinmistir. Depremin ardindan
depremden etkilenen bu on ilde olaganiistii hal ilan edilirken Tiirkiye genelinde de egitime ara
verilmistir. Binlerce yarali ve can kaybinin oldugu deprem, insanlara bir¢ok seyi 6gretmistir.
Deprem iilkesi olarak daha tedbirli olunmasi gerektigi ve daha ¢cok depreme dayanikli binalarin
insa edilmesinin dnemini pekistiren 6 Subat depreminin gosterdigi diger bir olgu, bu zamana
kadar etik gibi farkli konularda elestirilen sosyal medyanin sundugu olanaklardir. Depremden
sonra gociik altinda kalan ylizlerce insan akilli telefonlar1 vasitasiyla sosyal medya
mecralarindan  seslerini  duyurmaya calisirken, diger taraftan telefonlariyla internete
baglanamayanlarin ise yakinlarinin sosyal medyada yaptiklar1 paylagimlarla yardim isteginde
bulunduklar1 goriilmiistiir. Bununla birlikte dezenformasyon ve provokatif paylasimlarin da
yapilmas1 arama ve kurtarma cabalarii sekteye ugratmistir. Ancak bunlara ragmen yardima
ihtiyac1t olan insanlarin sosyal medyaya yonelmesiyle birlikte, son dakika gelismelerinden
aninda haberdar olmak ve bilgi vermek i¢in de kullanicilar bu siteleri tercih etmektedir. Asrin
felaketi olarak anilan bu depremi ele alan ¢calismada da sosyal medya mecralarindan Instagram
ele alinarak, depremden sonra paylasilan yardim igerikli gonderiler dikkate alinmistir. Sosyal
medyanin afet zedelerin sesine ses oldugu ve boylelikle toplumdaki yerini daha da
saglamlastirdig1 asikardir. Bu calismada ayrica Instagram’dan  secilen yardim igerikli
gonderiler, ¢alisma boyunca ornekler seklinde sunulmustur. Bunun i¢in ilk olarak Tiirkiye’de
daha once yasanan depremlere deginilmistir. Daha sonra 6 Subat depremi ile ilgili bilgiler
verilerek sosyal medyanin deprem sonrasinda kullanimina odaklanilmistir.

Anahtar Kavramlar: Deprem, Sosyal Medya, Instagram

THE “DISASTER OF THE CENTURY” THE KAHRAMANMARAS CENTERED
EARTHQUAKE AND THE POWER OF SOCIAL MEDIA
Abstract

With the two major earthquakes that occurred on February 6, 2023 centered in Kahramanmaras,
a total of ten provinces experienced great destruction. In Kahramanmaras, Kilis, Diyarbakir,
Adana, Osmaniye, Gaziantep, Sanliurfa, Adiyaman, Malatya and Hatay, the first 7.7 and the
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second 7.6 magnitude earthquake were engraved in the minds as the disaster of the
century. Following the earthquake, a state of emergency was declared in these ten provinces
affected by the earthquake, while education was suspended throughout Turkey. The earthquake,
which left thousands injured and casualties dead, has taught people many things. Another
phenomenon shown by the February 6 earthquake, which reinforces the need to be more
cautious as an earthquake country and the importance of building more earthquake-resistant
buildings, is the opportunities offered by social media, which has been criticized on different
issues such as ethics so far. While hundreds of people who were trapped under the collapse after
the earthquake tried to make their voices heard through social media channels through their
smartphones, on the other hand, it was seen that those who could not connect to the internet
with their phones asked for help with the shares made by their relatives on social
media. However, disinformation and provocative sharing have also hampered search and rescue
efforts. However, despite these, with people who need help turning to social media, users prefer
these sites to be instantly informed and informed about last-minute developments. In the study
dealing with this earthquake, which is referred to as the disaster of the century, Instagram from
social media channels was discussed and the charity posts shared after the earthquake were
taken into consideration. It is obvious that social media gives voice to the voice of disaster
victims and thus further strengthens its place in society. In this study, help content posts selected
from Instagram with a random sample model were presented in the form of samples throughout
the study. For this purpose, first of all, the previous earthquakes in Turkey were
mentioned. Later, information about the 6 February earthquake was given and the use of social
media after the earthquake was focused.

Key Words: Earthquake, Social Media, Instagram
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TUKETICI TERCIHLERI VE SATIN ALMA DAVRANISLARINDA
DOKUNMANIN ROLU

Yiiksek Lisans Ogrencisi, Hatice YILMAZZ, Docent Doktor, SEBNEM OZDEMIR?
1 Sivas Cumhuriyet Universitesi, Sosyal Bilimler Enstitiisii, Isletme Anabilim Dal,
0000-0001-8131-4906
2Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, 0000-0003-0421-0833

OZET

Tiiketicileri ve tiiketimi gilidiileyen uyaranlarin kesfedilmesi pazarlama disiplini agisindan
olduk¢a Onemlidir. Bir pazarlama yoneticisinin, temel pazarlama bilesenlerini (iirlin, fiyat,
dagitim ve pazarlama iletisimi) optimize edebilmesi ve toplam katma degeri artirabilmesi i¢in
once hedef pazarda yer alan tiiketicileri tanimasi ve davraniglarina yon veren i¢ goriileri

cikarmasi gerekmektedir.

Pazarlama karmasinin her bir bileseninin kusursuz bir sekilde tasarlanmasinin énemli oldugu
bilinmektedir. Buna karsin bireyleri ve topluluklari etkileme potansiyeli yliksek olan iletisim
faaliyetlerinin stratejik bir yaklasimla uygulanmasinin odaginda pazarlama iletisimi bileseni yer
almaktadir. Bu baglamda iletisimin sadece konugma ya da yazma yoluyla gergeklesen bir eylem
olmadigi, dokunma (haptics), zaman (chronemics), mekéan/alan (proxemics), viicut/hareket
(kinesics) gibi unsurlarin da bir iletisim yolu oldugu g6z 6niinde bulundurulmalidir. Markalar
da bunun farkindadir ve insan duyusuna hitap eden bir¢ok seyi pazarlama iletisimi 68esi olarak
kullanmaktadirlar. Magazalara has kokularin yarattigi duygular veya otomobil kapilarinin

seslerinin tiiketicilerde gliven uyandiracak sekilde tasarlanmasi vb. 6rneklerin amaci budur.

Dokunarak hissedilen seylerin tiiketicilerin satin alma tercihlerine ve davraniglarina yansidigi
fikrinden hareketle bu ¢alismada ise dokunsal iletisim veya diger bir ifadeyle haptik duyu odaga
alinmustir. Uriinlerle fiziksel temas kurmanin agiga ¢ikardigi coklu duygu iiretimi sebebiyle
dokunma duyusunun iiriinleri degerlendirmede baskin bir etkiye sahip oldugu bu caligmanin
varsaymmidir. Ciinkii diger duyu organlarinda oldugundan farkli bir sekilde, dokunmak, diger
duyularin ayr1 ayn sagladigi kabiliyetleri biitiinlesik halde saglama giiciine sahiptir. Nitekim
bireylerin, tiiketici roliine biiriindiiklerinde iiriinlere dokunarak, detayl bir sekilde inceleme

yapmak, kavramak veya hissetmek isteyip istemedikleri énemli bir merak konusudur. Bu
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baglamda bu arastirmada tiiketici tercihleri ve satin alma davraniglari {izerinde dokunsal
iletisimin 6nemi arastirilmistir.

Anahtar Kelimeler: Tiiketici tercihleri, satin alma, dokunma.
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ILETiSIMDE EMPATI-PSIKOLOJIK YT OLUS ILISKiSINE YONELIK BiR
ARASTIRMA

Do¢c. Dr. MEHMET OZMEN

BURDUR MEHMET AKIF ERSOY UNIVERSITESI, Bucak Isletme Fakiiltesi,
Halkla fliskiler ve Tanittm Boliimii, ORCID ID. 0000-0001-6369-8686

OZET

[letisim insanlar arasinda dnemli bir etkilesim aracidir ve insanlar arasinda kurulan baglarin
giiclenmesi i¢in olduk¢a 6nemlidir. Iletisimin etkili olabilmesi i¢in ise empatik bir yaklagim
sergilemek gerekmektedir. Empati, baska bir kisinin hislerini, diislincelerini, bakis agilarim
anlama ve onlarla ayn1 duygudaslikta olma yetenegidir. Iletisimde empati, insanlarin
birbirlerini anlamalarina ve karsilikli giiveni artirmalarina yardimci olmaktadir. Bunun yani sira
empatik bir iletisim tarzi, psikolojik iyi olus ile de yakindan iliskilidir. Empatik iletisim,
insanlarin kendilerini daha iyi ifade etmelerini saglar ve bu da 6zsaygi ve benlik saygisini
artirarak psikolojik iyi olusu destekler. Bu nedenle, etkili bir iletisim i¢in empatik bir yaklagim
sergilemek ve bunu giinliik hayatimiza entegre etmek olduk¢a dnemlidir. Arastirma iletisimde
empati soru(n)msali odaginda ele alinmis olup, empati ile psikolojik iyi olus arasindaki iligkileri
sorgulama amacini giitmektedir. Arastirma amaci dogrultusunda nicel arastirma teknikleri
uygulanarak sosyo-demografik sorular, “Empati” ve “Psikolojik Iyi Olus” &lgceklerinin yer
aldig1 c¢evrimigi anket formu ile 503 katilimciya ulagilarak veriler toplanmistir. Sosyo-
demografik sorular igerisinde cinsiyet, yas, medeni durum ve egitim durumu ile ilgili sorular
yer almaktadir. “Bilissel empati, duygusal tepki ve sosyal beceriler” alt boyutlarindan olusan
“Empati” 6lgegi 13 ifadeden olusmaktadir. Tek boyuttan olusan “Psikolojik Iyi Olus” dlcegi
ise 8 ifadeden olusmaktadir. Arastirmada kullanilan Olgeklerin gegerlik ve giivenirligi
saglanmistir. Arastirmadan elde edilen verilere Jamovi programi araciligiyla korelasyon,
regresyon analizleri gerceklestirilmis, fark testleri yapilmistir. 28 yas ortalamasina sahip
katilimeilarmn, biiyiik ¢ogunlugu bekar, iiniversite egitimine sahip ve kadindir. Arastirma
sonuglarina gore, katilimcilar, sirasiyla duygusal tepki, biligsel empati, sosyal beceri alt
boyutlariyla birlikte genel olarak yiiksek diizeyde empatiye ve ortalamanin iizerinde psikolojik
1yi olusa sahiptirler. Arastirma amaci dogrultusunda yapilan analiz sonuglar1 da empati ve alt
boyutlari ile psikolojik iyi olus arasinda orta diizeyde pozitif bir iliski oldugunu gostermektedir.
Ayrica duygusal tepki disinda, biligssel empati, sosyal beceri ve empati psikolojik iyi olusu
pozitif yonde anlamli bir sekilde etkilemektedir.

Anahtar Kelimeler: Iletisim, Empati, Psikolojik Iyi Olus
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A RESEARCH ON THE RELATIONSHIP OF EMPATHY IN
COMMUNICATION-PSYCHOLOGICAL WELL-BEING

ABSTRACT

Communication is an important means of interaction between people and is very important for
strengthening the bonds established between people. In order for communication to be effective,
an empathic approach is required. Empathy is the ability to understand and sympathize with
another person's feelings, thoughts and perspectives. Empathy in communication helps people
to understand each other and increase mutual trust. In addition, an empathic communication
style is closely related to psychological well-being. Empathic communication enables people
to express themselves better, which in turn supports psychological well-being by increasing
self-esteem and self-respect. Therefore, it is very important to demonstrate an empathic
approach for effective communication and to integrate it into our daily lives. The research
focuses on the question of empathy in communication and aims to investigate the relationship
between empathy and psychological well-being. In line with the research purpose, quantitative
research techniques were applied and data were collected by reaching 503 participants with an
online questionnaire form including socio-demographic questions, "Empathy" and
"Psychological Well-Being" scales. Socio-demographic questions included questions about
gender, age, marital status and educational status. The "Empathy" scale, which consists of
"cognitive empathy, emotional response and social skills" sub-dimensions, comprises 13
statements. The "Psychological Well-Being" scale, which consists of a single dimension,
includes 8 statements. The validity and reliability of the scales used in the study were ensured.
Correlation and regression analyses were performed on the data obtained from the research
through the Jamovi program and difference tests were carried out. With an average age of 28,
the majority of the participants were single, university educated and female. According to the
results of the study, the participants have a high level of empathy in general and above average
psychological well-being with the sub-dimensions of emotional response, cognitive empathy,
social skills, respectively. The results of the analysis conducted in paralel with the research
purpose also show that there is a moderate positive relationship between empathy and its sub-
dimensions and psychological well-being. In addition to emotional response, cognitive
empathy, social skills and empathy have a significant positive effect on psychological well-
being.

Keywords : Communication, Empathy, Psychological Well-Being

Academy Global Publishing House 82




SVILETTSigy
R 8
3 ‘s,

4y,

2

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

3 2
3 %
-
sk £
= i by

£
H
H
3

6 SUBAT 2023 DEPREMLERININ ULUSLARARASI BASINA YANSIYIS
BiCIMLERIi: THE WALL STREET JOURNAL GAZETESI ORNEGI

Dr. Ogr. Uyesi, Oguz Selim Kobaza !
1 Sivas Cumhuriyet Universitesi, Iletisim Fakiiltesi, ORCID ID: 0000-0002-6079-2690

OZET

6 Subat 2023 tarihinde Tiirkiye’de meydana gelen siddetli depremler pek ¢ok sehirde
yikima neden olmustur. Bu trajik olay, binlerce insanin hayatini kaybetmesiyle, yaralanmasiyla
ve hayatta kalan pek ¢ok insanin depremin etkiledigi sehirlerden gé¢ etmesiyle sonuclanmistir.
Pek cok iilkede de hissedilen bu depremler Tiirkiye’nin yani sira Suriye’yi de etkilemistir.
Tiirkiye merkezli bu depremler, diinya basininda da oldukc¢a yanki uyandirmis, pek cok
uluslararas1 basin organi Tiirkiye’den ve Suriye’den gergeklestirdikleri yayinlarla yasanan
olaylar1 tiim diinyaya duyurmustur. Bu g¢alisma, Amerika Birlesik Devletleri’nin en iinlii
gazetelerinden biri olan The Wall Street Journal gazetesinin s6z konusu depremlerle ilgili yer
verdigi haberlere odaklanmaktadir. Calismanin amaci, The Wall Street Journal gazetesinde 6
Subat 2023 tarihindeki siddetli depremlerle ilgili haberlerin ele alinis bigimlerini ¢esitli
yonleriyle incelemektir. Bu amagla The Wall Street Journal gazetesinin 7 Subat-13 Subat 2023
tarihleri arasindaki dijital ortamda yayimlanmis sayilar1 incelemeye tabi tutulmustur.
Tiirkiye’nin yam sira Suriye ile ilgili haberlerin de gazetede yer almasi nedeniyle sadece
Tiirkiye’yle ilgili haberler 6rnekleme dahil edilmis; bu haberler igerik ve dokiiman analizi
yontemleri ile incelenmistir. Inceleme sonucunda The Wall Street Journal gazetesinde
depremin yol actig1 kayiplarin, yaralanmalarin ve yikilan binalarin istatistiki verilerine;
depremin yasandigi ana dair tanikliklara, devlet yetkililerinin sdylemlerine yer verildigi
gorilmiistiir. Depremin ekonomiyi ve siyaseti nasil etkileyecegine dair 6ngoriilerin bulundugu
bu haberlerde Tiirkiye’deki i¢ siyasetle ilgili ¢gesitli yorumlarin yapildigi da gézlemlenmistir.

Anahtar Kelimeler : Deprem haberleri, Tiirkiye, uluslararasi basin, The Wall Street Journal

REFLECTIONS OF 6 FEBRUARY 2023 EARTHQUAKES IN TURKEY ON THE
INTERNATIONAL PRESS: THE EXAMPLE OF THE WALL STREET JOURNAL

ABSTRACT

The severe earthquakes that took place in Turkey on February 6, 2023, caused destruction
in many cities. This tragic event resulted in the death and injury of thousands of people and the
displacement of many survivors from the cities affected by the earthquake. These earthquakes,
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which were felt in many countries, affected Syria as well as Turkey. These Turkey-based
earthquakes had a great impact in the world press, and many international press organs
announced the events to the whole world through their publications from Turkey and Syria.
This study focuses on the news about the earthquakes in The Wall Street Journal, one of the
most famous newspapers in the United States. The study aims to examine from various aspects
the ways in which the news about the severe earthquakes on February 6, 2023, in The Wall
Street Journal were addressed. For this purpose, the digital issues of The Wall Street Journal
published between February 7 and February 13, 2023, were examined. Since news about Syria
as well as Turkey are included in the newspaper, only the news about Turkey was included in
the sample and this group of news were analyzed by content and document analysis methods.
The examination revealed that The Wall Street Journal included the statistical data of the losses,
injuries, and destroyed buildings caused by the earthquake, the testimonies of the moment of
the earthquake and the statements of state officials. VVarious comments were also observed made
on internal politics in Turkey in these news reports, which contain predictions about how the
earthquake will affect the economy and politics.

Keywords: Earthquake news, Turkey, international press, The Wall Street Journal
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BiLGI ARAYISINDA MOTIVE EDILMIS BILGI YONETiMIi TEORISINI
KURUMSAL ILETISIME UYARLAMAK: TEORIK BiR CERCEVE

Dr. Ogr. Uy. DENIZ OZER
1 Ondokuz Mayis Universitesi, Iletisim Fakiiltesi, ORCID ID: 0000-0002-2539-1939

OZET

Bir iletisim teorisi olan Motive Edilmis Bilgi Yonetimi Teorisi Afifi ve Weiner taratindan 2004
yilinda yayinladiklar1 makalede ortaya atilan ve gelistirilmekte olan bir teoridir. Teori iletigim
kanallarindaki bilgi yonetimini agiklamaktadir. Bilgi yonetimi iletisim siirecindeki kararlarin
anlagilmasin1 ifade eder. Bilgi yonetiminin ¢ok yonlii bilissel ve iletisimsel bilesenlerini
aciklamak amaciyla olusturulan ¢ercevede insanlar kendileri i¢cin 6nemli olan konular hakkinda
bilgi arama stratejilerine odaklanir. Bu siiregte belirsizlik ve bilgi yonetimi kararlar1 giincel ve
giivenilir bilgi kaynagini1 saglama ve yayma ¢abasi ile yonetilmektedir. Bilgilerin yayilmasini
kontrol edebilmenin yolu ise bilgi yOnetim siirecini anlamaktir. Teoride ii¢ asamali bilgi
yonetim siireci gelistirilmistir. Yorum, degerlendirme ve karar verme olarak tanimlanan bu
asamalar biitlin siireci olusturmakta ve kisinin hangi bilgi yonetim bigimine dahil olacagini
belirlemektedir.

Bu calismada motive edilmis bilgi yOnetim teorisinin bilgi arama silireglerini anlamaya,
tartismaya yonelik bilgi yonetim kararlari aragtirilmaktadir. Ozellikle belirsizliklerle basa
¢ikmada sosyal medya ve ¢evrim i¢i medya motive edilmis bilgi yonetimi teorisine uyarlanmis
ampirik calismalar incelenmekte ve gelismekte olan bu modelin gelecek aragtirmalar ic¢in
uygulanabilme alanlar1 tartisilmaktadir. Bu baglamda kisiler arasi iletisimi acgiklayan bu
teorinin kurumsal iletisime uyarlanabilirligi sorgulanmakta ve teorinin iletisimsel yapisi
kurumsal iletisim baglaminda degerlendirilmektedir.

Anahtar Kelimeler: Bilgi, bilgi arama ve saglama, motive edilmis bilgi yonetim teorisi,
kurumsal iletisim.

ADAPTING THEORY OF MOTIVATED INFORMATION MANAGEMENT TO
CORPORATE COMMUNICATION IN SEARCH OF KNOWLEDGE: A
THEORETICAL FRAMEWORK

ABSTRACT

Theory of Motivated Information Management is a theory which is put forward and in
development by Afifi and Weiner in an article published in 2004. The theory explains the
management of information in communication channels. Information management refers to the
understanding of decisions in the communication process. In the framework created to explain
the multifaceted cognitive and communicative components of information management, people
focus on information-seeking strategies about topics that are important to them. In this process,
uncertainty and information management decisions are managed with the effort to provide and
disseminate up-to-date and reliable information source. The way to control the dissemination
of information is to understand the information management process. In theory, a three-stage
information management process has been developed. These stages, which are defined as
interpretation, evaluation and decision making, constitute the whole process and determine
which form of information management the person will be involved in.
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In this study, information management decisions are investigated, which are aimed at
understanding and discussing the information seeking processes of theory of motivated
information management. Empirical studies adapted to the theory of motivated information
management by social media and online media, especially in coping with uncertainties, are
examined and the areas of applicability of this developing model for future research are
discussed. In this context, the adaptability of this theory, which explains interpersonal
communication, to corporate communication is questioned and the communicative structure of
the theory is evaluated in the context of corporate communication.

Keywords: Information, seeking and providing information, theory of motivated information
management, corporate communication.
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DiJIiTAL REKLAMCILIK ANLAYISININ DUNU, BUGUNU VE GELECEGINE
DAIR TARTISMALAR

Doktor Ogretim Uyesi NEVA DOGAN
! Giimiishane Universitesi, Iletisim Fakiiltesi, - 0000-0002-2602-8592

OZET

Giliniimiiz insaninin yagantisina baktigimizda iletisim, saglik, egitim, ekonomi ve tiiketim gibi
hayati ihtiyaglarimizi ve yani sira bos zaman etkinliklerimizi dahi (dinleme, sohbet etme,
izleme, hobiler) sosyal aglar ve uygulamalarla ifa eder hale gelmis bulunmaktayiz. Dijitallesme,
insanlarin giindelik yasam pratiklerinin siirdiiriilebilmesinin temel gerekliligi haline gelmistir.
Bireyler i¢in dahi durum boyleyken kiiresel ekonomik giice ve yetkiye sahip kurumlarin bu
dijital diinya igerisinde yer almamasi olanaksizdir. Profesyonel anlamda ilk olarak 1800’1
yillarda gazetede satir ve siitun alarak baglayan reklamlar ardindan radyolarda, televizyonlarda,
billboardlarda cesitli mecralarda kendine yer edinirken, bugiin elimizden diigmeyen akilli
telefonlarimizin ekranlarinda sosyal aglara kasitli ya da gayri ihtiyar1 sundugumuz biiyiik
veriler sayesinde baska bir boyutla siirdiiriilmektedir. Kullandigimiz tiim uygulamalarda, arama
motorlarinda, oynadigimiz oyunlarda, sohbet odalarinda, okudugumuz kose yazilarinda
kisacast giin i¢inde cesitli birgok mecrada sayisiz reklamla kars1 karsiya kalmaktayiz. Yapilis
manti81 ve tarzi, doniisen diinya anlayisiyla birlikte oldukca farklilik gosterse de reklamciligin
baki kalan tek bir amaci vardir; “ikna etmek”. Gerek geleneksel yollarla gerek dijital ortamlara
ev sahipligi yapan yeni medya mecralarinda olsun amag yine tiiketiciyi bir seyleri satin almaya
ve onlara onu tiikettirmeye ikna etmektir. Giinlimiizde reklamcilik anlayis1t Al (Artificial
Intelligence) denilen yapay zeka marifetiyle boyut degistirmistir. Yapay zeka, hafizasina
kaydettigi big datay1 kullanarak kisiye 6zel reklam sunmakta, tiiketici sorunlarin1 ¢6zmekte ve
hatta reklam kampanyasi dahi hazirlamaktadir. Bu ¢alisma reklam diinyasini gegmisten bugiine
ele alarak reklamciligin evrilmesine sebep olan doniim noktalarini ortaya koymak ve bundan

sonrasi i¢in gelecegin reklamcilik anlayisina dair birtakim 6ngoriiler sunmay1 hedeflemektedir.

Anahtar Kelimeler : Reklamcilik, dijitallesme, dijital reklamcilik
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SOSYAL MEDYADA SAGLIK ILETiSIMi: HEKIMLERIN INSTAGRAM
PAYLASIMLARI UZERINE BiR ARASTIRMA

Ogr. Gor. Dr. Yasemin KESKIN YILMAZ

Malatya Turgut Ozal Universitesi, Kale Turizm ve Otel Isletmeciligi Meslek Yiiksekokulu

OZET

Sosyal medyanin yiikselen etkisi sebebiyle son donemde farkli meslek gruplarinin, reklam ve
pazarlama amaclarina uygun stratejiler gelistirerek icerikler tiretmesine neden oldugu
goriilmektedir. Bu meslek gruplarindan biri olan 6zel hastanelerde veya kendilerine ait
kliniklerde mesleklerini icra eden farklit uzmanlik alanindan bir¢ok hekimin sosyal medya
aglarinda meslekleriyle ilgili paylasimlar yaptig1 dikkat ¢ekmektedir. Bu calismanin amaci,
pazarlama iletisimi perspektifinde hekimlerin mesleki anlamda Instagram kullanim amaglarini
belirleyerek Instagram’in hekimlerin ve onlarin sundugu saglik hizmetlerinin reklam ve tanitim
stirecine olan katkisini belirlemektir. Calismada sosyal medya mecralarindan her gegen y1l artan
kullanict sayis1 ve gorsellik temelli yayincilik anlayisina sahip olmasi sebebiyle Instagram
tercih edilmistir. Bu baglamda Instagram’1 mesleki paylagimlari i¢in aktif kullanan ve Trabzon
ilinde hizmet veren tesadiifi 6rneklem teknigiyle belirlenmis 15 hekimle nitel arastirma
yontemlerinden olan yar1 yapilandirilmig goriisme gergeklestirilmistir. Bununla birlikte
calismada s6z konusu paylasimlarin hekimler tarafindan neden tercih edildigi, ne kadar siklikla
ve hangi motivasyonlarla yapildigi, paylasim yaparken hangi unsurlara dikkat edildigi gibi
sorularin cevaplar1 aranmistir. Ayrica hekimlerin sosyo-demografik 6zellikleri de ¢alismanin
ortaya koydugu sonuglar arasindadir. Goriisme teknigi ile hekimlerden toplanan veriler kagida
aktarilarak tematik analiz yoluyla ¢6ziimlenerek kodlanmastir.

Anahtar Kelimeler: Saglik Iletisimi, Sosyal Medya, Dijital Pazarlama, Instagram,
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YENI MEDYA TEKNOLOJILERININ BILME VE EYLEME SURECLERINE
ETKIiSI UZERINE FELSEFI BIR TARTISMA

Dr. Ogr. Uyesi, FERDI SELIM?,
! Sivas Cumhuriyet Universitesi, Edebiyat Fakiiltesi, - 0000-0003-2576-4499,

OZET
Yeni medya teknolojileri haberin dogasinda ciddi degisikliklere neden olmustur. Haberin

iiretilmesi ve dolasima dahil edilmesi gibi asamalar disiliniildiigiinde demokratiklesmenin
yasandig1 sdylenebilse de ayni uygulamalar neden olduklar1 dezenformasyon yoluyla otoriter
yonetimlerin giiclerini pekistirmek agisindan da tehdit olusturmuslardir. Bu dogrultuda sosyal
medyanin ve internet teknolojilerinin kamuoyunu belirlemek bakimindan etkisi iizerine genis
bir literatiir olusmustur. Sosyal medya araclarinin siyaseti ve toplumsal hayati derinden
etkiledigi iddiast ilk olarak 2010 yilinda Tunus'ta baglayan ve Misir ve Suriye'ye yayilan Arap
devrimlerinin ardindan ortaya atilmis ve pek cok yeni olayin gblgesinde tartisilmaya devam
etmektedir. Sosyal medyanin agiklig1 ve giincelligi, sdylentilerin ve sahte haberlerin dogruymus
gibi yayilmasini biiyiik ol¢lide kolaylastirmistir. Son donemde yasanan yanlis bilgilendirme
olaylarinda da goriildiigii gibi sosyal medyadaki bilgilerin nasil dogrulanacagi énemli bir sorun
haline gelmistir.

Sosyal medya aglarmin kullanicilarini/6zneleri etkileyip etkilemedigi ve demokrasi i¢in bir
tehdit haline gelip gelmedigi bu ¢alismada silipheci bir bakis agisiyla ele alinarak su sorulara
yanit aranacaktir: Sosyal medya bir 6zglirlesme aract midir yoksa tehdit unsuru mudur?
Ozellikle giindemi mesgul eden ve kamuoyunun dogru bilgiye ulasmasinin giiglestigi olaylarda
veya bilgi kirliliginin yaratildig: kritik donemlerde sosyal medya insanlar1 ne kadar etkiler?
Bu sorular gercevesinde bu galigma sosyal aglarin sosyo-politik yasami nasil etkiledigine
odaklanmaktadir. Yine bu dogrultuda ana temalardan biri facebook, instagram ve twitter gibi
sosyal aglarin, manipiilatif i¢erik ve yalan haber yayarak kullanicilarin tercihlerini nasil
yonlendirebilecegidir. Baslangicta demokratiklesme iizerinde olumlu etkisi oldugu diisiiniilen
sosyal medya kullaniminin demokrasiye tehdit olusturdugu son yillarda yogun bir sekilde
tartisilmaktadir. 2016 ABD baskanlik se¢imleri ve Brexit, Avrupa Birligi’nden ayrilmaya
yonelik oylama gibi ciddi politik vakalar sosyal aglarin demokrasiye getirdigi riskleri
gostermek icin kullanilacaktir.

Anahtar Kelimeler: Medya teknolojileri, Sosyal aglar, Felsefe, Demokrasi, Bilgi kirliligi.
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TOPLUMDILBILIMSEL ACIDAN CINSIYETCI DIiL VE DUSUNDURTTUKLERI

Prof. Dr. Hanife Nalin GENC?, Duygu KUCUKOZ AYDEMIR 2
'Ondokuz May1s Universitesi, Egitim Fakiiltesi, ORCID ID 0000-0002-7618-4825
2 Giresun Universitesi, Sosyal Bilimler Enstitiisii, ORCID ID 0000-0001-7623-8275

OZET

Bireyler arasinda en etkili iletisim ve etkilesim araci olan dil ayn1 zamanda bir toplumun
diinyay1 algilamasi ve bakis acisini, degerlerini, diisiince bi¢imini, kiiltiir ve ideolojilerinin hem
tastyicist hem de aktarimcisidir. Devingen yapisiyla dil, uzam, zaman ve toplum yapisinin
diisiince sistemi, alg1 bicimi ve deger yargilarina gore sekillenir. Bu yoniiyle de kiiltiir ve
uygarligin tasiyicisidir. Bir toplumun kendine has kiiltiirel dokusu o toplum icin gerek ayirt
edici gerekse birlestirici 6zelligiyle dilde yansimasini bulur. Yapisinda sosyolojik, kiiltiirel ve
ideolojik 6geler barindiran dil toplumun inanglari, iilkiileri ve gelenekleriyle sekillenerek
zamanla toplumsal yasamda bireyi bu yonde konumlandirir. Ozellikle de toplumsal cinsiyetin
bireylerden bekledigi veya onlara dayattigi bir yaklasimla bireylerin cinsiyetgi rollerini 6n plana
cikartir. Bu roller yalnizca sosyolojik agidan degil dilsel agidan da ayristirici bir islev kazanarak
dilde belli bir diisiince biciminin ya da algisinmn olusumuna yol agar. Ozellikle cinsiyet
temelinde ortaya ¢ikan bu ayrisma kadin ve erkegin cinsiyet rollerine gore belli diisiince ya da
yargilar1 genellestirdigi bir dil olusturur. Bu dilde 6zellikle kadin i¢in olusturulan olumsuz
diistince ve yargilar zamanla dilde de cinsiyet ayrimciligini beraberinde getirir. Bu noktada dilin
dilbilgisel agidan cinsiyet¢i olmasindan ziyade sozciik, deyim veya atasozlerine yiikledigi
anlamlarla cinsiyet¢i olup olmadigr 6nem kazanir. Cinsiyet ve dil iliskisi kadin ve erkegi
birbirine goére konumlandiran ya da birini digerine gore ikincil konuma iten bir diislincenin
uzantisina doniigmektedir. Kadin ve erkek arasinda bir esitsizligin olusmasi ve onun yeniden
iretilmesine sebep olan cinsiyetgi dil kullanimindan uzak durarak daha bilingli dil kullanicilar
olmak ve bu konuda ortak bir akil olusturmak gerektigi ortadadir.

Anahtar Kelimeler: Dil, cinsiyet, toplumsal cinsiyet, kadin, erkek.

GENDERED LANGUAGE AND ITS SUGGESTIVE CONNOTATIONS FROM A
SOCIOLINGUISTIC VIEWPOINT

Language, which is the most effective medium of communication and interaction between
individuals, is also the carrier and transmitter of a society's perception of the world, values, way
of thinking, culture and ideologies. With its dynamic structure, language is shaped according to
the way of thinking, perception and value judgements of space, time and society. In this respect,
it is the carrier of culture and civilisation. The unique cultural texture of a society finds its
reflection in language with its distinctive and combining feature for that society. Language,
which contains sociological, cultural and ideological elements in its structure, is shaped by the
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beliefs, ideals and traditions of the society and positions the individual in this direction in social
life over time. In particular, it emphasises the gender roles of individuals with an approach that
gender expectations from individuals or imposes on them. These roles gain a distinctive
function not only sociologically but also linguistically, leading to the formation of a certain way
of thinking or perception in language. This discrimination, which emerges especially on the
basis of gender, creates a language in which women and men generalise certain thoughts or
judgements according to their gender roles. The negative thoughts and judgements especially
created for women in this language bring gender discrimination in language over time. At this
point, it becomes important whether the language is sexist in terms of the meanings it attributes
to words, idioms or proverbs rather than being grammatically sexist. The relationship between
gender and language turns into an extension of an idea that positions women and men in relation
to each other or pushes one to a subordinate position compared to the other. It is obvious that
it is essential to be more conscious language users and to create a common mind on this issue

by avoiding the use of sexist language that causes the formation of inequality between women
and men and its reproduction.

Keywords: Language, sex, gender, women, men.
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TOPLUMSAL CiNSiYET BAGLAMINDA 1970°Li YILLARDAN 2020°Li
YILLARA AILE FOTOGRAFLARININ BiR COZUMLEMESI

Duygu KUCUKOZ AYDEMIR?, Prof. Dr, Hanife Nalan GENC 2
! Giresun Universitesi, Sosyal Bilimler Enstitiisii, -0000-0001-7623-8275
2 Ondokuz May1s Universitesi, Egitim Fakiiltesi, -0000-0002-7618-4825

OZET

Mutlulugun oldugu kadar hiizniin, coskunun da kalic1 kilinmas1 amaciyla dogan fotograf
ozellikle yasanilan anin Oliimsiizlesmesi istegine hizmet eder. Goriintiiyli goriiniir kilma
arzusuyla dogan fotograf, ayn1 zamanda belge niteligi tasimastyla birey ve toplum yasaminda
onemli bir ara¢c konumundadir. Farkli alanlarda kullanilan fotograf teknolojik ve bilimsel
gelismelere kosut olarak degismis ve farkli amagclara hizmet etmeye baslamistir. icadindan bu
yana bakma, paylasma, biriktirme ve hatirlama istegi bireyin fotografa olan ilgisini
per¢inlemistir. Analog asamadan dijital boyuta gecen fotograf birey yasaminda kapladig: alanla
anlamin1 artirmis ve derinlestirmistir. Ozellikle internet, dijital teknolojiler ve sosyal medya ile
giinlik yagamin her anina yayilan fotograf, modernlesmenin de 6énemli bir 6lgiitii olmustur.
Toplum inang, yasanti bi¢imi, diislince yapisi ve kimligiyle biitiinlesik olarak
degerlendirilebilen bir sosyo-kiiltiirel yap1 iizerinde belli degerler sistemi iiretir. Bu dizgede
fotograf ilk andan baslayarak bellekte yer edinmeye baslar. Bdylece zamanla siliklesen bir anin
ya da olayin hatirlanmasinda 6nemli bir referanstir. Toplum-medya iliskisi baglaminda fotograf
itici bir gii¢ olarak degerlendirilebilir. Toplum ve bireyi tiim boyutlariyla etkileyen inang ve
tutumlarin iz diisimii toplumsal cinsiyet algisiyla giin yiiziine ¢ikar. Biyolojik cinsiyeti degil
toplumsal bir kategoriyi imleyen toplumsal cinsiyet bireyin biyolojik cinsiyetini baz alarak
kadin ya da erkek olusa gore belli bir anlayis, diisiiniis ve alg1 bigimi gelistirerek toplumsal
diizlemde bireyi konumlandirir. Buna toplumun bireyden bekledikleri yaninda bireye bigilen
roller de etkendir. Toplumsal cinsiyete gore bigilen tutum ve diisiince bigimleri bireyleri kadin
ve erkek olarak cinsiyet temelinde kategorilestirirken ayn1 zamanda da ayristirir. Bu calismada
medya, birey ve toplum tliglemesinde fotograflarda agik ya da ortiik bigimde toplumsal cinsiyet
yansimalarini bulgulamak amaglanmistir. Calismanin 6rneklemine dahil edilen aile fotograflari
1970’11 yillardan 2020°1i yillara kadarki siireci kapsamaktadir. Segilen fotograflarda insan ve
nesne iligkisi baglaminda beden dili, bakis, jest ve mimikler gibi uzamsal gostergeler de
coziimlenmigtir. BoOylece toplumsal cinsiyete dair veriler simiflandirilmis, bu kavram
baglaminda kadin ve erkege bigilen roller ve yaptirimlarin goriiniir kilinmas1 saglanmstir.
Secilen aile fotograflarinda 1970’1i yillarda toplumsal cinsiyet rollerinin daha ¢ok ataerkil
yapida bir hiyerarsiye sahip oldugu gozlemlenirken, yillar igerisinde bu anlamin igerik
degistirip farkli bir anlamla biitiinlestigi gortiilmiistiir. Alanyazina katki sunmasint beklenen bu
caligma toplumsal cinsiyet baglaminda belirlenen 50 yillik siirecte Tiirk toplumunun diisiince,
tutum ve algisini cinsiyet rolleri cergevesinde degerlendirmekte ve fotograflar iizerinden
bireylerin nasil ve ne sekilde cinsiyet temelinde ayristirildigini gdstermeyi amaglamaktadir.

Anahtar Sozciikler: Medya, aile, fotograf, toplumsal cinsiyet.
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VADELENDIRILMIiS HAYATLARIN COSKULU KUTLAMASI: KREDI
REKLAMLARINA GOSTERGEBILIMSEL BIR BAKIS

Dr. Ogretim Uyesi, FAHRUNNISA KAZAN !
1 Dicle Universitesi, Iletisim Fakiiltesi, ORCID ID 0000-0001-6405-636X

OZET

Hizin yonettigi, tiiketimin sekil verdigi bir diinyadayiz. Bireyin her an yaninda bulunan
ekranlar, 6zendirici yasam imajlariyla bezeli ve bireyi bu yasam tarzina ve dolayisiyla tiiketime
stirekli davet halindedir. Gelir kaynaklarmin sabit kalmasina ragmen sahip olma arzusu
genisleyen izler kitle ise arzulariyla imkanlar1 arasinda koseye sikismaktadir. Tiiketicinin
girdigi bu duygusal ve finansal agmaza ise tiiketimin Isvicre ¢akisi olan “kredi sistemi” care
olarak sunulmaktadir. Uzun vadeli krediler cazip gosterilmekte, daha fazla tiiketmek i¢in ekstra
bor¢lanma durumu bir kolaylik ve imkan olarak lanse edilmektedir.

Kredili aligverisin maddi ve manevi yipratict etkisi géz ardi edilmekte, yariini ipotek altina
alan bireyin i¢ine girdigi finansal mahk(miyet, reklamlarda bir avantaj olarak gosterilmektedir.
Bayramindan tatiline, kisindan baharina, esnafindan memuruna; her mevsime, her kesime
uygun bir kredi tanimlanip, reklamlar1 biiyilik bir coskuyla yapilmaktadir. Ekranlarda gordiigi
hayatin izlerini kendi diinyasina tasimak isteyen izleyiciyi “kredi sayesinde” kolayca bu
arzularina kavusacagini diisiinmektedir. Prosediir olmadan, kefilsiz, kosulsuz, “kimseye
muhta¢ olmadan™ kredilerin alinabiliyor olmasi tiiketicinin ikna edilmesi i¢in One siiriilen
vaatlerdir. Ne var ki, tiiketici herhangi bir ihtiyaci i¢in gereksinim duydugu miktari alabilmek
icin iki, ti¢ kat1 kadarini geri 6demek zorunda oldugunu goz ardi1 etmektedir. Kredinin kolaylikla
alinabilecegi reklamda biiyiik bir mizansenle renkleniyorken, aldigmmin kag¢ katini geri
ddeyecegi ise ekranin altinda, hizla akan bir yazida kiigiik puntolarla gegcmektedir.

Bu calismanin konusu, kredi almaya davet eden reklamlardir. Calismanin amaci,
kolaylastirilmis bir hayat illiizyonu sunan kredi reklamlarinda 6ne ¢ikarilan ve geri planda
birakilan yonleri analiz etmektir. Calismada, televizyon ve internet ortamindan yayinlanan
banka reklamlar1 incelenmistir. Tespit edilen reklamlar, a. Mevsim (bahar, kis, yaz), b. Tatil/
bayram, c. Egitim/meslek, d. Tasit/konut, e. Aninda kredi/ Ihtiyac kredisi olarak bes kategoriye
ayrilarak incelenmistir. Elde edilen veriler gostergebilimsel ¢oziimleme yontemi ile analiz
edilmistir. Sonug¢ olarak, “kredili hayatin” kolay, eglenceli ve kusursuz oldugu algisinin
islendigi tespit edilmistir.

Anahtar Kelimeler : Gostergebilim, Reklam, Stratejik Pazarlama, Ikna, Kredi
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iDEOLOJIi VE REKLAM: BEBEK MAMASI REKLAMLARINDAKI iDEOLOJIK
SOYLEMLER

Dr. Ogr. Uyesi, Deniz BILGE ULKER,
Ankara Yildirim Beyazit Universitesi Iletisim Fakiiltesi. Orcid Number: 0000-0001-9580-0112

Tarih boyunca kapitalist sistem, bir¢ok doniisiim yasamistir. Yasanilan bu doniistimler sadece iktisadi ve
siyasi alan1 degil kiiltiirel alan1 da derinden etkilemistir. Diinyanin yasadigi bu doniistimleri
tanimlamamak i¢in, farkli kavramlar glindeme gelmistir. “Ag Toplumu”, “Bilgi Toplumu”, “Tiiketim
Toplumu” ve “Dijital Toplum” gibi kavramlarda, yasanilan biiyiik doniisiimlerde en etkili rol kitle
iletisim teknolojilerine verilmistir. Tarihsel olarak, kitle iletisim araglar1 ve kapitalizm arasinda karsilikli
etkilesimden s6z etmek miimkiindiir. Bu etkilesimi en iyi gbzlemlendigimiz alan stiphesiz reklamciliktir.
Uriin hakkinda bilgi veren basit ilanlardan, ideolojik islevi olan karmasik reklamlara uzanan bu siirecte,
giiclenen kapitalizmin reklamlari donistiirdiigii, reklamlarin da kapitalizmin giliglenmesinde 6nemli
islevler tstlendigi goriliir. 20. Yiizyiln Marksist disiiniirlerinin 6ne siirdligii gibi, kapitalizmin
sarsilmaz dogasini anlamak i¢in ekonomik alandan kiiltiirel alana dogru yonelip sistemin ideolojik ve
kiiltiirel olarak nasil yeniden kurulduguna bakmak gerekir. Reklamlarin ideolojik islevleri ile ilgili
akademik tartigmalarin iletisim Calismalar1 ve Kiiltiirel Caligmalar alanlarinda énemli yeri vardir. Bu
caligma genel olarak, bir kiiltiirel Uriin olan reklamlarin, ideolojik islevlerini sorgulamayi
amaglamaktadir. Bu amag¢ dogrultusunda, Tiirkiye’deki iki bebek mamasi markasi olan Bebelac ve
Aptamil marklarinin reklamlari, Judith Williamson’in Reklamlarin Dili: Reklamlarda Anlam ve Ideoloji
kitabinda kullandig1 reklam ¢oziimleme yontemi yardimiyla analiz edilecektir. Caligmanin ilk
boliimiinde, kiiltiir ve ideoloji iliskisi ve reklamlarin ideolojik islevleri kavramsal olarak tartisilacak
ardindan Aptamil ve Bebelac marka bebek mamalarinin reklamlarindaki ideolojik sdylemler nelerdir
sorusuna yanit aranacaktir.

Anahtar Kelimeler: /deoloji, Soylem, lletisim Calismalari, Reklam, Tiiketim

IDEOLOGY AND ADVERTISING: IDEOLOGICAL DISCOURSES IN BABY FORMULA
ADVERTISEMENTS

Throughout history, the capitalist system has been transformed into many different forms of political
and economic governance. Not only the political and economic field but also the cultural field has been
restructured premised on the extension of market relationships. To examine all these transformations
different concepts have been used as “network society”, “information society”, “consumption society”
and “digital society”. It is clearly seen that the new communication technologies play a crucial role in
all these conceptual formulations. Historically, there has been a reciprocal relationship between the rise
of the capitalist mode of production and mass media. The field of advertising provides an important
resource for understanding this reciprocal relationship between mass media and capitalism. From simple
advertisements giving information about the product to complex advertisements with ideological
functions, it is significantly seen that capitalism and the advertising industry have strengthened each
other. Here Marxist thinkers of the 20th century underlines that the steady nature of capitalism
necessitates the analysis shift from economic-based to cultural-based focused on the reproduction power
of the system through cultural and ideological processes. Discussions over the ideological functions of
advertising hold a substantial place among the main issues in the academic field of communication
studies. This study aims to understand the ideological functions of advertising as a cultural product. To
do this, advertisements of two baby formulas as Bebelac and Aptamil are analyzed by adopting Judith
Williamson’s method in her book Decoding Advertisements: Ideology and Meaning in Advertising. With
a narrow focus on the language of advertisement and its structures of meaning, this study investigates
how baby formula advertisements reproduce the hegemonic discourse.

Keywords: I/deology, Discourse, Communication Studies, Advertising, Consumption.
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CiZGi FILMLERIN COCUKLUK DONEMI BESLENME ALISKANLIKLARI
UZERINDE ETKISi: “HEiDi” ORNEGI

Rabia Erbas:, Meral Yilmaz (Dog. Dr.):

:Sivas Cumhuriyet Universitesi, Sosyal Bilimler Enstitiisii, Gastronomi ve Mutfak Sanatlar1
ABD, Tezli Yiikseklisans Programi, 58140-Sivas, Orcid 1D:0009-0004-1190-9583

:Sivas Cumhuriyet Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar1 Béliimii,
58140-Sivas, Orcid ID: 0000-0001-6150-1640

Ozet

Cocukluk doneminde hayatimizda yer alan ¢izgi filmler gergek diinya ve hayal diinyasi arasinda
bir koprii niteliginde olmasi, ¢izgi filmlerin egitim, reklam ve kiiltiir aktarimi amaciyla
kullanilmasia yol agmistir. Bu baglamda, ¢izgi filmlerin c¢ocuklar iizerinde bu etkisini
bilincaltina kodlama ve kolay bir iletisim unsuru olmasi nedeniyle yapabildigi ongoriilmiistiir.
Cocukluk doneminde etkili olan bir¢gok unsurun yansimalarinin yetiskinlikte ortaya c¢iktigi
yadsinmaz bir gergektir. Ozellikle ¢izgi film kahramanlarmin gocuklarin gida tercihleri ve
beslenme aligkanliklart {izerinde 6nemli etkilerinin oldugu belirlenmistir. Yapilan ¢alismalar
degerlendirildiginde; ¢izgi film, yemek ve beslenme aligkanliklar1 kavramlarimin birlikte
irdelendigi ¢alisma sayisinin oldukg¢a kisith oldugu, sadece ulasilabilir bir kaynak oldugu
goriilmiistiir. Bununla birlikte Tiirkiye’nin ulusal yaym organlarindan ¢ok sayida uzun stire
yayinlanan ¢izgi filmler oldugu diisliniildiigiinde alan yazinda ki bu eksiklik dikkat ¢ekicidir.
Bu c¢aligma kapsaminda, Tiirkiye’nin ulusal yayin organi olan Tiirkiye Radyo ve Televizyonu
(TRT) ile baglantili kanallarindan birt TRT Cocuk basta olmak iizere bir¢ok farkli kanalda
yayimlanan, ‘Heidi’ ¢izgi, filmi igerisinde yer alan yemek ve beslenme ile iliskili unsurlarin
cocuklarin beslenme aliskanliklarinin olusumu {izerinde etkisinin incelenmesi amaglanmistir.
Bu calisma nitel olup yontem olarak dokiiman analizi ile elde edilen tiim yazili metinler
degerlendirilmistir. Ayrica dénemsel “Heidi” ¢izgi film serisi “igerik analiz tekniklerinden
‘Semiyotik\ Gostergebilim’ yontemiyle irdelenerek analiz edilmistir. Sonug olarak hem dijital
platform olan Netflix de hem de TRT Cocuk adli kanal biinyesinde yaymlanmis 39 adet “Heidi”
cizgi filmi izlenmistir. Filmlerin tim bdliimler olmak tizere toplamda 200 farkli sahnede
beslenme, yemek, gida olgular1 belirlenmistir. Bu olgularda ¢ocuklar iizerinde ‘peynir, keci
stitli, kdy ekmegi, koy ¢oregi, sicak ¢orba’ gibi besinler lizerinde durularak ¢ocuklara saglikli
olan siit ve siit iirlinlerini sevdirme, tiiketilen gidalarin iiretim siirecini gosterip bunu eglenceli
sekilde 6gretilmesi olgusunun bulundugu goriilmiistiir. Ayn1 zamanda beslenme siirecinde
kahvalti, 6gle yemegi ve aksam yemegi olmak lizere ii¢ 0giin kuralina dikkat edildigi ve
oneminin anlatildig1, yasadig1 ortama gore besin igeriklerinin sekillendigi belirlenmistir.

Anahtar Kelimeler: Beslenme Aligkanligi, Cizgi Film, Cocuk, Heidi
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THE EFFECT OF CARTOONS ON CHILDHOOD NUTRITIONAL HABITS: THE
“HEIiDi” EXAMPLE

Abstract

The fact that the cartoons that take place in our lives during childhood are a bridge between the real
world and the imaginary world has led to the use of cartoons for the purpose of education, advertising
and culture transfer. In this context, it has been predicted that cartoons can have this effect on children
due to the fact that they are an easy element of subconscious coding and communication. It is an
undeniable fact that the reflections of many elements that are effective during childhood appear in
adulthood. In particular, it has been determined that cartoon characters have significant effects on
children's food preferences and eating habits. When the studies were evaluated; it was seen that the
number of studies in which the concepts of cartoons, food and eating habits were examined together was
quite limited, and it was only an accessible source. However, when it is considered that there are many
long-running cartoons from Turkey's national broadcasting organs, this deficiency in the literature is
remarkable. Within the scope of this study, it was aimed to examine the effect of the elements related to
food and nutrition contained in the cartoon ‘Heidi’, which is broadcasted on many different channels,
especially TRT Kids, one of the channels affiliated with the national broadcasting organ of Turkey,
Turkey Radio and Television (TRT), on the formation of children's eating habits. This study is
qualitative and all written texts obtained by document analysis as a method were evaluated with
"descriptive analysis”. In addition, the periodical "Heidi" cartoon series was analyzed and
analyzed with the "Semiotics/Semiotics” method, which is one of the content analysis
techniques. As a result, 39 “Heidi” cartoons broadcasted both on the digital platform Netflix
and TRT Cocuk were watched. Nutrition, food and food phenomena were determined on the
stage in 200 different places in total, including all parts of the films. In these cases, it was
observed that there was a phenomenon of making children love healthy milk and dairy products,
showing the production process of the consumed foods and teaching it in a fun way, by
emphasizing on foods such as 'cheese, goat's milk, village bread, village bun, hot soup'. At the
same time, it was determined that the three-meal rule, breakfast, lunch and dinner, was taken
into consideration during the nutrition process and its importance was explained, and the
nutritional contents were shaped according to the environment in which they lived.

Keywords: Nutritional Habit, Cartoon, Child, Heidi
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INGILTERE SINEMASI’NDA KULTUREL MELEZLIK

Ars. Gor. Dr. ISMAIL TASAR !
1 Cankir1 Karatekin Universitesi, Sanat, Tasarim ve Mimarlik Fakiiltesi,

- ORCID ID: 0000-0002-1495-8485

OZET

Toplumsal hayat, ¢ok katmanli ve 6zerk sosyal iligkiler biitliniidiir. Bu sebeple topluluk,
bir konum veya kii¢iik 6lgekli bir niifus kiimesinden c¢ok, degisken Slgiide bir iligki bigimini
ifade etmektedir. Kiiltiirel melezlik, kiiltiirler arasinda meydana gelen trafigin artis1 neticesinde,
diinyanin farkli yerlerindeki kiiltiirlerin birbirleri ile karigsmasi seklinde tanimlanabilir. Kiiltiirel
melezligin temel unsuru karisimdir ve toplumlarin bir araya gelme ve etkilesim i¢inde olma
durumudur. Ingiltere, giiniimiizde bir¢ok kiiltiirii biinyesinde barmndiran ¢ok kiiltiirlii bir
yapidadir. Bir arada olan farkli kiiltiirlerin birbirlerinden etkilenmeleri kaginilmaz olarak
kiiltiirel melezligi dogurmaktadir. Bundan dolay1 gé¢menlerin ¢ocuklari ¢ok kiiltiirlii bir yap1
kazanirlar. Postkolonyal caligmalar, Batinin, beyaz ve Batili olmayani sOmiirmesi iizerine
yogunlagmaktadir. Toplumun iligkisel dogasina egilmek topluluk yasaminin dinamik
unsurlarmi gz éniinde bulundurmakla miimkiindiir. Ingiltere Sinemasi’nda kiiltiirel melezlik
durumu kuramsallastirilirken, ulus Otesi sorunlarin bir semsiye altinda incelenmesi
miimkiindiir. Bu aragtirmanin temelini ulus 6tesi film teorileri, postkolonyal politikalar,
stirgtinde film yapimi, kiiltiirel aligveris, ortak yapim ile ortak ¢alisma aglar1 ve etnik azinlik
sinemasi olusturmaktadir. Bu galisma, Ingiltere Sinemasi’nda kiiltiirel melezlik konusuyla ilgili
literatiir taramas1 ve ilgili sinema filmlerinin betimsel film analizi yontemiyle incelenmesi
seklinde yapilacaktir. Yine bu ¢alisma kapsaminda, Giiney Asya kokenli Ingiliz yazar Hanif
Kureishi tarafindan senaryosu yazilan ve Stephen Frears tarafindan yonetilen Benim Giizel
Camasirhanem (My Beautiful Laundrette, 1985) filmi derinlemesine incelenecektir. Filmin ana
karakteri olan Omar Ali, 1980°1i yillarin Ingiltere’sinde Pakistanlilarin cogunlukta oldugu bir
mahallede yasayan idealist solcu bir gazetecinin, ¢evresine uyum sorunlari yasayan ogludur.
Omar, eski arkadast Johnny’nin de yardimiyla bir ¢camasirhane agar. Agtiklar1 ¢camasirhane

isletirlerken ikili arasinda da bir ask dogacaktir. Margaret Thatcher dénemi Ingiltere’sini
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ekonomik, sosyal ve politik yonlerden yansitan film, doneme hakim 1rk¢1 bakis acisini ve siddet
olaylarini da basariyla gostermesi agisindan 6nemlidir.

Anahtar Kelimeler: Ingiltere Sinemasi, Kiiltiirel Melezlik, Ulusdtesi Ag Filmleri
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COVIiD 19 PANDEMISININ DiJiTAL OYUN BAGIMLILIGINDAKI ROLU:
UNIVERSITE OGRENCILERi UZERINE NiTEL BiR ARASTIRMA

Dr. Ogrencisi Mehmet ERDOGAN? Prof. Dr. Raci TASCIOGLU?

! Atatiirk Universitesi, Sosyal Bilimler Enstitiisii, Halkla Iliskiler ve Tamitim ABD,
ORCID ID: 0000-0002-1707-858X
2Atatiirk Universitesi, Iletisim Fakiiltesi, , ORCID ID: 0000-0003-2917-295X

OZET

Giliniimiizde hizl1 gelisim gosteren bilisim teknolojileri gilinliik hayatin tiim alanlarinda 6nemli
degisikliklere neden olabilmektedir. Ozellikle de oyun ve eglence araci olarak giinliik hayatin
vazgecilmez bir parcast halini almistir. Gelisen teknolojik araglarla birlikte bireylerin oyun
algis1 degismis ve geleneksel oyun etkinliklerinin yerini dijital oyunlar almigtir. Her yasta
kullanicist olan dijital oyunlara 6zellikle geng bireyler daha yogun ilgi gostermekte ve dijital
oyunlara ayirdiklar1 siire giderek artmaktadir. Bu oyunlarin asir1 kullanilmasiyla bir¢ok
olumsuzluk ortaya ¢ikmaktadir. Bu olumsuzluklardan biri de dijital oyun bagimliligidir. Dijital
oyun bagimliligi; zihinsel yonden siirekli oyunla mesgul olma, oyunu diisiinme, giinliik rutin
islerini aksatma, akademik, sosyal ve aile hayatinda olumsuzluklar yasama gibi ¢esitli degisim
ve bozulmalarin oldugu bir durumdur. Covid-19 pandemisi siirecinde hastaligin yayilmasinin
engellenmesi amaciyla okullarin kapatilarak egitim-6gretim faaliyetlerinin uzaktan egitim
olarak gergeklesmesi, sokaga ¢ikma kisitlamalarinin olmasi, evde gegirilen zamanin artmasi,
“sosyal mesafe” nedeniyle okul ve arkadas ortamlar1 gibi sosyal ortamlardan uzaklasma ve
etkilesimin smirlandirilmas: durumlar1 genglerin dijital ortam ve oyunlara katilim oranini
arttirdig1 sOylenebilir.

Diyjital oyun bagimhiliginin konu edinildigi bu calismada, Covid-19 pandemi siirecinin
iniversite Ogrencilerinin  dijital oyun bagimliligindaki roliiniin ortaya konulmasi
amaclanmaktadir. Daha bagimsiz yasam standartlarina sahip oldugu diisiinlilen {iniversite
ogrencilerinin akilli telefon, tablet, bilgisayar gibi ¢esitli oyun oynama araglar1 ve internete
kolay erisim gibi nedenlerle dijital oyun platformlarinda daha fazla zaman gegcirdikleri
diistintilebilir. Bu baglamda bu ¢aligma, bir toplumun aydinlik gelecegi olarak goriilen
iiniversite 0grencileri 6zelinde Covid-19 pandemi siirecinin dijital oyun bagimliligindaki roliinii
belirlemesi agisindan O6nemlidir. Nitel aragtirma yonteminin benimsendigi bu c¢alismada,
derinlemesine miilakat teknigi kullanilmistir. Arastirma kapsaminda, Atatiirk Universitesi
Iletisim Fakiiltesinde 6grenim goren 6grenci evreninden olasiliksiz drnekleme yontemlerinden
amacl ornekleme yoluyla belirlenen 10 6grenci ile goriisme yapilmistir. Bu goriismelerde
toplanan derinlikli veri analiz edilip, 6ne ¢ikan 6nemli bulgular yorumlanmistir.

Anahtar Kelimeler: Covid-19, Dijital Oyun, Bagimlilik, Universite Ogrencileri

L Atatiirk Universitesi, Sosyal Bilimler Enstitiisii, Halkla iliskiler ve Tanitim ABD, merdogan0229@gmail.com,
ORCID ID: 0000-0002-1707-858X
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THE ROLE OF THE COVID 19 PANDEMIC IN DIGITAL GAMING ADDICTION: A
QUALITATIVE STUDY ON UNIVERSITY STUDENTS

SUMMARY

Today, rapidly developing information technologies can cause significant changes in all areas
of daily life. In particular, it has become an indispensable part of everyday life as a means of
games and entertainment. Individuals' perception of games has changed with the development
of technological tools, and digital games have replaced traditional game activities. Especially
young individuals show more interest in digital games, which have users of all ages, and the
time they spend on digital games is increasing. Many negativities arise with the excessive use
of these games. One of these negativities is digital game addiction. Digital game addiction is a
situation with various changes and deterioration, such as being mentally busy with the game,
thinking about the game, disrupting daily routine work, and experiencing negativities in
academic, social, and family life. It can be said that the closure of schools to prevent the spread
of the disease during the Covid-19 pandemic, the realization of education and training activities
such as distance education, the restrictions on going out, the increase in the time spent at home,
the distancing from social environments such as school and friends due to "social distance" and
the limitation of interaction have increased the rate of participation of young people in digital
media and games.

This study, which focuses on digital game addiction, aims to reveal the role of the Covid-19
pandemic process in the digital game addiction of university students. It can be thought that
university students, who are thought to have more independent living standards, spend more
time on digital gaming platforms due to various gaming tools such as smartphones, tablets,
computers, and easy access to the internet. In this context, this study is important in determining
the role of the Covid-19 pandemic process in digital game addiction among university students,
who are seen as the bright future of society. In this study, in which a qualitative research method
was adopted, an in-depth interview technique was used. Within the scope of the research,
interviews were conducted with ten students selected from the universe of students studying at
Atatiirk University Faculty of Communication through purposive sampling, one of the non-
probability sampling methods. The in-depth data collected in these interviews were analyzed,
and the significant findings were interpreted.

Keywords: Covid-19, Digital Gaming, Addiction, University Students
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BiR COZUMLEME MODELI ONERIiSi: GOSTERGEBILIMSEL COZUMLEME
NASIL YAPILIR?

Doc. Dr. Ahmet GUNES
Sivas Cumhuriyet Universitesi, iletisim Fakiiltesi, , 0000-0002-4318-8889
OZET

Gostergebilim, birgok bilim dalinin kesistigi bir noktada bulunmaktadir. Insanbilim,
toplumbilim, toplumsal ruhbilim, algilama ruhbilimi ve daha kapsamli olarak da bilissel
bilimler, felsefe, 6zellikle de bilgi kurami, dilbilim ve iletisim bilimleri gibi alanlardir.
Boylesine c¢ok ve g¢esitli bilim dalimi belli bir cercevede iliskilendiren gdstergebilim,
disiplinlerarasi bir alan olan iletisim bilimlerine de 6nemli katkilar saglamakla birlikte bu
alanda yapilan arastirma ve c¢Ozliimlemelerde gostergebilimden yararlanilmaktadir.
Gostergebilim, gorsel ve dilsel bir yapinin agik anlamini degil onun arkasinda ve/veya gizlenen
anlami1 ortaya koymaya ¢alisan bir yontemdir. Baska bir deyisle bir metinde agik olan anlami
algilamak ve kavramak degil anlamin nasil kurgulandigini ve gercek yasamda ne anlama
geldigini arastirir. Bu yontem iletisim amacglhi gerceklestirilen biitlin yapilarda isaretleri,
sembolleri ve anlamlar1 inceler. Anlamin ne oldugundan ziyade nasil olusturulduguna bakar.

Buna gore aragtirma sorulari asagidaki sekilde siralanmistir:
Arastirma Sorusu 1: Gostergebilim nedir?

Arastirma Sorusu 2: Gostergebilim yontemi neyi arar ve neyi amaglar?
Arastirma Sorusu 3: Gostergebilimim temel bilesenleri nelerdir?

Arastirma Sorusu 4: Gostergebilimim Onciileri kimlerdir ve gostergebilime getirdikleri
kavramsal ilkeler nelerdir?

Arastirma Sorusu 5: Gostergebilimsel ¢oziimleme asamalar1 nelerdir?

Bu arastirma ulusal ve uluslararas1 kaynak ve dokiimanlardan yararlanilarak gostergebilimsel
coziimlemelerinde kullanilmak iizere bir model Onerisi olusturmak amaciyla yapilmistir.
Arastirmada nitel aragtirma yontemi kullanilmistir. Arastirmada kullanilacak bilgi ve veriler
literatiirde yapilan tarama ve dokiiman incelemesi yoluyla toplanmistir. Oncelikle
gostergebilim ile ilgili kitap ve calismalar sistematik olarak incelenmis ve bu inceleme
sonucunda 6n planda Ferdinand de Saussure, Charles Sanders Peirce ve Roland Barthes gibi
onciilerin yaklagimlar1 hareket noktasi olarak belirlenmistir.

Anahtar Kelimeler : Gostergebilim, Gorsel Coziimleme, Iletisim.
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TEYIT.ORG VERILERI UZERINDEN POST-TRUTH’UN YENIDEN URETIM
ALANLARINA DAIR BiR ANALIZ

Doc. Dr. Nuriye CELIK!
1 Sinop Universitesi Fen Edebiyat Fakiiltesi Sosyoloji Béliimii

https://orcid.org/0000-0001-6368-1956

OZET

Post-truth kavraminin literatiirdeki tanimlarina bakildiginda, -post 6n ekinin yarattigi
sonrasilik ifadesi yerine, kavramin asil ¢ikis noktasinin gercegin 6nemini kaybetmesi olarak
vurgulandigin1 gorebilmekteyiz. Bu kavram tiim teknolojik imkanlartyla gercek bilgiye erisme
imkani1 oldugu halde erisme ihtiyaci igerisinde olmayan, bilginin ger¢ekligini degil bilgiyi dile
getirenin sosyo-politik konumunu dnemseyen, maruz kaldigi bilginin kendi mantigina degil
kendi duygularina hitap etmesini gerekli ve yeterli bulan bir postmodern insan tiplestirmesinin
gergeklik algisini tanimlamaktadir. Boylece hem sosyolojik hem iletisimsel hem de politik bir
degisime atif yapan post-truth, sorgulanmasi gerekenin gercegin kendisi degil gercege ihtiyag
duymayan bireyin kendisi oldugunu sosyal arastirmacilara hatirlatmaktadir. Bununla birlikte
gercegin de miitemadiyen hatirlatilmas: ihtiyaci, yeni medya araglarinin yarattigr sanal
toplumsal alanlarin da etkisiyle zorunlu hale gelmektedir. Ciinkii post-truth ¢agda dahi gergek
bilginin yalnizca gercekligini arayan kullanicilar mevcuttur. Oyle ki, teyit.org gibi dogrulama
platformlarinin ortaya ¢ikis nedeni post-truth’un halen tiim cephelerde zaferini ilan edememis

olmasidir.

Bu ¢aligmada teyit.org platformunun Kasim ve subat aylar1 arasinda yayinladig: 15 adet
biilten icerik analizine tabi tutulmustur. Calismanin amaci bir dogrulama platformu olarak
teyit.org platformunun dogrulama ihtiyact duydugu yanlis bilinen bilgilerin hangi konular/
kodlar etrafinda kiimelendigini, hangi alanlarda gercek bilginin doniistiigilinii tespit etmektedir.
Elde edilen sonuglara gore sosyal medyada 6zellikle politik alanda iiretilen bilgiler gergeklikten
uzak olup, bu bilgilerin manipiilasyon ve partizanhik {irettigi gozlenmistir. Politik alandan
sonra, ekonomi verileri konusunda en fazla yanlis bilginin yayildig1 goriilmektedir. Uretilen
iceriklere bakildiginda iilkenin ekonomik durumunu mevcut halinden daha olumlu verilerle
sergileme cabasi gozlenmistir.

Anahtar Kelimeler: Post-truth, sosyal medya, postmodernizm, teyit.org.
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An Analysis of Reproduction Areas of Post-Truth on Teyit.org Data
Abstract

When we examine the definitions of the post-truth concept in the literature, the losing
importance of truth is the common discourse and post-truth refers to that meaning change
instead of the after-truth term. This concept defines the perception of reality of a postmodern
human stereotype. This postmodern person, although there is the opportunity to access real
information, does not need to access real information, and does not care about the reality of the
information, but cares about the socio-political position of the person who expresses the
information. Also, this person finds the information necessary and sufficient which appeals to
his emotions, not his own logic. Thus, post-truth, which refers to a sociological, communicative,
and political change, reminds social researchers that what needs to be questioned is not the truth
itself, but the individuals who do not need the truth anymore. However, the need to be constantly
reminded of the truth becomes mandatory with the effect of virtual social spaces created by new
media tools. There are still users who seek only real information, even in the post-truth era. The

emergence of verification platforms such as teyit.org is a sign that post-truth has not yet
achieved total victory.

This study examined 15 bulletins published between November and February by
teyit.org. The study aims to determine the misinformation that needs verification by Teyit.org
as a verification platform. It also aims to figure out which topics or codes this misinformation
revolves around and in which areas real knowledge is transformed. As a result, it has been
observed that the information produced on social media, especially in the political field, is far
from reality, and this information produces manipulation and partisanship. Following the
political area, economic data spreads the most misinformation. Observing the content produced,
we found that the country's economic situation was portrayed with more positive data than it
actually is.

Keywords: Post-truth, social media, postmodernism, Teyit.org.
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EFFECTIVE COMMUNICATION IS CRUCIAL DURING THE COVID-19
INFODEMIC

K.R.Padma
Assistant Professor, Department of Biotechnology, Sri Padmavati Mahila Visvavidyalayam
(Women'’s) University, Tirupati, AP.
K.R.Don
Reader, Department of Oral Pathology and Microbiology, Sree Balaji Dental College and
Hospital, Bharath Institute of Higher Education and Research (BIHER) Bharath University,
Chennai, Tamil Nadu, India
Abstract

Few countries have successfully reduced their contamination rates early in the COVID-19
epidemic, while others have been overwhelmed. There are many factors that contribute to the
effective decline in contamination rates across different countries, but the one that stands out is
the rate at which the public effectively adopts and applies the information that has been provided
by the government and other networks. People's psychological well-being has been affected by
this disease on a global scale, making effective communication risky for populations that are
more susceptible. This article provides a clear understanding of the fundamental principles of
effective communication during a pandemic, which medical, dental, and other healthcare
professionals should be able to comprehend and put into practice in order to build rapport with
Covid-19 patients. Effective communication seeks to inform the public of information that may
initially seem absurd as well as to boost their confidence in their ability to respond to
information that may also be helpful. Information, education, and communication concepts
Social marketing and communication for changing social behavior Media and technology tend
to recapitulate. Effective communication at all levels might be endangered by ignorance of
societal, economic, psychological, and health concerns. During a pandemic, it is crucial to
address psychology in all people, and an efficient communication network is essential to this.
If effective communication is neglected, vulnerable groups will experience gaps, which will
make fighting the COVID-19 pandemic more difficult.

Keywords: Social marketing, Efficient communication, COVID-19, Psychological,
Education.
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METAVERSE YA DA SANAL GERCEKLIK KAVRAMI VE SANATCI
REFIK ANADOL’UN CALISMALARI

Dr.Ogr.Uyesi Siikran BULUT
Sivas Cumhuriyet Universitesi Egitim Fakiiltesi Giizel Sanatlar Egitimi Béliimii-Sivas

ORCID- 0000-0001-8220-686X

OZET

Metaverse yani sanal gerceklik kavrami bir anda diinyanin merkezine kondugunda dikkatleri
iizerine ¢ekmistir. Ilk haberdar oldugumuz konu ne olmustu? Amerika’da Silikon vadisinde ya
da Japonya, Cin gibi siirekli yenilik¢i ¢alismalara imza atan benzer iilkelerden gelen buluslar
internet sayesinde hayatimiza hizlica girdi. Cogu saskinlik yaratan anlasilmasi zor olan
kelimeler, kavramlar karsisinda kaldik. Boyle bir kavram ile kars1 karsiya kalinca ya pesine
diiser arastirir ya da geride durup gelismeleri takip ederek neler oldugunu izler, 6greniriz. Bir
yanda bilimsel bakis, diger yanda teknolojinin en iist diizeyde kullanimi ve insan zekasinin,
yapay zeka lizerinde ki ¢aligmalar1 merakla izlenmektedir. Her an yeni fikirlerin ortaya ¢ikmasi
yapay zekad lizerinde c¢alismalar da gelismektedir. Yapay zekanin cok farkli alanlarda
kullanilmas1 dikkat ¢ekicidir. Tip alaninda mikro cerrahi ameliyatlar ile kargo ve tasimacilik
islerinde, savunma sanayi, film ¢ekimlerinden, insansiz savas ucaklarina, insansiz toplu tagima
araglarina, robot ressamlara, sanatin pek ¢ok alanina vb. akla gelen hemen her yerde ortaya
cikmaktadir. Aslinda gegmise baktigimizda “80 Giinde Devri-Alem”, “Denizler Altinda Yirmi
Bin Fersah” kitaplarin1 ilk okuyan nesillerin yok canim, olmaz, miimkiin degil! Dedikleri
icatlar, fikirler hayal edilenin ¢ok 6tesine ge¢cmistir. Radyo’dan televizyona gegis, elle cevirmeli
ev telefonlarindan, tuslu ve antenli cep telefonlarina, sonrasinda goriintiilii cep telefonlarina,
akilli saatlere, giyilebilen teknolojiye gecis hizlica oluvermis gibi gelse de sanal gerceklikle
tanismamiz sinemalarda {i¢ boyutlu gozliikler ile dinazorlar1 izledigimiz an sanki onlarin
yaninda gibi hissettigimiz an olabilir. Metaverse kavrami insanlarin hayal ettigi gergekligin
otesinde gelecekte baska bir diinyadan s6z etmektedir. Iklim kriziyle yok edilen diinyamiza
alternatif yasamlar1 metaverse yoluyla her seyin miimkiin olabildigi baska bir diinya 6zlemiyle
yanip tutusan insanlarin ¢6ziimii olarak mi1 bakmaliy1z? Peki bu nasil miimkiin olacaktir?
Insanlar bu sanal gercekligin neresinde duracagini, ne yapacagini, hangi isine yarayacagini,
giivenilir mi, kurallar1 nedir, en 6nemlisi nereden baslamali? Higbir fikri yokken, sanat
diinyasinda durum nedir? Refik Anadol’un ¢aligsmalari ile sanal gercekligin ne’ligine bakmak
amacityla yapilan bu calisma, merak edilen sorulara yanit arama diisiincesinden hareketle alana
katki saglayabilir. Medya lizerinden giincel sanat haberleri taranarak giindem takibi yoluyla veri
toplamaya caligilmigtir. Nitel aragtirma yontemi olan literatiir tarama ile yapilandirilarak,
Hermenuitik yapiyla ele alinmistir.

Anahtar Kelime: Metaverse, sanal gerceklik, Refik Anadol’un ¢aligmalari
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THE CONCEPT OF METAVERSE OR VIRTUAL REALITY AND THE ARTIST
ABSTRACT

The concept of metaverse, virtual reality, attracted attention when it was suddenly placed in the
center of the world. What was the first thing we heard about? Inventions coming from Silicon
Valley in America or from similar countries that are constantly making innovative works such
as Japan and China entered our lives quickly thanks to the internet. We are faced with words
and concepts that are difficult to understand, most of which are confusing. When faced with
such a concept, we either go after it and research it or we stay behind and follow the
developments and learn what is going on. On the one hand, the scientific perspective, on the
other hand, the use of technology at the highest level and the studies of human intelligence on
artificial intelligence are followed with interest. With the emergence of new ideas at any time
studies on artificial intelligence are also developing. It is noteworthy that artificial intelligence
is used in many different fields. From micro-surgery operations and cargo and transportation
works in the medical field, to the defense industry, film shootings, unmanned warplanes,
unmanned public transportation vehicles, robot painters, many fields of art etc. It pops up
almost everywhere. In fact, when we look at the past, there are no generations who first read
the books "Around the World in 80 Days" and "Twenty Thousand Leagues Under the Sea" no
way, no way! The inventions and ideas they say have gone far beyond imagination. Although
the transition from radio to television, from hand-held dial-up phones to mobile phones with
buttons and antennas, and then to video phones, smart watches, and wearable technology, seems
to have happened quickly, our encounter with virtual reality is the moment we watch dinosaurs
with three-dimensional glasses in cinemas, and we feel as if we are next to them. it could be
Should we look at our world destroyed by the climate crisis as the solution of people whose
alternative lives yearn for another world where everything is possible through the metaverse?
So how will this be possible? Where will people stand in this virtual reality, what will they do,
what will they do is it reliable, what are the rules, and most importantly, where should they
start? This study which was carried out to look at what virtual reality is with the works of Refik
Anadol, can contribute to the field with the idea of answering the curious questions. It has been
tried to collect data by following the agenda by scanning contemporary art news on the media.
The literature, which is a qualitative research method, was structured by scanning and discussed
with hermenuitic structure.

Keywords: Metaverse, virtual reality, the work of Refik Anadol
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DIJITAL PAZARLAMANIN GELIiSiMi VE ONEMIi: SOSYAL MEDYA
PAZARLAMASI UZERINE BiR INCELEME

Doktora Ogrencisi, Giilsah CETIN?
Siileyman Demirel Universitesi, Sosyal Bilimler Enstitiisii,

ORCID ID: 0000-0001-9299-9998

OZET

Dijitallesme gilinlimiiz ¢aginin temel unsurlar1 arasinda goriilmektedir. Dijitallesme; is
hayatinda, sosyal ortamda, giinliik yasantida bircok kanaldan tiiketicinin tutum ve
davraniglarini, igletmelerin pazarlama noktasindaki islevlerini diizenleyen, etkileyen bir
konuma sahiptir ve giinimiizde oldukga ilgi gormektedir. Dijital pazarlama, temel olarak sosyal
medya Ve internet gibi mecralarda, hedeflenen satis rakamlarina varma ve birgok agidan tanitim
ve reklam faaliyetleri gerceklestirme amaciyla misterilerle etkili ve verimli iletisim saglama
uygulamas: olarak ifade edilmektedir. Olduk¢a az maliyetinin olmasi yoniiyle avantajli
konumda yer almaktadir. Dijital pazarlama, geleneksel olarak kabul géren medyadan daha ayr1
yontemlerle, is ve marka tanitimini gergeklestirmek ayni zamanda biitiin pazarlama eylemlerine
katki sunmak maksadiyla interaktif platform, mobil ve internet kullanimiyla gerceklestirilen
faaliyetlerdir. Bunlardan en temeli de internetin diisiik ticret tutarinda olmasi ve biiylik kesime
ulagabilecek seviyede bir ortam sunmasi ve bu sayede pazarlama tekniklerine kdkten yeni bir
bakis agis1 kazandirmasi olmaktadir. Dijital pazarlama yoluyla isletmeler, miisterilerinin
beklentilerine ve isteklerine yonelik hareket edebilmekte ve onlar1 bir o kadar da memnun
edebilmektedir. Dijital pazarlama tiiketicilere yonelik bir¢cok avantaj sunmaktadir. Tiiketiciler
diledikleri zaman merak ettikleri iirtin ya da hizmetlerle ilgili yeterli bilgiye eriserek isterlerse
az maliyetlerle onlara sahip olabilmektedir. Tiiketicilerin, dijital pazarlama ve uygulamalarini
sik sik kullanmalar1 beraberinde isletmelerin dikkatini gekmesine ve isletmeler agisindan dijital
pazarlamanin giin gectikge onem kazanmasina zemin hazirlamistir. Teknolojinin ilerlemesi,
internetin hayatimizda daha ¢ok yer edinmesi neticesinde, isletmeler ulasmak istedikleri
miisterilere dijital medya yoluyla ulagmaya ¢aligmaktadir. Giiniimiizde sosyal medya alani,
isletmeleri miisterileri ile bir araya getiren ve bir¢ok agidan pazarlama olanaklari saglayan bir
platformdur. Sosyal medya pazarlamasi diigiik maliyetli olmasmnimn yani sira isletmelerin
herkese hizli bir sekilde ulasabilmesini de miimkiin kilmaktadir. Isletmelerin kendi nezdinde
rekabete yonelik politikalar gelistirip bunlart dogru bir bigimde uygulamasi, onlarin nihai
amaglarina ulasmalarinin 6niinii agacaktir.

Anahtar Kelimeler: Dijital Pazarlama, Diisiik Maliyet, Avantajlar, Sosyal Medya Pazarlamasi.
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DEVELOPMENT AND IMPORTANCE OF DIGITAL MARKETING: A REVIEW ON
SOCIAL MEDIA MARKETING

ABSTRACT

Digitalization is seen among the basic elements of today's age. Digitalization; It has a position
that regulates and affects the attitudes and behaviors of consumers through many channels in
business life, social environment and daily life, and the functions of businesses at the point of
marketing, and it attracts a lot of attention today. Digital marketing is basically expressed as the
practice of providing effective and efficient communication with customers in order to reach
targeted sales figures and to carry out promotional and advertising activities in many respects
in channels such as social media and the internet. It is in an advantageous position in terms of
its very low cost. Digital marketing is the activities carried out with the use of interactive
platforms, mobile and internet in order to promote business and brand in different ways from
the traditionally accepted media, and to contribute to all marketing actions at the same time.
The most basic of these is the low cost of the internet and the fact that it offers an environment
that can reach a large audience, thus giving a radically new perspective to marketing techniques.
Through digital marketing, businesses can act towards the expectations and wishes of their
customers and satisfy them as well. Digital marketing offers many advantages for consumers.
Consumers can access sufficient information about the products or services they are curious
about whenever they wish and have them at low cost if they wish. The frequent use of digital
marketing and applications by consumers has led to the attention of businesses and the
importance of digital marketing for businesses. As a result of the advancement of technology
and the internet taking more place in our lives, businesses are trying to reach the customers they
want to reach through digital media. Today, the social media space is a platform that brings
businesses together with their customers and provides marketing opportunities in many ways.
In addition to being low-cost, social media marketing also makes it possible for businesses to
reach everyone quickly. Developing competitive policies for businesses and applying them
correctly will pave the way for them to reach their ultimate goals.

Keywords: Digital Marketing, Low Cost, Advantages, Social Media Marketing.
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RELATIONSHIP BETWEEN COMMUNICATION EFFECTIVENESS AND
THE EXTENT OF COMMUNICATION AMONG ORGANIZATIONAL UNITS

D. Charvatova

Abstract:

This contribution deals with the relationship between communication effectiveness and the
extent of communication among organizational units. To facilitate communication between
employees and to increase the level of understanding, the knowledge of communication tools
is necessary. Recent experience has shown that personal communication is critical for smooth
running of companies and cannot be fully replaced by any form of technical communication
devices. Below are presented the outcomes of the research on the relationship between the
extent of communication among organisational units and its efficiency.

Keywords: Company meetings, corporate culture, efficiency, effective communication, form
of communication, information, organizational units, quality of

communication, strategy, subordinates, superiors.
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IMPROVED WI-FI BACKSCATTER SYSTEM FOR MULTI-TO-MULTI
COMMUNICATION

Chang-Bin Ha, Yong-Jun Kim, Dong-Hyun Ha, Hyoung-Kyu Song
Communication Research Institute, Sejong University, Seoul, Korea

Abstract:

The conventional Wi-Fi backscatter system can only process one-to-one communication
between the Wi-Fi reader and the Wi-Fi tag. For improvement of throughput of the conventional
system, this paper proposes the multi-to-multi communication system. In the proposed system,
the interference by the multi-to-multi communication is effectively cancelled by the orthogonal
multiple access based on the identification code of the tag. Although the overhead is generated
by the procedure for the multi-to-multi communication, because the procedure is processed by
the Wi-Fi protocol, the overhead is insignificant for the entire communication procedure. From
the numerical results, it is confirmed that the proposed system has nearly proportional increased
throughput in according to the number of the tag that simultaneously participates in
communication.

Keywords: Backscatter, Multi-to-multi communication, Orthogonality, Wi-Fi.

Academy Global Publishing House 110



https://publications.waset.org/search?q=Chang-Bin%20Ha
https://publications.waset.org/search?q=Yong-Jun%20Kim
https://publications.waset.org/search?q=Dong-Hyun%20Ha
https://publications.waset.org/search?q=Hyoung-Kyu%20Song
https://publications.waset.org/search?q=Backscatter
https://publications.waset.org/search?q=Multi-to-multi%20communication
https://publications.waset.org/search?q=Orthogonality
https://publications.waset.org/search?q=Wi-Fi.

S\ ILETIgigy
B 4
B %,

%

5.
=)
=
S

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES

May 5 - 7, 2023 - Sivas

SOC COMMUNICATION ARCHITECTURE MODELING

Ziaddin Daie Koozekanani, Mina Zolfy Lighvan

Electrical and Computer Faculty of University of Tabriz, Tabriz, Iran.
Abstract:

One of the most challengeable issues in ESL (Electronic System Level) design is the lack of a
general modeling scheme for on chip communication architecture. In this paper some of the
mostly used methodologies for modeling and representation of on chip communication are
investigated. Our goal is studying the existing methods to extract the requirements of a general
representation scheme for communication architecture synthesis. The next step, will be

introducing a modeling and representation method for being used in automatically synthesis
process of on chip communication architecture.

Keywords: Communication architecture, System on Chip, Communication Modeling and
Representation
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BARRIERS AND STRATEGIES FOR EFFECTIVE COMMUNICATION
BETWEEN PARENTS AND CHILDREN IN THE FAMILY

Sadhana Ghnayiem

University of Petrosani . Romania

Abstract:

This article deals with the issue of effective communication between parents and children and
its impact on the family in general and on the child in particular. The aim of this article is to
provide information to parents, students, anyone interested in family communication between
parents and children, and to provide them with tools to deal with barriers to communication in
the family unit. The article presented a literature review of the importance of effective
communication in the family, the definition of the concept of communication, and was a
reference to factors and barriers in communication between parents and children leading to
conflict destructive to the extent that barriers to effective communication in the family unit. At
the end of the article, strategies were introduced to motivate children to behave appropriately,
and to equip parents best to foster the healthy development of their children when they can
create an atmosphere of effective communication. From the literature review, it's found that
effective communication between parents and children prevents problematic behavior and helps
children understand how to communicate effectively with others. Communication between
parents and children is the cornerstone of a happy family life and is the basis for positive
interactions between parents and children and increases self-esteem in children.

Keywords: Children, communication, conflict, family.
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EMOTIONAL INTELLIGENCE: THE RELATIONSHIP BETWEEN SELF-
REGARD AND COMMUNICATION EFFECTIVENESS

Hassan Jorfi, Saeid Jorfi, Hashim Fauzy Bin Yaccob, Ishak Mad Shah
Development Faculty. University Technology Malaysia
Abstract:

In today's complex global environment, emotional intelligence in educational administrations
encompasses self-regard that is formed to utilize communication effectiveness. The paper is
undertaken to understand the relationship between managers- emotional intelligence especially
self-regard and employees to improve communication effectiveness in educational
administrations of Iran. Data (N = 145) for this study were collected through questionnaires
that participants were managers and employees educational administrations of Iran. The aim of
this paper assess the emotional intelligence especially self-regard of managers and employees
and its relationship with communication effectiveness in educational administrations of Iran.
This paper explained self-regard that has a high relationship with communication especially
communication effectiveness. Self-regard plays an important role in communication
effectiveness. Individuals with high self-regard tend to have higher emotional intelligence and
this action lead to improve communication effectiveness. The result of the paper shows a strong
correspondence between self-regard and communication effectiveness in educational
administrations.

Keywords: Emotional intelligence, self-regard, communication effectiveness, motivation.
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COMPARISON OF THE EFFECTIVENESS OF COMMUNICATION
BETWEEN THE TRADITIONAL LECTURE AND IELS

A. Althobaiti, M. Munro
School of Engineering and Computing Sciences at Durham University, UK
Abstract:

Communication and effective information exchange within technology has become a crucial
part of delivering knowledge to students during the learning process. It enables better
understanding, builds trust and respect, and increases the sharing of knowledge between
students. This paper examines the communication between undergraduate students and their
lecturers during the traditional lecture and when using the Interactive Electronic Lecture System
(IELS). The IELS is an application that offers a set of components which support the effective
communication between students and their peers and between students and their lecturers.
Moreover, this paper highlights communication skills such as sender, receiver, channel and
feedback. It will show how the IELS creates a rich communication environment between its
users and how they communicate effectively. To examine and assess the effectiveness of
communication, an experiment was conducted on groups of users; students and lecturers. The
first group communicated in the traditional lecture while the second group communicated by
means of the IELS application. The results show that there was more effective communication
between the second group than the first.

Keywords: Communication, effective information exchange.
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AN IMPROVED COOPERATIVE COMMUNICATION SCHEME FOR IOT
SYSTEM

Eui-Hak Lee, Jae-Hyun Ro, Hyoung-Kyu Song

UT Communication Research Institute, Sejong University, Seoul, Korea

Abstract:

In internet of things (10T) system, the communication scheme with reliability and low power is
required to connect a terminal. Cooperative communication can achieve reliability and lower
power than multiple-input multiple-output (MIMO) system. Cooperative communication
increases the reliability with low power, but decreases a throughput. It has a weak point that the
communication throughput is decreased. In this paper, a novel scheme is proposed to increase
the communication throughput. The novel scheme is a transmission structure that increases
transmission rate. A decoding scheme according to the novel transmission structure is proposed.

Simulation results show that the proposed scheme increases the throughput without bit error
rate (BER) performance degradation.

Keywords: Cooperative communication, 10T, STBC, Transmission rate.
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AN EFFICIENT KEY MANAGEMENT SCHEME FOR SECURE SCADA
COMMUNICATION

Sungjin Lee, Donghyun Choi, Choonsik Park, Seungjoo Kim
Attached Institute of ETRI, Yuseong-gu, Daejeon, Korea
Abstract:

A SCADA (Supervisory Control And Data Acquisition) system is an industrial control and
monitoring system for national infrastructures. The SCADA systems were used in a closed
environment without considering about security functionality in the past. As communication
technology develops, they try to connect the SCADA systems to an open network. Therefore,
the security of the SCADA systems has been an issue. The study of key management for
SCADA system also has been performed. However, existing key management schemes for
SCADA system such as SKE(Key establishment for SCADA systems) and SKMA(Key
management scheme for SCADA systems) cannot support broadcasting communication. To
solve this problem, an Advanced Key Management Architecture for Secure SCADA
Communication has been proposed by Choi et al.. Choi et al.-s scheme also has a problem that
it requires lots of computational cost for multicasting communication. In this paper, we propose
an enhanced scheme which improving computational cost for multicasting communication with
considering the number of keys to be stored in a low power communication device (RTU).
Keywords: SCADA  system, SCADA  communication, Key  management, Distributed
networks.
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SOCIOCULTURE AND COGNITIVIST PERSPECTIVES ON LANGUAGE
AND COMMUNICATION BARRIERS IN LEARNING

David Hallberg

Abstract:

It is believed that major account on language diversity must be taken in learning, and especially
in learning using ICT. This paper-s objective is to exhibit language and communication barriers
in learning, to approach the topic from socioculture and cognitivist perspectives, and to give
exploratory solutions of handling such barriers. The review is mainly conducted by approaching
the journal Computers & Education, but also an initially broad search was conducted. The
results show that not much attention is paid on language and communication barriers in an
immediate relation to learning using ICT. The results shows, inter alia, that language and

communication barriers are caused because of not enough account is taken on both the
individual-s background and the technology.

Keywords: communication barriers, cognitive, ICT, language barriers, learning, socioculture
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COMMUNICATION DESIGN IN NEWSPAPERS: A COMPARATIVE STUDY
OF GRAPHIC RESOURCES IN PORTUGUESE AND SPANISH
PUBLICATIONS

Fatima Gongalves, Joaquim Brigas, Jorge Gongalves
Communication and Social Sciences Department, Portugal

Abstract:

As a way of managing the increasing volume and complexity of information that circulates in
the present time, graphical representations are increasingly used, which add meaning to the
information presented in communication media, through an efficient communication design.
The visual culture itself, driven by technological evolution, has been redefining the forms of
communication, so that contemporary visual communication represents a major impact on
society. This article presents the results and respective comparative analysis of four publications
in the Iberian press, focusing on the formal aspects of newspapers and the space they dedicate
to the various communication elements. Two Portuguese newspapers and two Spanish
newspapers were selected for this purpose. The findings indicated that the newspapers show a
similarity in the use of graphic solutions, which corroborate a visual trend in communication
design. The results also reveal that Spanish newspapers are more meticulous with graphic
consistency. This study intended to contribute to improving knowledge of the Iberian generalist
press.

Keywords: Communication design, graphic resources, Iberian Press, visual journalism.
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INTEGRATED APPROACH OF DEVELOPMENT COMMUNICATION

Qin Guo
Senior Lecturer at Macquarie University Sydne, Australia

Abstract:

Internet application in China has maintained a constant development tendency in the past
decade. China is now one of the most populous countries in terms of internet user population.
While offering enormous opportunities, the dramatic digitalization also brings about a series of
challenges that demand urgent attention. Digital divide is one of the challenges that affect China
as well as other countries in the world. This paper examines digital divide in the Chinese context
from the perspective of development communication. Through a case study of a rural township
under the backdrop of the rapid internet development in China, the paper discusses the
economic, psychological and cultural roots of digital divide; and explores development
communication strategies addressing the roots of digital divide. It is argued that development
communication must be responsive to the potentialities and preferences of the specific society
and serve the purposes of participation and sustainability.

Keywords: Development Communication, Digital Divide, Internet, communication media.
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META-REASONING FOR MULTI-AGENT COMMUNICATION OF
SEMANTIC WEB INFORMATION

Visit Hirankitti, Vuong Tran Xuan

Department of Computer Engineering, Faculty of Engineering, Thailand

Abstract:

Meta-reasoning is essential for multi-agent communication. In this paper we propose a
framework of multi-agent communication in which agents employ meta-reasoning to reason
with agent and ontology locations in order to communicate semantic information with other
agents on the semantic web and also reason with multiple distributed ontologies. We shall argue
that multi-agent communication of Semantic Web information cannot be realized without the
need to reason with agent and ontology locations. This is because for an agent to be able to
communicate with another agent, it must know where and how to send a message to that agent.
Similarly, for an agent to be able to reason with an external semantic web ontology, it must
know where and how to access to that ontology. The agent framework and its communication
mechanism are formulated entirely in meta-logic.

Keywords: Semantic Web, agent communication, ontologies.
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INTELLIGENT AGENT COMMUNICATION BY USING DAML TO BUILD
AGENT COMMUNITY ONTOLOGY

Cheng-Hsiung Hung, Hong-Jie Dai, Jason Jen-Yen Chen
information management center of Chung-Shan institute of science and technology, Taiwan.

Abstract:

This paper presents a new approach for intelligent agent communication based on ontology for
agent community. DARPA agent markup language (DAML) is used to build the community
ontology. This paper extends the agent management specification by the foundation for
intelligent physical agents (FIPA) to develop an agent role called community facilitator (CF)
that manages community directory and community ontology. CF helps build agent community.
Precise description of agent service in this community can thus be achieved. This facilitates
agent communication. Furthermore, through ontology update, agents with different ontology
are capable of communicating with each other. An example of advanced traveler information
system is included to illustrate practicality of this approach.

Keywords: Intelligent agent communication, DARPA agent markup language
(DAML), Community ontology, Advanced Traveler Information System (ATIS).
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BER PERFORMANCE OF NLOS UNDERWATER WIRELESS OPTICAL
COMMUNICATION WITH MULTIPLE SCATTERING

V. K. Jagadeesh, K. V. Naveen, P. Muthuchidambaranathan

Department of Electronics and Communication Engineering, National Institute of
Technology, Tiruchirappalli, India.

Abstract:

Recently, there is a lot of interest in the field of under water optical wireless communication for
short range because of its high bandwidth. But in most of the previous works line of sight
propagation or single scattering of photons only considered. In practical case this is not
applicable because of beam blockage in underwater and multiple scattering also occurred during
the photons propagation through water. In this paper we consider a non-line of sight underwater
wireless optical communication system with multiple scattering and examine the performance
of the system using monte carlo simulation. The distribution scattering angle of photons are
modeled by Henyey-Greenstein method. The average bit error rate is calculated using on-off
keying modulation for different water types.

Keywords: Non line of sight under Water optical wireless communication, Henyey-Greenstein
model, Multiple scattering, Monte-Carlo simulation.
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PROPOSAL OF DATA COLLECTION FROM PROBES

M. Kebisek, L. Spendla, M. Kopcek, T. Skulavik

Slovak University of Technology in Bratislava, Faculty of Material Science and Technology
in Trnava

Abstract:

In our paper we describe the security capabilities of data collection. Data are collected with
probes located in the near and distant surroundings of the company. Considering the numerous
obstacles e.g. forests, hills, urban areas, the data collection is realized in several ways. The
collection of data uses connection via wireless communication, LAN network, GSM network
and in certain areas data are collected by using vehicles. In order to ensure the connection to
the server most of the probes have ability to communicate in several ways. Collected data are
archived and subsequently used in supervisory applications. To ensure the collection of the

required data, it is necessary to propose algorithms that will allow the probes to select suitable
communication channel.

Keywords: Communication, computer network, data collection, probe.
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CHAOS-BASED SECURE COMMUNICATION VIA CONTINUOUS
VARIABLE STRUCTURE CONTROL

Cheng-Fang Huang, Meei-Ling Hung, Teh-Lu Liao, Her-Terng Yau, Jun-Juh Yan

Department of Engineering Science, National Cheng Kung University, Tainan 701, Taiwan.
Abstract:

The design of chaos-based secure communication via synchronized modified Chua-s systems
is investigated in this paper. A continuous control law is proposed to ensure synchronization of
the master and slave modified Chua-s systems by using the variable structure control technique.
Particularly, the concept of extended systems is introduced such that a continuous control input
is obtained to avoid chattering phenomenon. Then, it becomes possible to ensure that the
message signal embedded in the transmitter can be recovered in the receiver.

Keywords: Chaos, Secure communication, Synchronization, Variable structure control (VSC)
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THE EFFECTS OF AN INFORMATION DELIVERY MODALITY ON
PSYCHOLOGY OF E-LEARNING STUDENTS

Eunil Park, Angel P. del Pobil
Interaction Science Research Center, Sungkyunkwan University, Seoul 110-745, South Korea

Abstract:

Does a communication modality matter in delivering e-learning information? With the recent
growth of broadcasting systems, media technologies and e-learning contents, various systems
with different communication modalities have been introduced. In accordance with these
trends, this study examines the effects of the information delivery modality on psychology of
students. Findings from an experiment indicated that the delivering information which includes
a video modality elicited higher degrees of credibility, quality, representativeness of content,
and perceived suitability for delivering information than those of auditory information.
However, there is no difference between content liking and attitude. The Implications of the
findings and the limitations are discussed.

Keywords: Communication modality, e-learning, multimodality, students.
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ICT EDUCATION: DIGITAL HISTORY LEARNERS

Lee Bih Ni, Elvis Fung

Independent education researchers at Seremban, Negeri Sembilan, Malaysia

Abstract:

This article is to review and understand the new generation of students to understand their
expectations and attitudes. There are a group of students on school projects, creative work,
educational software and digital signal source, the use of social networking tools to
communicate with friends and a part in the competition. Today's students have been described
as the new millennium students. They use information and communication technology in a more
creative and innovative at home than at school, because the information and communication
technologies for different purposes, in the home, usually occur in school. They collaborate and
communicate more effectively when they are at home. Most children enter school, they will
bring about how to use information and communication technologies, some basic skills and
some tips on how to use information and communication technology will provide a more
advanced than most of the school's expectations. Many teachers can help students, however,
still a lot of work, "tradition”, without a computer, and did not see the "new social computing

networks describe young people to learn and new ways of working life in the future”, in the
education system of the benefits of using a computer.

Keywords: ICT Education, Digital History.
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VISUAL ARTS AS A VEHICLE OF COMMUNICATION

Perumal, V., Sharji, E. A

Independent education researchers at Seremban, Negeri Sembilan, Malaysia

Abstract:

This paper reports a case study on how a conceptual and analytical thinking approach was used
in Art and Design Department at Multimedia University (Malaysia) in addressing the issues of
one nation and its impact in the society through artworks. The art project was designed for
students to increase the know-how and develop creative thinking in design and communication.
Goals of the design project were: (1) to develop creative thinking in design and communication,
(2) to increase student understanding on the process of problem solving for design work, and
(3) to use design elements and principles to generate interest, attention and emotional responses.
An exhibition entitled "One Nation" was showcased to local and international viewers
consisting of the general public, professionals, academics, artists and students. Findings
indicate that the project supported several visual art standards, as well as generated awareness
in the society. This project may be of interest to current and future art educators and others
interested in the potential of utilizing global issues as content for art, community and
environment studies for the purpose of educational art.

Keywords: Conceptual and analytical thinking, Visual arts, Communication, Art & design.
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DEVELOPMENT OF CIRCULATING SUPPORT ENVIRONMENT OF
MULTILINGUAL MEDICAL COMMUNICATION USING PARALLEL
TEXTS FOR FOREIGN PATIENTS

Mai Miyabe, Taku Fukushima, Takashi Yoshino, Aguri Shigeno
Faculty of Systems Engineering, Wakayama University, 930 Sakaedani, Wakayama, Japan

Abstract:

The need for multilingual communication in Japan has increased due to an increase in the
number of foreigners in the country. When people communicate in their nonnative language,
the differences in language prevent mutual understanding among the communicating
individuals. In the medical field, communication between the hospital staff and patients is a
serious problem. Currently, medical translators accompany patients to medical care facilities,
and the demand for medical translators is increasing. However, medical translators cannot
necessarily provide support, especially in cases in which round-the-clock support is required or
in case of emergencies. The medical field has high expectations from information technology.
Hence, a system that supports accurate multilingual communication is required. Despite recent
advances in machine translation technology, it is very difficult to obtain highly accurate
translations. We have developed a support system called M3 for multilingual medical reception.
M3 provides support functions that aid foreign patients in the following respects: conversation,
questionnaires, reception procedures, and hospital navigation; it also has a Q&A function. Users
can operate M3 using a touch screen and receive text-based support. In addition, M3 uses
accurate translation tools called parallel texts to facilitate reliable communication through
conversations between the hospital staff and the patients. However, if there is no parallel text
that expresses what users want to communicate, the users cannot communicate. In this study,
we have developed a circulating support environment for multilingual medical communication
using parallel texts. The proposed environment can circulate necessary parallel texts through
the following procedure: (1) a user provides feedback about the necessary parallel texts,
following which (2) these parallel texts are created and evaluated.

Keywords: multilingual medical communication, parallel texts.
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THE ENGINEERING EPORTFOLIO: ENHANCING COMMUNICATION,
CRITICAL THINKING AND PROBLEM SOLVING AND TEAMWORK
SKILLS?

Linda Mei Sui Khoo, Dorit Maor, Renato Schibeci
School of Education, Murdoch University, WA 6150 Australia

Abstract:

Graduate attributes have received increasing attention over recent years as universities
incorporate these attributes into the curriculum. Graduates who have adequate technical
knowledge only are not sufficiently equipped to compete effectively in the work place; they
also need non disciplinary skills ie, graduate attributes. The purpose of this paper is to
investigate the impact of an eportfolio in a technical communication course to enhance
engineering students- graduate attributes: namely, learning of communication, critical thinking
and problem solving and teamwork skills. Two questionnaires were used to elicit information
from the students: one on their preferred and the other on the actual learning process. In
addition, student perceptions of the use of eportfolio as a learning tool were investigated.
Preliminary findings showed that most of the students- expectations have been met with their
actual learning. This indicated that eportfolio has the potential as a tool to enhance students-
graduate attributes.

Keywords: Eportfolio, Communication Skills, Critical Thinking and Problem Solving Skills
and Teamwork Skills
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EFFECTS OF INCIDENT ANGLE AND DISTANCE ON VISIBLE LIGHT
COMMUNICATION

Taegyoo Woo, Jong Kang Park, Jong Tae Kim
Department of Electrical and Computer Engineering, Sungkyunkwan University, Suwon,
South Korea

Abstract:

Visible Light Communication (VLC) provides wireless communication features in illumination
systems. One of the key applications is to recognize the user location by indoor illuminators
such as light emitting diodes. For localization of individual receivers in these systems, we
usually assume that receivers and transmitters are placed in parallel. However, it is difficult to
satisfy this assumption because the receivers move randomly in real case. It is necessary to
analyze the case when transmitter is not placed perfectly parallel to receiver. It is also important
to identify changes on optical gain by the tilted angles and distances of them against the
illuminators. In this paper, we simulate optical gain for various cases where the tilt of the
receiver and the distance change. Then, we identified changing patterns of optical gains
according to tilted angles of a receiver and distance. These results can help many VLC
applications understand the extent of the location errors with regard to optical gains of the
receivers and identify the root cause.

Keywords: Visible light communication, optical channel, indoor positioning, Lambertian
radiation.
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THE USE OF MUSIC THERAPY TO IMPROVE NON-VERBAL
COMMUNICATION SKILLS FOR CHILDREN WITH AUTISM

Maria Vinca Novenia
Harapan University Conservatory of Music, Indonesia
Abstract:

The number of school-aged children with autism in Indonesia has been increasing each year.
Autism is a developmental disorder which can be diagnosed in childhood. One of the symptoms
is the lack of communication skills. Music therapy is known as an effective treatment for
children with autism. Music elements and structures create a good space for children with
autism to express their feelings and communicate their thoughts. School-aged children are
expected to be able to communicate non-verbally very well, but children with autism experience
the difficulties of communicating non-verbally. The aim of this research is to analyze the
significance of music therapy treatment to improve non-verbal communication tools for
children with autism. This research informs teachers and parents on how music can be used as
a media to communicate with children with autism. The qualitative method is used to analyze
this research, while the result is described with the microanalysis technique. The result is
measured specifically from the whole experiment, hours of every week, minutes of every
session, and second of every moment. The samples taken are four school-aged children with
autism in the age range of six to 11 years old. This research is conducted within four months
started with observation, interview, literature research, and direct experiment. The result
demonstrates that music therapy could be effectively used as a non-verbal communication tool
for children with autism, such as changes of body gesture, eye contact, and facial expression.
Keywords: Autism, non-verbal communication, microanalysis, music therapy, school-aged
children.
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THE COMMUNICATION LIBRARY DIALOG FOR IFDAQ OF THE
COMPASS EXPERIMENT

Y. Bai, M. Bodlak, V. Frolov, S. Huber, V. Jary, I. Konorov, D. Levit, J. Novy, D.
Steffen, O. Subrt, M. Virius

Czech Technical University, Department of Software Engineering, Prague, Czech Republic.,
Switzerland

Abstract:

Modern experiments in high energy physics impose great demands on the reliability, the
efficiency, and the data rate of Data Acquisition Systems (DAQ). This contribution focuses on
the development and deployment of the new communication library DIALOG for the
intelligent, FPGA-based Data Acquisition System (iFDAQ) of the COMPASS experiment at
CERN. The iFDAQ utilizing a hardware event builder is designed to be able to readout data at
the maximum rate of the experiment. The DIALOG library is a communication system both for
distributed and mixed environments, it provides a network transparent inter-process
communication layer. Using the high-performance and modern C++ framework Qt and its Qt
Network API, the DIALOG library presents an alternative to the previously used DIM library.
The DIALOG library was fully incorporated to all processes in the iFDAQ during the run 2016.
From the software point of view, it might be considered as a significant improvement of iFDAQ

in comparison with the previous run. To extend the possibilities of debugging, the online

monitoring of communication among processes via DIALOG GUI is a desirable feature. In the

paper, we present the DIALOG library from several insights and discuss it in a detailed way.

Moreover, the efficiency measurement and comparison with the DIM library with respect to
the iIFDAQ requirements is provided.

Keywords: Data  acquisition  system, DIALOG library, DIM library, FPGA, Qt
framework, TCP/IP.
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SOCIAL MEDIA AS ATOOL FOR POLITICAL COMMUNICATION: A
CASE STUDY OF INDIA

Srikanth Bade

Department of Mass Communication, Telangana University, Nizamabad, Telanagana State,
India

Abstract:

This paper discusses how the usage of social media has altered certain discourses and
communicated with the political institutions for major actions in Indian scenario. The advent of
new technology in the form of social media has engrossed the general public to discuss in the
open forum. How they promulgated their ideas into action is captured in this study. Moreover,
these discourses happening in the social media is analyzed from certain philosophical traditions
by adopting a framework. Hence, this paper analyses the role of social media in political
communication and change the political discourse. Also, this paper tries to address the issue

that whether the deliberation made through social media had indeed communicated the issue of
political matters to the decision making authorities.
Keywords: Collective action and social

capital, political communication, political
discourse, social media.
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IPAD AS A COMMUNICATION TOOL FOR DISABLED SENIORS: A CASE
STUDY

Vojtéch Gybas, Libor Klubal, Katefina Kostolanyova

University of Ostrava, Czech Republic

Abstract:

This case study responds to the current trends in ICT. Mobile Touch iPads can provide very
good assistance to disabled seniors. The intuitive tablet environment, the possibility of the
formation environment and its portability, has a very positive effect on the use of particular
communication. For comparison, using a conventional PC/notebook, word processor, keyboard
and computer mouse compared to the iPad and selected applications. The results of this case
study show that the use of mobile touch devices iPad for seniors with mental retardation is a

great benefit. These devices do not require high demands on graphomotorics like a standard PC
devices.

Keywords: ICT, iPad, handicapped
seniors, communication, computer, notebook, applications, text editor.
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LI-FI TECHNOLOGY: DATA TRANSMISSION THROUGH VISIBLE LIGHT

Shahzad Hassan, Kamran Saeed
Bahria University , Islamabad , Pakistan
Abstract:

People are always in search of Wi-Fi hotspots because Internet is a major demand nowadays.
But like all other technologies, there is still room for improvement in the Wi-Fi technology with
regards to the speed and quality of connectivity. In order to address these aspects, Harald Haas,
a professor at the University of Edinburgh, proposed what we know as the Li-Fi (Light Fidelity).
Li-Fi is a new technology in the field of wireless communication to provide connectivity within
a network environment. It is a two-way mode of wireless communication using light. Basically,
the data is transmitted through Light Emitting Diodes which can vary the intensity of light very
fast, even faster than the blink of an eye. From the research and experiments conducted so far,
it can be said that Li-Fi can increase the speed and reliability of the transfer of data. This paper
pays particular attention on the assessment of the performance of this technology. In other
words, it is a 5G technology which uses LED as the medium of data transfer. For coverage
within the buildings, Wi-Fi is good but Li-Fi can be considered favorable in situations where
large amounts of data are to be transferred in areas with electromagnetic interferences. It brings
a lot of data related qualities such as efficiency, security as well as large throughputs to the table
of wireless communication. All in all, it can be said that Li-Fi is going to be a future
phenomenon where the presence of light will mean access to the Internet as well as speedy data
transfer.

Keywords: Communication, LED, Li-Fi, Wi-Fi.
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OPTIMIZATION OF COMMUNICATION PROTOCOLS BY STOCHASTIC
DELAY MECHANISMS

J. Levendovszky, I. Koncz, P. Boros

Budapest University of Technology and Economics, Department of Telecommunications,
Hungary,

Abstract:

The paper is concerned with developing stochastic delay mechanisms for efficient multicast
protocols and for smooth mobile handover processes which are capable of preserving a given
Quality of Service (QoS). In both applications the participating entities (receiver nodes or
subscribers) sample a stochastic timer and generate load after a random delay. In this way, the
load on the networking resources is evenly distributed which helps to maintain QoS
communication. The optimal timer distributions have been sought in different p.d.f. families
(e.g. exponential, power law and radial basis function) and the optimal parameter have been

found in a recursive manner. Detailed simulations have demonstrated the improvement in
performance both in the case of multicast and mobile handover applications.

Keywords: Multicast communication, stochactic delay mechanisms.
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COMMUNICATING A MEGA SPORTING EVENT IN A SOCIAL NETWORK
ENVIRONMENT

Charmaine Du Plessis

Associate Professor at the Department of Communication Science, University of South
Africa, Pretoria, South Africa

Abstract:

Arguments on a popular microblogging site were analysed by means of a methodological
approach to business rhetoric focusing on the logos communication technique. The focus of the
analysis was the 100 day countdown to the 2011 Rugby World Cup as advanced by the
organisers. Big sporting events provide an attractive medium for sport event marketers in that
they have become important strategic communication tools directed at sport consumers. Sport
event marketing is understood in the sense of using a microblogging site as a communication
tool whose purpose it is to disseminate a company-s marketing messages by involving the target
audience in experiential activities. Sport creates a universal language in that it excites and
increases the spread of information by word of mouth and other means. The findings highlight
the limitations of a microblogging site in terms of marketing messages which can assist in better
practices. This study can also serve as a heuristic tool for other researchers analysing sports
marketing messages in social network environments.

Keywords: communication technique, microblogging, rhetoric, social networking, sport event
marketing
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IMPACT OF COMPUTER-MEDIATED COMMUNICATION ON VIRTUAL
TEAMS- PERFORMANCE: AN EMPIRICAL STUDY

Nadeem Ehsan, Ebtisam Mirza, Muhammad Ahmad

Construction Engineering and Management from University of Michigan, Ann Arbor, USA,
1993. He has been working on various high tech projects. He is teaching in Center for
Advanced Studies in Engineering (CASE) since last six years as a senior professor along with
his industrial projects.

Abstract:

In a complex project environment, project teams face multi-dimensional communication
problems that can ultimately lead to project breakdown. Team Performance varies in Face-to-
Face (FTF) environment versus groups working remotely in a computermediated
communication (CMC) environment. A brief review of the Input_Process_Output model
suggested by James E. Driskell, Paul H. Radtke and Eduardo Salas in “Virtual Teams: Effects
of Technological Mediation on Team Performance (2003)", has been done to develop the basis
of this research. This model theoretically analyzes the effects of technological mediation on
team processes, such as, cohesiveness, status and authority relations, counternormative
behavior and communication. An empirical study described in this paper has been undertaken
to test the “cohesiveness" of diverse project teams in a multi-national organization. This study
uses both quantitative and qualitative techniques for data gathering and analysis. These
techniques include interviews, questionnaires for data collection and graphical data
representation for analyzing the collected data. Computer-mediated technology may impact
team performance because of difference in cohesiveness among teams and this difference may
be moderated by factors, such as, the type of communication environment, the type of task and
the temporal context of the team. Based on the reviewed model, sets of hypotheses are devised
and tested. This research, reports on a study that compared team cohesiveness among virtual
teams using CMC and non-CMC communication mediums. The findings suggest that CMC can
help virtual teams increase team cohesiveness among their members, making CMC an effective
medium for increasing productivity and team performance.

Keywords: Computer-mediated Communication, Virtual Teams, Team Performance, Team
Cohesiveness.
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YOUNG PEOPLE’S PARTICIPATION IN DECISION-MAKING USING
INFORMATION AND COMMUNICATION TECHNOLOGY

Marina Dikovi¢

Juraj Dobrila University of Pula, Croatia

Abstract:

By giving personal opinions, suggestions and criticism through e-democracy, young people can
reinforce the adoption of decisions which they have an impact on. The purpose of this research
was to examine the opinion of university students about the possibility of their decision-making
by using information and communication technology (ICT). The questionnaire examined young
people's values and behaviour associated with e-democracy and the related decision-making.
Students are most active online when it comes to finding information connected with their
academic responsibilities, but less frequently take part in democratic processes in society, both

at the national and local level. E-democracy as a tool can be learned in programmes of Human
Rights Education and Citizenship Education.

Keywords: Active citizens, e-democracy, information and

communication
technology, university students.
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A FEASIBILITY-STUDY OF A MICRO- COMMUNICATIONS SONOBUOY
DEPLOYABLE BY UAV ROBOTS

B. Munro, D. Lim, A. Anvar
School of Mechanical Engineering, the University of Adelaide, Australia
Abstract:

This paper describes a feasibility study that is included with the research, development and
testing of a micro communications sonobuoy deployable by Maritime Fixed wing Unmanned
Aerial Vehicles (M-UAV) and rotor wing Quad Copters which are both currently being
developed by the University of Adelaide. The micro communications sonobuoy is developed
to act as a seamless communication relay between an Autonomous Underwater VVehicle (AUV)
and an above water human operator some distance away. Development of such a device would
eliminate the requirement of physical communication tethers attached to submersible vehicles
for control and data retrieval.

Keywords: Autonomous Underwater Vehicle, AUV, Maritime, Unmanned Aerial
Vehicle, UAV, Micro Sonobuoy, Communication.
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VOCAL COMMUNICATION IN SOOTY-HEADED BULBUL; PYCNONOTUS
AURIGASTER

Surakan Payakkhabut

Department of Biology, Faculty of Science, Uttaradit Rajabhat University, Thailand

Abstract:

Studies of vocal communication in Sooty-headed Bulbul were carried out from January to
December 2011. Vocal recordings and behavioral observations were made in their natural
habitats at some localities of Lampang, Thailand. After editing, cuts of high quality recordings
were analyzed with the help of Avisoft- SASLab Pro (version 4.40) software. More than one
thousand element repertoires in five groups were found within two vocal structures. The two
structures were short sounds with single element and phrases composed of elements, the
frequency ranged from 1-10 kHz. Most phrases were composed of 2 to 5 elements that were
often dissimilar in structure, however, these phrases were not as complex as song phrases. The
elements and phrases were combined to form many patterns. The species used ten types of calls;
i.e. alert, alarm, aggressive, begging, contact, courtship, distress, exciting, flying and invitation.
Alert and contact calls were used more frequently than other calls. Aggressive, alarm and
distress calls could be used for interspecific communication among some other bird species in
the same habitats.

Keywords: Vocal communication, Call, Bird, Sooty-headed Bulbul
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TEACHING METHOD IN SITUATIONAL CRISIS COMMUNICATION
THEORY: A LITERATURE REVIEW

Proud Arunrangsiwed

Suan Sunandha Rajabhat University, Thailand

Abstract:

Crisis management strategies could be found in various curriculums, not only in schools of
business, but also schools of communication. Young students, such as freshmen and
sophomores of undergraduate schools, may not care about learning crisis management
strategies. Moreover, crisis management strategies are not a topic art students are familiar with.
The current paper discusses a way to adapt entertainment media into a crisis management
lesson, and the importance of learning crisis management strategies in the school of animation.
Students could learn crisis management strategies by watching movies with content about a
crisis and responding to crisis responding. The students should then participate in follow up

discussions related to the strategies that were used to address the crisis, as well as their success
in solving the crisis.

Keywords: Situational crisis communication theory, crisis

response strategies, media
effect, unintentional effect.
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C-LNRD: A CROSS-LAYERED NEIGHBOR ROUTE DISCOVERY FOR
EFFECTIVE PACKET COMMUNICATION IN WIRELESS SENSOR
NETWORK

K. Kalaikumar, E. Baburaj
Research Scholar, is with the Anna University, Chennai. Tamilnadu, India
Abstract:

One of the problems to be addressed in wireless sensor networks is the issues related to cross
layer communication. Cross layer architecture shares the information across the layer, ensuring
Quality of Services (QoS). With this shared information, MAC protocol adapts effective
functionality maintenance such as route selection on changeable sensor network environment.
However, time slot assignment and neighbour route selection time duration for cross layer have
not been carried out. The time varying physical layer communication over cross layer causes
high traffic load in the sensor network. Though, the traffic load was reduced using cross layer
optimization procedure, the computational cost is high. To improve communication efficacy in
the sensor network, a self-determined time slot based Cross-Layered Neighbour Route
Discovery (C-LNRD) method is presented in this paper. In the presented work, the initial
process is to discover the route in the sensor network using Dynamic Source Routing based
Medium Access Control (MAC) sub layers. This process considers MAC layer operation with
dynamic route neighbour table discovery. Then, the discovered route path for packet
communication employs Broad Route Distributed Time Slot Assignment method on Cross-
Layered Sensor Network system. Broad Route means time slotting on varying length of the
route paths. During packet communication in this sensor network, transmission of packets is
adjusted over the different time with varying ranges for controlling the traffic rate. Finally,
Rayleigh fading model is developed in C-LNRD to identify the performance of the sensor
network communication structure. The main task of Rayleigh Fading is to measure the power
level of each communication under MAC sub layer. The minimized power level helps to easily
reduce the computational cost of packet communication in the sensor network. Experiments are
conducted on factors such as power factor, on packet communication, neighbour route
discovery time, and information (i.e., packet) propagation speed.

Keywords: Medium  access  control, neighbour  route  discovery, wireless  sensor
network, Rayleigh fading, distributed time slot assignment
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TECHNOLOGIES OF TRANSPORTATION AND COMMUNICATION:
IMPACT IN COLONIAL PUNJAB

Mandakini Thakur, Sheena Pall
Punjab State Council for Science & Technology, Sector-26, Chandigarh, India
Abstract:

Technology had been intimately related to colonialism as colonizers found the tools of
technology essential to penetrate, organize and develop the unexplored geographical areas
which they conquered. Transportation and communication technologies played an important
role in consolidating the British rule in India as these were essential components required for
quick movement of goods, troops and securing co-ordination between authorities and officials
at various levels. The province of Punjab in British India was annexed by the British in 1949
and they immediately started to introduce western technologies of transport and communication
for transportation of agricultural produce, security of defence forces and acquiring
comprehensive, accurate, and frequent information from every quarter of the region. This paper
describes the introduction of western technologies of road and bridge construction, railways,
telegraph, telephone, radio transmission and printing press by the British in Colonial Punjab.
These technologies created appreciable impact on the colonial Punjabi society which has been
highlighted. The paper is intended to contribute to the much needed aspect of History of
Technology in colonial Punjab.

Keywords: Colonial Punjab, technology, transportation, communication.
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DIGITAL SCHOLARSHIP AND DISCIPLINARY CULTURE: AN
INVESTIGATION OF SULTAN QABOOS UNIVERSITY, OMAN

Ali S. Al-Aufi, Paul Genoni
Department of Library and Information Science, Sultan Qaboos University, Oman.
Abstract:

The emergence of networked information and communication has transformed the accessibility
and delivery of scholarly information and fundamentally impacted on the processes of research
and scholarly communication. The purpose of this study is to investigate disciplinary
differences in the use of networked information for research and scholarly communication at
Sultan Qaboos University, Oman. This study has produced quantitative data about how and
why academics within different disciplines utilize networked information that is made available
either internally through the university library, or externally through networked services
accessed by the Internet. The results indicate some significant differences between the attitudes
and practice of academics in the science disciplines when compared to those from the social
sciences and humanities. While respondents from science disciplines show overall longer and
more frequent use of networked information, respondents from humanities and social sciences
indicated more positive attitudes and a greater degree of satisfaction toward library networked
services.

Keywords: Academics, Arab World, Disciplinary Culture, Networked Information, Scholarly
Communication, Sultan QaboosUniversity, Oman.
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STUDENTS’ PERCEPTIONS OF COMMUNICATION DESIGN IN MEDIA:
CASE STUDY OF PORTUGUESE AND SPANISH COMMUNICATION
STUDENTS

Fatima Gongalves, Joaquim Brigas, Jorge Gongalves
Polytechnic of Guarda , Portugal
Abstract:

The proliferation of mobile devices in society enables the media to disseminate information and
knowledge more rapidly. Higher education students access these contents and share them with
each other, in the most diverse platforms, allowing the ubiquity in access to information. This
article presents the results and respective quantitative analysis of a survey applied to
communication students of two higher education institutions: one in Portugal and another in
Spain. The results show that, in this sample, higher education students regularly access news
content believing traditional news sources to be more credible. Regarding online sources, it was
verified that the access was mostly to free news contents. This study intends to promote the
knowledge about the changes that occur in the relationship of higher education students with
the media, characterizing how news consumption is processed by these students, considering
the resulting effects of the digital media evolution. It is intended to present not only the news
sources they use, but also to know some of their habits and relationship with the news media.

Keywords: Students’ perceptions, communication design, mass media, higher
education, digital media.
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EFFECT OF ATMOSPHERIC TURBULENCE ON ACQUISITIONTIME OF
GROUND TO DEEP SPACE OPTICAL COMMUNICATION SYSTEM

Hemani Kaushal, V.K.Jain, Subrat Kar

Department of Electrical Engineering, Indian Institute of Technology, Delhi, Hauz Khas, New
Delhi 110016, India

Abstract:

The performance of ground to deep space optical communication systems is degraded by
distortion of the beam as it propagates through the turbulent atmosphere. Turbulence causes
fluctuations in the intensity of the received signal which ultimately affects the acquisition time
required to acquire and locate the spaceborne target using narrow laser beam. In this paper,
performance of free-space optical (FSO) communication system in atmospheric turbulence has
been analyzed in terms of acquisition time for coherent and non-coherent modulation schemes.
Numerical results presented in graphical and tabular forms show that the acquisition time
increases with the increase in turbulence level. This is true for both schemes. The BPSK has
lowest acquisition time among all schemes. In non-coherent schemes, M-PPM performs better
than the other schemes. With the increase in M, acquisition time becomes lower, but at the cost
of increase in system complexity.

Keywords: Atmospheric ~ Turbulence, Acquisition  Time, BinaryPhase  Shift  Keying
(BPSK), Free-Space Optical (FSO)Communication System, M-ary Pulse Position Modulation
(M-PPM), Coherent/Non-coherent Modulation Schemes.
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THE ISSUES OF EFFECTIVENESS OF ADVERTISEMENT
COMMUNICATION PROCESS: A CASE STUDY OF LITHUANIA
CONSUMERS

Laimona Sliburyte

Kaunas University of Technology, Faculty of Economics and Management, Department of
Marketing, Lithuania

Abstract:

The goal of this study was to disclose the core of the advertising research based on the
psychological aspects by acquainting with the nature of advertising research and revealing the
importance of psychological aspects of advertising during the advertising research. The
growing interest in consumer response to advertisement served as an encouragement to make
the analysis of psychological aspects of the advertising research, because the information
obtained during the advertising research helps to answer the question how advertising really
works. In the research analysis focuses on the nature of advertising research. The place of
advertising research in advertisement planning process and the advertising research process are
unfolded. Moreover, the importance of psychological aspects in the advertising research is
being examined. The certain psychological aspects like the particularities of advertising
communication process, psychological process that are active at advertising acceptance and
awareness process as well as the advertising effects are analysed in more detail.

Keywords: Advertising, communication process, advertising message, advertising
psychology.
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FAMILY COMMUNICATION PATTERNS BETWEEN MUSLIM AND
SANTAL COMMUNITIES IN RURAL BANGLADESH: A CROSS-
CULTURAL PERSPECTIVE

Md. Emaj Uddin

Associate Professor, Department of Social Work, Faculty of Social Sciences, University of
Rajshahi, Bangladesh.

Abstract:

This study compares family communication patterns in association with family socio-cultural
status, especially marriage and family pattern, and couples- socio-economic status between
Muslim and Santal communities in rural Bangladesh. A total of 288 couples, 145 couples from
the Muslim and 143 couples from the Santal were randomly selected through cluster sampling
procedure from Kalna village situated in Tanore Upazila of Rajshahi district of Bangladesh,
where both the communities dwell as neighbors. In order to collect data from the selected
samples, interview method with semistructural questionnaire schedule was applied. The
responses given by the respondents were analyzed by Pearson-s chi-squire test and bivariate
correlation techniques. The results of Pearson-s chi-squire test revealed that family
communication patterns (X2= 25. 90, df= 2, p<0.01, p>0.05) were significantly different
between the Muslim and Santal communities. In addition, Spearman-s bivariate correlation
coefficients suggested that among the exogenous factors, family type (rs=.135, p<0.05) and
occupation of both husband (rs=.197, p<0.01) and wife (rs= .265, p<0.01) were significantly
positive associations, and marital arrangement (rs= -.177, p<0.01), education of husband (rs= -
.108, p<0.05) and wife (rs= -.142, p<0.01 & p<0.05), and family income (rs= -.164, p<0.01)
were significantly negative relations with the family communication patterns followed between
the two communities, although age difference between husband and wife, family head and
residence patterns were not significant relations with ones.

Keywords: Bangladesh, Cross-Cultural Comparison, Family Communication Patterns, Family
Socio-Cultural Status, Muslim, Santal.
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INTEROPERABILITY IN COMPONENT BASED SOFTWARE
DEVELOPMENT

M. Madiajagan, B. Vijayakumar,
Dubai Campus, Knowledge Village, Dubai, United Arab Emirates.
Abstract:

The ability of information systems to operate in conjunction with each other encompassing
communication protocols, hardware, software, application, and data compatibility layers. There
has been considerable work in industry on the development of component interoperability
models, such as CORBA, (D)COM and JavaBeans. These models are intended to reduce the
complexity of software development and to facilitate reuse of off-the-shelf components. The
focus of these models is syntactic interface specification, component packaging, inter-
component communications, and bindings to a runtime environment. What these models lack
is a consideration of architectural concerns — specifying systems of communicating
components, explicitly representing loci of component interaction, and exploiting architectural
styles that provide well-understood global design solutions. The development of complex
business applications is now focused on an assembly of components available on a local area
network or on the net. These components must be localized and identified in terms of available
services and communication protocol before any request. The first part of the article introduces
the base concepts of components and middleware while the following sections describe the
different up-todate models of communication and interaction and the last section shows how
different models can communicate among themselves.

Keywords: Interoperability, component packaging, communication
technology, heterogeneous platform, component interface, middleware.
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COMPARING DATA ANALYSIS, COMMUNICATION AND INFORMATION
TECHNOLOGIES EXPERTISE LEVELS IN UNDERGRADUATE
PSYCHOLOGY STUDENTS

Ana Cazares
National Pedagogic University, Mexico City, México

Abstract:

Aims for this study: first, to compare the expertise level in data analysis, communication and
information technologies in undergraduate psychology students. Second, to verify the factor
structure of E-ETICA (Escala de Experticia en Tecnologias de la Informacion, la Comunicacion
y el Analisis or Data Analysis, Communication and Information'Expertise Scale) which had
shown an excellent internal consistency (o= 0.92) as well as a simple factor structure. Three
factors, Complex, Basic Information and Communications Technologies and E-Searching and
Download Abilities, explains 63% of variance. In the present study, 260 students (119 juniors
and 141 seniors) were asked to respond to ETICA (16 items Likert scale of five points 1: null
domain to 5: total domain). The results show that both junior and senior students report having
very similar expertise level; however, E-ETICA presents a different factor structure for juniors
and four factors explained also 63% of variance: Information E-Searching, Download and
Process; Data analysis; Organization; and Communication technologies.

Keywords: Data analysis, Information, Communications Technologies, Expertise'Levels.
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CBCTL: AREASONING SYSTEM OF TEMPORALEPISTEMIC LOGIC
WITH COMMUNICATION CHANNEL

Suguru Yoshioka, Satoshi Tojo

Japan Advanced Institute of Science and Technolog

Abstract:

This paper introduces a temporal epistemic logic CBCTL that updates agent-s belief states
through communications in them, based on computational tree logic (CTL). In practical
environments, communication channels between agents may not be secure, and in bad cases
agents might suffer blackouts. In this study, we provide inform* protocol based on ACL of
FIPA, and declare the presence of secure channels between two agents, dependent on time.
Thus, the belief state of each agent is updated along with the progress of time. We show a
prover, that is a reasoning system for a given formula in a given a situation of an agent ; if it is
directly provable or if it could be validated through the chains of communications, the system
returns the proof.

Keywords: communication channel, computational tree logic, reasoning system, temporal
epistemic logic.
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MODELING LOW VOLTAGE POWER LINE AS A DATA
COMMUNICATION CHANNEL

Eklas Hossain, Sheroz Khan, Ahad Ali

Department of Mechatronics Engineering, International Islamic University Malaysia,
Gombak, Malaysia

Abstract:

Power line communications may be used as a data communication channel in public and indoor
distribution networks so that it does not require the installing of new cables. Industrial low
voltage distribution network may be utilized for data transfer required by the on-line condition
monitoring of electric motors. This paper presents a pilot distribution network for modeling low
voltage power line as data transfer channel. The signal attenuation in communication channels

in the pilot environment is presented and the analysis is done by varying the corresponding
parameters for the signal attenuation.

Keywords: Data communication, indoor distribution networks, low voltage, power line.
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BIOSIGNAL MEASUREMENT SYSTEM BASED ON ULTRA-WIDE BAND HUMAN
BODY COMMUNICATION

Jonghoon Kim, Gilwon Yoon

Department of Electronic Engineering, Seoul National University of Science and Technology,
Seoul, Korea

Abstract:

A wrist-band type biosignal measurement system and its data transfer through human body
communication (HBC) were investigated. An HBC method based on pulses of ultra-wide band
instead of using frequency or amplitude modulations was studied and implemented since the
system became very compact and it was more suited for personal or mobile health monitoring.
Our system measured photo-plethysmogram (PPG) and measured PPG signals were transmitted
through a finger to a monitoring PC system. The device was compact and low-power
consuming. HBC communication has very strongsecurity measures since it does not use

wireless network.Furthermore, biosignal monitoring system becomes handy because it does not
need to have wire connections.

Keywords: Biosignal, human body communication, mobile health, PPG, ultrawide band.
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DETERMINANTS OF KNOWLEDGE-BASED IMPROVING WORKFLOW AND
COMMUNICATION WITHIN SURGICAL TEAM

J. Bartnicka

Silesian University of Technology. Poland

Abstract:

Surgical team consists of variety types of medical specialists possessing different kind of
knowledge, motivations, personalities or abilities. This together with poor knowledge transfer,
lack of information and communication technologies (ICT) implementations in hospitals can
cause protraction of patient care processes and even jeopardize patient safety. There is
presented in the article the outcomes of studies on communication and workflow in surgical
team in the background of different collaboration levels in healthcare system. As a result the
five determinants of improving workflow and communication within surgical team were

indicated as well as knowledge-based tools and supporting information technology were
proposed.

Keywords: Knowledge transfer, absorption abilities, knowledge representation, information
and communication technologies, cooperation.
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HYBRID CONTROL OF NETWORKED MULTI-VEHICLE SYSTEM
CONSIDERING LIMITATION OF COMMUNICATION RANGE

Toru Murayama, Akinori Nagano, Zhi-Wei Luo

School of Engineering, Kobe University, Japan

Abstract:

In this research, we study a control method of a multivehicle system while considering the
limitation of communication range for each vehicles. When we control networked vehicles with
limitation of communication range, it is important to control the communication network
structure of a multi-vehicle system in order to keep the network-s connectivity. From this, we
especially aim to control the network structure to the target structure. We formulate the
networked multi-vehicle system with some disturbance and the communication constraints as
a hybrid dynamical system, and then we study the optimal control problems of the system. It is
shown that the system converge to the objective network structure in finite time when the
system is controlled by the receding horizon method. Additionally, the optimal control

probrems are convertible into the mixed integer problems and these problems are solvable by
some branch and bound algorithm.

Keywords: Hybrid system, multi-vehicle system, receding horizon control, topology control.

Academy Global Publishing House 156



https://publications.waset.org/search?q=Toru%20Murayama
https://publications.waset.org/search?q=Akinori%20Nagano
https://publications.waset.org/search?q=Zhi-Wei%20Luo
https://publications.waset.org/search?q=Hybrid%20system
https://publications.waset.org/search?q=multi-vehicle%20system
https://publications.waset.org/search?q=receding%20horizon%0Acontrol
https://publications.waset.org/search?q=topology%20control.

SVILETTSigy
R 8
3 ‘s,

4y,

2

IMCCS 1st INTERNATIONAL CONFERENCE ON COMMUNICATION SCIENCES
May 5 - 7, 2023 - Sivas

3 2
3 %
-
sk £
= i by

£
H
H
3

SPREAD SPECTRUM IMAGE WATERMARKING FOR SECURED
MULTIMEDIA DATA COMMUNICATION

Tirtha S. Das, Ayan K. Sau, Subir K. Sarkar
Gurunanak Institute of Technology, Panihati, India
Abstract:

Digital watermarking is a way to provide the facility of secure multimedia data communication
besides its copyright protection approach. The Spread Spectrum modulation principle is widely
used in digital watermarking to satisfy the robustness of multimedia signals against various
signal-processing operations. Several SS watermarking algorithms have been proposed for
multimedia signals but very few works have discussed on the issues responsible for secure data
communication and its robustness improvement. The current paper has critically analyzed few
such factors namely properties of spreading codes, proper signal decomposition suitable for
data embedding, security provided by the key, successive bit cancellation method applied at
decoder which have greater impact on the detection reliability, secure communication of
significant signal under camouflage of insignificant signals etc. Based on the analysis, robust
SS watermarking scheme for secure data communication is proposed in wavelet domain and
improvement in secure communication and robustness performance is reported through
experimental results. The reported result also shows improvement in visual and statistical
invisibility of the hidden data.

Keywords: Spread spectrum modulation, spreading
Code, signaldecomposition, security, successive bit cancellation
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AN APPROACH TO SECURE MOBILE AGENT COMMUNICATION IN
MULTI-AGENT SYSTEMS

Olumide Simeon Ogunnusi, Shukor Abd Razak, Michael Kolade Adu
Federal Polytechnic, Department of Computer Science, Nigeria
Abstract:

Inter-agent communication manager facilitates communication among mobile agents via
message passing mechanism. Until now, all Foundation for Intelligent Physical Agents (FIPA)
compliant agent systems are capable of exchanging messages following the standard format of
sending and receiving messages. Previous works tend to secure messages to be exchanged
among a community of collaborative agents commissioned to perform specific tasks using
cryptosystems. However, the approach is characterized by computational complexity due to the
encryption and decryption processes required at the two ends. The proposed approach to secure
agent communication allows only agents that are created by the host agent server to
communicate via the agent communication channel provided by the host agent platform. These
agents are assumed to be harmless. Therefore, to secure communication of legitimate agents
from intrusion by external agents, a 2-phase policy enforcement system was developed. The
first phase constrains the external agent to run only on the network server while the second
phase confines the activities of the external agent to its execution environment. To implement
the proposed policy, a controller agent was charged with the task of screening any external
agent entering the local area network and preventing it from migrating to the agent execution
host where the legitimate agents are running. On arrival of the external agent at the host network
server, an introspector agent was charged to monitor and restrain its activities. This approach
secures legitimate agent communication from Man-in-the Middle and Replay attacks.

Keywords: Agent communication, introspective agent, isolation of agent, policy enforcement
system.
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IMPACT OF ELECTRONIC GUEST RELATIONSHIP MANAGEMENT (E-
GRM) ON BRAND LOYALTY: THE CASE OF CROATIAN HOTELS

Marina Laskarin, Vlado Galic¢i¢

University of Rijeka, Faculty of tourism and hospitality management, Ika, Opatija

Abstract:

Quick adoption of e-business and emerging influence of “Electronic Word of Mouth e-WOM”
communication on guests made leading hotel brands successful examples of electronic guest
relationship management. Main reasons behind such success are well established procedures in
collection, analysis and usage of highly valuable data available on the Internet, generated
through some form of e-GRM programme. E-GRM is more than just a technology solution. It’s
a system which balance respective guest demands, hotel technological capabilities and
organizational culture of employees, discharging the universal approach in guest relations
“same for all”. The purpose of this research derives from the necessity of determining the
importance of monitoring and applying e-WOM communication as one of the methods used in
managing guest relations. This paper analyses and compares different hotelier’s opinions on e-
WOM communication.

Keywords: Brand loyalty, e-WOM communication, GRM programmes.
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EFFECTIVE RELAY COMMUNICATION FOR SCALABLE VIDEO
TRANSMISSION

Jung Ah Park, Zhijie Zhao, Doug Young Suh, Joern Ostermann

Institut fiir Informationsverarbeitung, Leibniz Universitact Hannover, Germany.

Abstract:

In this paper, we propose an effective relay communication for layered video transmission as
an alternative to make the most of limited resources in a wireless communication network where
loss often occurs. Relaying brings stable multimedia services to end clients, compared to
multiple description coding (MDC). Also, retransmission of only parity data about one or more
video layer using channel coder to the end client of the relay device is paramount to the
robustness of the loss situation. Using these methods in resource-constrained environments,
such as real-time user created content (UCC) with layered video transmission, can provide high-
quality services even in a poor communication environment. Minimal services are also possible.
The mathematical analysis shows that the proposed method reduced the probability of GOP
loss rate compared to MDC and raptor code without relay. The GOP loss rate is about zero,
while MDC and raptor code without relay have a GOP loss rate of 36% and 70% in case of 10%
frame loss rate.

Keywords: Relay communication, Multiple Description Coding, Scalable Video Coding
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ANALYSIS AND DESIGN OF SECURITY ORIENTED COMMUNICATION
SYSTEM

Jiri Barta

Department of Civil Protection,Faculty of Economics and Management, University of
Defence,Kounicova

Abstract:

The paper deals with results of a project “Interoperability Workplaces to Support Teaching of
Security Management in a Computer Network". This project is focused on the perspectives and
possibilities of "new approaches™ to education, training and crisis communication of rescue
teams in the Czech Republic. It means that common technologies considering new perspectives
are used to educate selected members of crisis management. The main part concentrates on
possibilities of application of new technology and computer-aided tools to education and
training of Integrated Rescue System teams.This project uses the COST principle for the
creation of specialized centers and for all communication between these workplaces.

Keywords: Communication of Crisis Management, Information

System, Interoperability, specializedcenter, Security Oriented Information System.
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INTRABODY COMMUNICATION USING DIFFERENT GROUND
CONFIGURATIONS IN DIGITAL DOOR LOCK

Daewook Kim, Gilwon Yoon

Department of Electronic & IT Media Engineering, Seoul National University of Science and
Technology, Seoul, Korea.

Abstract:

Intrabody communication (IBC) is a new way of transferring data using human body as a
medium. Minute current can travel though human body without any harm. IBC can remove
electrical wires for human area network. IBC can be also a secure communication network
system unlike wireless networks which can be accessed by anyone with bad intentions. One of
the IBC systems is based on frequency shift keying modulation where individual data are
transmitted to the external devices for the purpose of secure access such as digital door lock. It
was found that the quality of IBC data transmission was heavily dependent on ground
configurations of electronic circuits. Reliable IBC transmissions were not possible when both
of the transmitter and receiver used batteries as circuit power source. Transmission was reliable
when power supplies were used as power source for both transmitting and receiving sites
because the common ground was established through the grounds of instruments such as power
supply and oscilloscope. This was due to transmission dipole size and the ground effects of
floor and AC power line. If one site used battery as power source and the other site used the
AC power as circuit power source, transmission was possible.

Keywords: Frequency shift keying, Ground, Intrabody, Communication, door lock.
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